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ABSTRACT 
This study is an analysis of the impact of print media portrayal of female politicians on their 
performance in the 2007 and 2011 general elections in Nigeria. The study is anchored on 
Framing theory and other related theories of the mass media. Through the content analysis, 
editions of The Guardian, The Punch, and  Tribune newspapers which are all national dailies in 
Nigeria were collected, read and analysed to answer the research questions. The focus group 
discussion (FGD) design was used to collect and analyse the opinions of selected individuals on 
Nigerian newspaper portrayals of female candidates, and the extent to which such portrayal 
influences their voting patterns. Indepth interview of six journalists-editors, sub-editors and 
reporters of the named newspapers and three female politicians were also interviewed. The 
questionnaire was also used to obtain responses from Nigerians across the six geo-political zones 
in the country. The 14 items questionnaire was a straight forward research questions.  The study 
found among other things that media portrayals of female politicians are not entirely to their 
disadvantage. Contrary to the largely held opinion, female political candidates also tend to use or 
depend on how media frame their respective political position, there are fewer differences in the 
portrayals of female candidates in aspects that show female candidates as having strong partisan 
party positions or standing like their male counterparts and possible weak spots of female 
political candidates or aspects that are likely to show the female candidates as trying to have 
undue advantage were portrayed less. The study among other things recommended that female 
candidates should be positioned prominently in the front pages to connote a basic sense and 
respect for gender sensitivity and balance.         
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CHAPTER ONE 
INTRODUCTION 
1.1     Background to the Study 
Newspapers’ portrayal of female political candidates is still drawing scholarly attention. This 
is because in some societies, as it is the case with Nigeria, men are still dominating the political 
landscape. Okpilike and Abamba (2013, p.155) affirm that “in Nigeria, both in politics and 
government, rarely do women hold offices because they are considered too weak and emotional 
to exercise leadership. Thus, they are continuously excluded from decision-making situations.” 
Okpilike and Abama (2013) proceed to lament the relegation of women as follows:  
The Nigerian society, like many other societies of the world, is a 
patriarchal society but its resilience is still very high in Nigeria. Right 
from the formation of the different political parties, men take the lead. 
Hence there is no political party which has a woman as its 
chairperson, secretary or even holding any sensitive office in the 
party. This is a reflection of the cultures of the various ethnic groups 
in Nigeria. Due to this attitude, men are expected to be pacesetters for 
the women to follow; not the other way round (p.158). 
The position here is that the media is most likely to reflect the nature of the Nigerian 
society. Besides, citing Siebert (1957), McQuail (2005, p.242) opines that “The press always 
takes on the form and colorations of the social and political structure within which it operates. 
Especially, it reflects the system of social control where the relationships of individuals and 
institutions are adjusted.” Therefore, the general expectation is that the newspapers in Nigeria are 
also most likely to portray female candidates in ways that tend to show them as inferior to men. 
It is therefore reasonable to try to understand the type of dominant portrayal that female 
candidates have had in various national newspapers in Nigeria, and how such portrayals might 
have influenced public opinion and necessitated on the success or failure of female candidates 
during electoral campaigns, and elections across Nigeria. Also, it is important to understand what 
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journalists themselves think about female participation in Nigerian politics (Women’s Media 
Centre, 2012, p.1).  
The portrayal of female candidates in conventional media like newspapers has attracted 
scholarly attention. On this note, this study examines newspaper portrayals of female politicians 
during the 2007, and 2011general elections in Nigeria. On this issue, Ucheanya (2003) submits 
that the media have taken it as a responsibility to mobilize the citizenry to participate in elections 
apart from keeping close tabs on political activities to ensure that the people participate 
adequately in the electoral and political processes and form their judgments on happenings on the 
political terrain. 
Many seem to have given up on female emancipation via agitations from the media. The 
prevailing portrayal of women in mainstream daily newspapers however has the following 
characteristics: positive images of women have a narrow scope and are based on negative 
portrayal of women’s success: a pop star, a beauty queen and a sports woman with an 
outstanding result; there is an absence of the image of an active, assertive working woman, or a 
successful businesswoman, or a positive image of a female politician; averagely, women are 
nearly always portrayed as victims of poverty, social injustice, domestic violence, and organized 
crime (Ucheanya, 2003).  
 Media influence is one of the most powerful economic, cultural and political forces in the world 
today. Thus, Women’s Media Centre (2012,P.1) notes that” deciding who gets to talk, what 
shapes debates, who writes, and what is important enough to report, media shape our 
understanding of who we are, and what we can be.” This influence is most critical during 
electioneering when the media rarely display half the talents of the women seeking elective 
positions, and most often tell half of their stories. This explains why IDEA (2007, p.7) blames 
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media representation as one of the important impediments for achieving parity between male and 
female politicians.  The media spend less time describing policy priorities of female candidates, 
and more time discussing viability, character traits and appearance than for male candidates 
during electioneering.  Oyesomi (2011, p.3) explains that:  
Women attempting to enter into politics in Nigeria face numerous 
obstacles. Those who have aspired to office must often deal with a 
lack of funds to run an effective campaign, a discriminative use of 
party zoning, low education and a slew of cultural and religious 
barriers. The marginalization of women in politics is certainly not 
new to Nigeria, having dated back to colonial times. In fact, 
women did not gain the right to vote until 1976. 
According to Umechukwu, ( 2004) in Oyesomi (2011, p.3), one may claim that there are 
improvements towards women participation in politics since 2007 general elections. 
Nevertheless, the Nigerian political environment still contains elements of gender discrimination 
which have made women political participation difficult if not impossible in some areas. There is 
a palpable male dominance in Nigerian government and politics, and it is obviously related to 
most Nigerian cultures and religions which are not only patriarchal in outlook but equally 
promote male chauvinism.  
It is however very important to continue to discuss the role of the media, and particularly 
newspapers because of the symbolic role they play in news gathering and dissemination. Allan 
(2010, p.145) citing Lynn Barber, a Journalist in the United Kingdom, says “the hierarchy of 
newspapers was set in stone in the 19
th
 century and remains the same, despite all the evidence 
that newspapers have got to change or die. News is still considered the most important…” Even 
with this view, women continue to “suffer” certain descriptions. Either way, men are said to have 
something to say about women. This may be the reason Cokie Roberts of ABC News quoted by 
Allan (2010, p. 145) notes that “for the women of my age, it is interesting to us that we now have 
an accusation that we are only where we are because we are women. For a long time we were 
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told we couldn’t be anywhere because we were women.” Allan (2010, p.147) insists, “Today the 
day-to-day news culture of most newspapers and broadcast organizations is still being defined in 
predominantly male terms.” 
There has been an increasing interest in female participation in politics. Due to the 
importance of politics, with particular reference to elections, Allan (2010, p.145) notes that the 
participation of women has become crucial. The professionalism of media is crucial during 
election periods, and this is expected to include the manner in which women are portrayed. It is a 
truism that the media play an indispensable role in the proper functioning of a democracy.  
However, the media can also play a more specific part in enabling full public 
participation in elections, not only by reporting on the performance of government, but also in a 
number of other ways: by educating the voters on how to exercise their civic  rights; by reporting 
on the development of the election campaign; by providing a platform for the political parties to 
communicate their messages to the electorate; by allowing the parties to debate with each other; 
by reporting results and monitoring vote counting; by scrutinizing the electoral process itself in 
order to evaluate its fairness, efficiency, and probity –this is arguably where fair media portrayal 
of women, vis-à-vis men plays out. Nevertheless, Petterson and Wilkins 1994, p.149), state that: 
Studies of media coverage of political campaigns have uncovered 
some disturbing trends; journalists function as a pack; there is 
seldom any really distinctive political reporting during elections. 
Further, journalists treat fore-runners differently than they do the 
remainder of the candidate pack. Fore-runners are the objects of 
closer scrutiny, but those examinations are seldom about issues, 
even-though it is issue oriented reporting that tends to provoke 
political interest and public participation. Instead electoral 
reporting focuses on personality, a key component of political 
leadership, but certainly not the only one.  
This further confirms that there is a bewildering variety of possible systems for regulating 
media coverage or reportage of politics. This refers to that portion of election reporting that is 
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under the editorial control of the parties or candidates themselves. There may be obligations on 
some sections of the newspapers to carry out such material, and there will almost certainly be 
conditions that they must abide by if they do. 
Allan (2010, p.149) points out that there is evidence from different offerings that the 
relationship between discourses of “objectivity” and gender relations is politically charged. In 
most media coverage of politics, what counts as reality is in alignment with patriarchal rendering 
of the social world.  Eitokpah (2009, p.19) submits that” day after day Nigerians read and imbibe 
skewed images of womanhood in print and these images are incorporated in our experience of 
living.” Since politics is the staple of our newspapers, it follows then, to ask why women are 
being relegated to the background in the dailies. Etiokpoh (2009) further laments that in most 
media houses surveyed, men make decisions about staff hiring and the ration of male – female 
workers in the media is heavily imbalanced in favour of men. This bias affects images of women 
in media, and in turn has negative effects on national development. 
Eitokpah (2009, p.7) explains that gender construction in the media is directly connected 
with various issues, which include sexism and under representation of women in news reportage 
especially when critical issues such as general elections are involved. The media, place obstacles 
on the path of women to national development. 
The cumulative and unconscious impact of these media messages, 
or lack thereof, can very often exacerbate gender discrimination. I 
think, in general the lesson girls learn from this is that they’re not 
encouraged to speak out or take up leadership roles. The mass 
media could exercise significant influence in helping to remove 
such prejudice and promote processes as equal partners. Clearly, 
the media do not provide a balanced picture of women’s diverse 
lives and contributions to society in a changing world. Much 
remains to be done with regard to the participation, portrayal and 
access of women to the media and its impact on and use as an 
instrument for the advancement and empowerment of women. 
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What our country needs in the present context is more enablement. 
Thus: 
This means the “greatest” of all biases against women in politics is their portrayal during 
electioneering. Such slants in portrayal seem to be the most singular critical factor barring 
women from making any headway in their quest for political office in Nigeria. 
In the same vein, Women’s Media Centre (2012, p.1) enumerates the themes mostly 
considered in the portrayal of female candidates during elections to include: appearance, 
character traits, personality, novelty label and stereotypes, political background, horseracing, and 
manifestos. The decimation of women’s image to three of these seven themes, ( Petterson and 
Wilkins 1994; Umechukwu 2004 in Oyesomi 2011; Ayode 2007; Eitokpah 2009; Rahborni 
2010; Allan 2010; Ryan 2013; and Oyinade et al 2013)  forms the basis for this study towards 
understanding not just the Nigerian newspapers’ portrayals of female politicians, but also if and 
how such portrayals may have influenced the performance of female candidates in past elections 
in Nigeria.  
1.2 Statement of the Research Problem 
Male dominated political systems are largely seen to under represent the experiences of 
women, but otherwise perpetuate male dominance and interest (Phillips, 1994, p.13). Eitokpa 
found that women from the six geo-political zones in Nigeria are financially disadvantaged and 
are less prestigious; such that their issues are seen as marginal or are even absent from the policy 
agenda because of male stereotyping. Eitokpa (2015, p. 23) argues that three stereotypes 
summarize popular representation of women in the Nigerian media space- “housewives, fashion 
exponents and hanger-ons.” Although this work is similar to Eitokpa’s it is  not the same because 
in the present study we are looking at the portrayal of women seeking political office in the 
media. 
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Media researches have shown that the more attention the media pay to a particular aspect 
of political life, the more citizens will rely on that consideration in their political evaluations 
Kinder (2003) cited in Tesler (2012). Several studies have shown that during electioneering, 
there is a manifestation of racial, economic and gender prejudices by the electorate. And it is 
these prejudices that constitute the basis of the public’s candidate evaluation and their vote 
choice (Valentino et al. 2002; Kinder and Sanders 1996; Hetherington 1996; Johnson et al. 
2004).  
Efforts to draw attention to women issues had a more global stride in 1995. This was 
when the Beijing Declaration and Platform for Action was unanimously adopted at the United 
Nations Fourth World Conference on Women (4
th
 to 15
th
 September, 1995). Khan (2009, p.11) is 
of the view that among many other critical areas of concern, the declaration recognized the 
potential of the media to make a greater contribution to the advancement of women and called on 
governments and international development organizations to take action to address “stereotyping 
of women and inequality in women’s access to and participation in all communication systems.” 
Besides, the United Nations has designated gender equality as one of its global priorities under 
the Medium Term Strategy for 2008-2013 (UNESCO, 2009, p.22), and placed the pursuance of 
the objective on the forefront of UNESCO’s strategic focus. 
There are already a number of studies on media portrayal of women. Examples of some 
of such studies are: “Political Handbags. The Representation of Women Politicians: A Case 
Study of the Websites and Newspapers Coverage of the Women Candidates in the Labour Party 
Deputy Leadership Elections,” by Markstedt (2007) where the researcher sought to know the 
differences and similarities that are in self-representation of female candidates in the Labour 
Party Deputy Leadership elections on their websites, and the UK national newspapers’ 
representation of the same candidates. Another of such studies is “An Appraisal of Nigerian 
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Newspapers Coverage of Women’s Participation in 2007 General Elections,” by Oyesomi, 
(2011) where the researcher submits that the prominence given to reports on women’s 
participation in 2007 Nigerian general elections influenced the popularity of such candidates 
among the electorate. Nevertheless, most of the studies stated in the preceding paragraphs are 
largely quantitative in approach; they do not seek to display the textual construction of media 
portrayals, and do not necessarily seek to establish the link between such media portrayals of 
female politicians during electioneering and how they might have influenced them during 
political campaigns and the actual elections.  
This thesis is therefore concerned with understanding the coverage of female candidates 
during electioneering, the quality (prominence) attached to female candidates in  newspapers; the 
possible similarities and differences in the portrayal of women among some selected newspapers, 
as well as find out from selected Nigeria female political candidates if they felt in any way that 
Nigeria’s media –particularly newspapers coverage of female politicians is majorly influential 
towards the outcome of  such campaigns and elections. The foregoing therefore illuminates the 
inherent problem this research thesis seeks to find answers to, and as such leads light unto the 
direction of the study. 
1.3 Objectives of the Study 
This thesis achieved the following objectives: 
1. To examine the portrayal of female politicians in selected Nigerian newspapers 
during the 2007 and 2011 elections in Nigeria. 
2. To examine any similarities and differences in the portrayal of female politicians in 
selected Nigerian newspapers during the 2007 and 2011 elections in Nigeria. 
3. To find out the extent to which people rely on the print media for electoral decisions. 
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4. To assess the impact of the portrayal of female politicians in selected Nigerian 
newspapers on their general performance in the elections. 
 1.4     Research Questions  
This research answered the following questions: 
1. How were female politicians portrayed in selected Nigerian newspapers during the 
2007 and 2011 general elections in Nigeria? 
 
2. What were the similarities and differences in the portrayal of the female politicians in 
the selected newspapers during the 2007 and 2011 general elections in Nigeria? 
 
3. To what extent do people rely on the print media for electoral decisions .   
 
4. How did the portrayal of female politicians impact on their overall performance in the 
elections? 
 
1.5  Research Hypotheses 
The following are the research hypotheses: 
 
1. The number of respondents who are familiar with newspaper portrayals of female 
politicians during the 2007 general elections is not significantly different from those who 
are familiar with newspaper portrayals of female politicians during the 2011 general 
elections. 
 
2. There is no significant difference between the figure familiar with selected newspapers’ 
portrayal of female candidates during the 2007 and 2011 general elections and those who 
could spot dominant similarities in such portrayals.  
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3. The figure familiar to selected newspapers’ portrayals of female candidates during the 
2007 and 2011 general elections and those [respondents] who felt the portrayal impacted 
female candidates overall electoral performance is not significant. 
1.6  Significance of the Study 
Prejudices against women seem to still exist; as battles for equality are still being fought 
in every country. It takes argument, debate, training and practical commitment to confront 
discrimination wherever it lurks. This study aims at pointing attention to the likely imbalances in 
the way the media portray female candidates seeking elective positions, especially during 
electioneering.  
The study is significant in that it hopes to contribute to further understanding of how the 
media contents and messages on female politicians are structured and framed as well as how 
same may influence the women political campaigns and the outcome of elections. Though there 
is a huge body of literature in the area, this study hopes to add to existing literature, particularly, 
the textual aspect that has been lacking in previous studies. This study is especially important in 
its contributions to academic development, in that students and scholars alike could easily refer 
to it in their discourse on the role of the media –particularly, newspapers in the shape of opinion 
and political realities, or otherwise. It is therefore a platform on which further research can be 
anchored. The study also hopes to be a professional post mortem for the media industry 
following the male dominated 2007 and 2011 general elections. In this way, the study is 
beneficial to the media as well. 
The World Bank (2001 and 2007) claims that, in a changing development context, 
including globalization and electioneering, the links between women’s empowerment, natural 
resource management and food security are vital, yet often overlooked; when women have 
ownership and control of resources and have higher education levels, it leads to greater 
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productivity. Similarly, when women occupy political positions across the nation, the ordinary 
people on the street would be better catered for. 
The study also examined fairness in gender portrayal among Nigerian newspapers, 
looking critically at the issue of balance in the manner in which female politicians are reported. 
With these goals in focus, the study would be very useful in future training of journalists for 
national female sensitivities and development. 
1.7 Scope of the Study 
This study is delimited to three newspapers read as national dailies in Nigeria. The study 
also considers the 2007 and 2011 Nigerian general elections campaigns and voting to appraise 
the image of female politicians as portrayed in these national dailies. This is because these were 
the most recent general elections in Nigeria, aside the 2015 elections and both males and females 
contested. The study deems it reasonable that the newspapers’ text on two  recent elections are 
significant and most contemporary –meaning the elections are expectedly well reported and the 
publications may be most likely available and accessible for textual appraisal. The selected 
newspapers are: The Guardian, The  Punch and Tribune.   
Also, the scope of this study includes all Nigerians, but specifically those who are 
possibly most sensitive to newspaper coverage and portrayal of female politicians in Nigeria. 
This is with a view to understanding how they feel about such newspaper portrayals, the female 
politicians, as well as the extent to which such portrayal influences electioneering and voting 
attitudes of Nigerians.   
1.8 Area of Study 
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This study is situated and based in Nigeria. It is a study that deals with how Nigerian 
newspapers portray female candidates’ participation in the 2007 and 2011 elections in Nigeria, as 
well as the feelings and reactions of Nigerian to such portrayals.  
1.9.0  Profile of Selected Prominent Female candidates 
1.9.1  Dr. Sarah Jibril  
 Dr. Sarah Jibril was born in 1945, in Kwara State. She was a Special Adviser to 
President Goodluck Jonathan on Ethics and Values. She was also a Presidential Aspirant under 
the platforms of the Social Democratic Party (SDP) and then Peoples Democratic Party (PDP). 
The lady has an impressive reputation in the areas of ethics, governance, education, charity and 
business roles. By profession a Counselling Psychologist in the areas of Family, Youth and 
Politics, she was educated in Nigeria, the UK and the USA. She is from Kwara State, where she 
had held offices in the State Broadcasting Corporation, the Special Task Force on Social 
development, and was the Commissioner for Social Development, Youth Sports and Culture. 
Throughout her working life she had held an extensive range of roles in, and support for Non-
Governmental Organisations, including the Human Development Foundation of Nigeria of 
which she was one of the founders, and the Africa Fund for Development, Peace and 
Reconciliation (AFRIF-DPR) of which she was President, and became the Chairman of the non-
partisan Task Force on Political Awareness of National Council of Women’s Societies. She is 
also a trustee of various youth and women’s charities. 
Dr. Jibril has a keen interest in politics having contested for the Kwara State, 
gubernatorial position and then becoming the first Nigerian woman presidential contestant. In the 
history of Nigeria politics, Sarah remains the first woman to aspire for the presidency. In 1991, 
she sought to fly the ticket of Social Democratic Party (SDP) for the presidential race. She 
displayed a gallant effort and in a crowded race, she came out fourth. Ever since, her name has 
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been associated with politics. She was the Deputy Chairman of Progressive Liberation Party 
(PLP). She remains a source of inspiration and rallying point to many women politicians 
(Nigerian Tribune, 2011, p. 44). 
1.9.2   Mrs. Abike Dabiri-Erewa 
Mrs. Abike Kafayat Oluwatoyin Dabiri-Erewa, was born in Jos, Plateau State. She is an 
indigene of Igbogbo in Ikorodu, Lagos, a Mass Communication graduate from the University of 
Lagos and for a long time a broadcaster with the Nigerian Television Authority. She was a 
member of the Federal House of Representatives representing Ikorodu Constituency in Lagos 
State. She was the former Chairman of the House Committee on Media and Publicity and also, 
the Chairman of House Committee on Diaspora Affairs. She was elected for the first time in 
2003, and re-elected in 2007. A firm believer in the importance of service to humanity, she 
voluntarily retired from the services of the Nigerian Television Authority to contest as a member 
of the House of Representatives and swept the poll with a landslide victory. While in the House, 
Hon. Abike Dabiri-Erewa distinguished herself by working tirelessly and was one of the 
lawmakers that stood against the third term bid of former President Olusegun Obasanjo. 
Known as a front-runner in the House of Representative, she had moved many motions 
on the floor of the House and a number of them have been passed as bills. These include: The 
freedom of Information Bill; a bill for an act to ensure full integration of Nigerians with physical 
disabilities and eliminate all forms of discrimination against them; the Nigerian Infant Health 
Welfare Bill (To ensure every child under five gets free qualitative medical care.); Nigerian 
Diaspora Commission bill; a bill for an act to repeal the Nigerian Press Council bill and replace 
it with the Nigerian Press and Journalism Council bill to strengthen the NPC and promote the 
practice of Journalism and welfare of Journalists in Nigeria. She denied aiding corruption and 
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hindering media freedom stating that the bill would only make Journalism a more professional 
career in the country. 
1.9.3 Iyom Josephine Anenih 
Iyom Josephine Anenih (born 1948) was appointed Minister of Women Affairs on 6 
April 2010, when President Goodluck Jonathan announced his new cabinet. She was the first 
National Women’s Leader of the People's Democratic Party (PDP) from 1999-2005.  She was 
the Special Adviser on Women Affairs to President Obasanjo until 2006. She co-founded the 
Women Foundation of Nigeria, an organization established to help Nigerian women exchange 
views on global issues and to help empower women in politics. She was a member of the Gender 
Electoral and Constitutional Memoranda Committee, which aimed to incorporate women's 
perspectives in Nigeria's Electoral Laws. 
1.10  Profile of The Guardian; The Punch and Tribune Newspapers   
The Guardian, The Punch  and  Tribune newspapers were selected for this study because 
of their distinguished high rating record of being among the leading seven newspapers in Nigeria 
(Ekeng 2010).   
The Guardian is an independent daily newspaper published in Lagos, Nigeria, by The 
Guardian Newspaper Limited. Chief Emeka Izeze is the Managing Director/Editor-in-Chief. 
(http://www.guardian.ng). It was founded in 1983 by Alex Iburu an entrepreneur, and Stanley 
Macebuh a journalist. The Guardian newspaper has been described as ‘’Nigeria’s most respected 
newspaper.’’ It has a national outlook in terms of reach and content. ’’The Guardian’’ Journal 
seek Retrieved (14 May 2011).It claims to be independent of any ethnic group, religious 
community, political party or interest group.             
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The Punch newspaper was established in 1973 and founded by Chief Olu Aboderin. The 
content are mainly sensational news stories and features which are meant to defend freedom of 
the press, the liberty of the people and act as a watch dog of Nigerian society. The newspaper 
covers every aspect of the society without any preference to any political group.     
In May 2006 when the Newspaper was chosen for survey BBC, one other agency 
selected the Punch Newspaper as the most trusted in Nigeria. Today, The Punch Newspaper is 
perhaps the largest Nigerian daily newspaper. It covers News in the nation as a whole. It has 
about 26,200 media outlets in 212 countries with worldwide media guide of 27,670 media 
outlets. It is owned by Punch Nigeria Limited with Mr. Azubuike Ishiekwene as the Managing 
Director and Editor in Chief.     
The Nigerian Tribune is among Nigeria’s popular dailies and it is perhaps the oldest 
privately owned newspaper. The newspaper was founded by late Chief Obafemi Awolowo in 
November, 1949 and it is an English Language newspaper published in Ibadan, Nigeria. It has 
grown to be one of the few newspapers published in Nigeria that can be relied upon for an 
unbiased coverage of news events. While some of the other papers have fallen prey to political 
intimidations, Tribune has continued to wax stronger each year and has also maintained its 
credibility as a reputable newspaper both locally and internationally.    
 
1.11 Limitations of the Study 
This study, despite its intrusiveness into the manner of newspaper reportage of female 
politicians and candidates in Nigeria is however limited in context and scope. In context, this 
study was unable to explore the depths and complexities of editorial policies that may be in place 
at the various newspapers whose contents were analyzed. Another major limitation experienced 
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during the study was in terms of accessibility to relevant policy documents of the newspapers 
establishments studied. This was not possible due to some acclaimed security reasons given by 
the relevant or concerned persons at the media organizations.   
Also, the study would have been better if only all national dailies were sampled and 
content analyzed; possible too, the content analysis study would have covered all democratic 
dispensations so far experienced in Nigeria since 1999, after the return to democratic rule. 
Instead, this study dealt only with two electioneering dispensations in Nigeria -2007 and 2011, 
and yet only in relation to three purposively selected national dailies. Nevertheless, studying the 
entire span of national dailies in Nigeria is almost impossible due to improper or poor storage 
and management of newspaper editions at the various libraries and archives visited for the 
purpose of data collection. In some places, permission to access these data materials was either 
denied or unnecessarily but seriously delayed. Some of the newspapers were found not to be in 
very good shape.  
Also important is the fact that only five out of the six geo-political zones in Nigeria were 
covered during the Focus Group Discussion sessions towards understanding in-depth 
interpersonal perspectives about newspaper coverage of female politicians. This was considered 
a limitation. However, it is noteworthy to say that the North-East zone was not included in the 
Focus Group Discussion coordination. This was due to the significant security challenges and 
threats that were largely occasioned by Boko Haram insurgency during the most critical stages of 
the study.    
The survey study population would have covered all Nigerians who are avid readers of 
newspapers, and particularly interested in Nigerian female politicians. However, this is almost 
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impossible due to reasons related to time and cost. Nevertheless, the researcher endeavoured to 
include avid newspaper readers across the six geo-political zones.    
Furthermore, the researcher encountered a situation where most interviewees did not 
either want to be interviewed, or pleaded anonymity. As realised in the course of the study, most 
interviewees that were at the time of the study, journalists either at The Guardian, The Punch or  
Tribune newspaper were either reluctant to be named or out rightly insisted not to be named –
since the study is a textual thematic analyses, the researcher did not insist otherwise, since views 
provided were expected to be more blunt if confidentiality is assured. Generally, the journalists, 
though uncorroborated, felt their views may not be the official position of the national dailies on 
such a sensitive subject as newspaper portrayal of female political candidates. This also limited 
the number of interviews the researcher would have loved to have.   
In scope, this study geographically covered only three national dailies in Nigeria. The 
study also did not interview any international media personality or female politician. Efforts to 
do this failed, and as such, this may also be considered as a limitation to the study.  
The inclusion of North-East zone during the survey session [though the least number of 
respondents who successfully completed the questionnaire were from the North-East geopolitical 
zone] was due to improved security in the region, as well as an improved wiliness of resource 
persons.   
All the limitations mentioned above are genuine. However, this study, in its respectable 
scope and context, has been very systematic and scientific. It is equally painstakingly rigorous in 
its right towards answering the research questions, as empirically and reasonably possible, within 
the very limited time frame and resources. As such, the findings, conclusion and 
recommendations are humbly expected to be considered valid and very reliable. Moreover, it 
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must be noted that the textual nature of the study painstakingly challenged the researcher to read 
through all the relevant newspaper editions. 
1.12    Definition of Terms 
Print Media: refers to print news channels of mass communication. For the purpose of 
this study, the term media and press are used interchangeably. The print media refers to the 
political contents of the three news newspapers used in this study as they relate to the portrayal 
of female politicians and their performance during the 2007 and 2011 general elections in 
Nigeria. These contents are known for their referral capabilities. Uwom and Alao (2013, p. 65), 
uphold the preceding definition by saying that “The print media are to see news as a social 
product with utilitarian value.”  
Media Portrayal: this refers to the manner and coordinated coverage or reportage by the 
three newspapers used in this study towards attaining an expected and predetermined 
interpretation or understanding from readers. In affirmation, Sharma (2015, p.6), says “according 
to the social expectation theory of mass media —what is often presented in the media is 
perceived by the consumers of media messages as “social prescriptions of the society”. This 
implies that media portrayals are part of the reflections and expectations of the general public as 
a result of what is published for audience consumption. In this study, it refers to the reportage of 
the performance of female politicians by the selected three national dailies in the 2007 and 2011 
general elections in Nigeria. 
Female Candidates: this refers to female politicians who participated in politics during 
the 2007 and 2011 general elections in Nigeria. They are political office seekers who are not 
men, either by biological concept or by orientation, and consider themselves as belonging to and 
or behaving like women without preference to age, tribe, race, job, education, religion and other 
descriptions outside the gender orientations. Dolan (2006, p.2) is of the view that sex and gender 
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is an essential as part of stereotypical portrayals, but these aspects are not in themselves 
disabling. This position qualifies the idea that female candidates, as used here relate more to a 
non-patriarchal position of a political candidate, and less about female candidates as a weaker 
sex or the opposite of “men.” In this study, the female politicians include: Dr Sarah Jibril, Mrs 
Abike Dabiri-Erewa, Mrs Pauline Tallen, Iyom Josephine Anenih and others.  
Electioneering: this is the period of political campaigns before the 2007 and 2011 
general elections in Nigeria. During this period in Nigeria, political office seekers reach out to 
the electorate to canvass for votes. The media are always critical at this period because of their 
comments and anecdotes, which may be sinister or approving. Many voters are swayed one way 
or another by the images of office seekers presented in the media during the period. It is this 
premise that Nwokeafor and Adekunle (2013, p.1) agree that sources of information are a vital 
ingredient towards elections, and as such form the bases for news on all aspects of the electoral 
process which the politicians –the most active participant cannot ignore. In summary, 
electioneering, as used in this study basically implies the process of making sure that every 
aspect and person in the electoral process within the period of January, February, March and 
April of 2007 and 2011 respectively  was widely assimilated and understood before voting 
decisions are made. 
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CHAPTER TWO 
REVIEW OF RELATED LITERATURE                                         
2.1  Review of Related Concepts  
This chapter reflects the review of related concepts, empirical works, and theories upon 
which this research is based only. Conceptual or literature review covers aspects of newspaper’s 
history and development –with particular interest to newspaper’s history and development in 
Nigeria. Other aspects of the conceptual review deal dominantly with Nigerian newspapers 
portrayal of women during electioneering campaigns; political dispensations in Nigeria; profile 
of some selected female candidates. The empirical review covers both quantitative and 
qualitative studies on media portrayal of women both in Nigeria and abroad. The theoretical 
framework and reviews are based on Framing Theory, Spiral of Silence Theory and Agenda 
Setting Theory. The theories form the varying bases, directions, frames of references as well as 
predictabilities in this study. 
2.1.1 The Print Media 
Print media is a general term used in describing text-based media consisting of 
newspapers, magazines, etc. According to Ciboh and Iyorkyaa (2004, p.2), “the print media 
constitute the oldest of the media of mass communication. The first level or major ones in this 
category are books, newspapers and magazines”. Ciboh (2006, p.2) points out five broader 
classifications of the mass media: 
Broadly, the mass media are classified as print and electronic media. 
The former includes books, magazines, newspapers, pamphlets, 
billboards or any other technical device that carries a message to the 
masses by appealing to their sight. Electronic media are radio or 
audio recordings that appeal to the sense of sound and television, or 
motion pictures and the internet which appeal to both the sense of 
sound and the sense of sight. 
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Sambe (2005, p.35) notes that” newspapers, magazines and books have huge significance 
because they are capable of emphasis; ensure fidelity of message; provide for easy circulation 
and reproduction, as well as enable feedback.” This means print media like newspapers offer 
interpretation, entertainment and news under the element of emphasis and are very reliable, since 
information in them can be retained several years later. Sambe (2005, p.114) further highlights 
the importance of newspapers thus:  
Newspaper is one of the basic news media for majority of the 
population. It serves the fundamental role of being the written 
record of contemporary civilization. It provides greater depth and 
variety to reporting than television can, and with more lasting 
impact. 
  
Hynds (1975, p.6) outlines nine criteria used in classifying newspapers. The criteria are: 
purpose, frequency of publication, time of publication, circulation, geography, method of 
production, intended audiences and functions. Therefore, it is not unusual to expect that the print 
media will remain the mainstay of all political activities. The circulation figures of the print 
media are important because they show that the masses are following and reading the contents. 
However, what remains most vital is who the print media deems newsworthy.   
Ali et al (2011) has hinted also on some of the feature of the print media.  The print 
media like newspapers help in the coordination of public opinion because first readers are often 
opinion leaders who in turn form an overall assessment of the news stories, interview excerpts, 
features, columns, advertorials, editorials, cartoons, comments, letters-to-the-editor, and other 
content that any newspaper may carry. The importance of the newspapers underlines the reality 
where ownership of the print title seems trivial but weighs so much influence in society.  
Funding of newspapers is an important variable in the kind of position a newspaper may 
take on issues. The print media seem to be one of the least in the lucrative potentials of the 
contemporary media, when compared with the likes of the internet, cable television, and other 
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forms of broadcasting. However, there is still genuine interest in who should own and control 
print titles. Much of such financial capacity comes from the government which in turn seeks to 
control the media (Banerjee, 2008) in Ali; Faridah; Mohd; Normah and Maizatul, 2011, pp.3-4). 
Nevertheless, there is a twist in the way the contemporary print media is operated and made to 
function. This is because of the capabilities of “alternative media.” The alternative media which 
broadly are internet based media have radically different characteristics. Internet based media, 
according to (Banerjee, 2008) in Ali; Faridah; Mohd; Normah and Maizatul, (2011, pp.3-4): 
…can be used for both points to mass communication as well as 
point to point and mass to point message distribution ….They are 
also extremely de-centralized, require very low investment, 
provide greater interactivity and public participation and are much 
more difficult to control. 
In some instances, Joint Committee of Congress, as reported by The Star Online, 
September (2009) in Ali; Faridah; Mohd; Normah and Maizatul, (2011, p.4) reports that” 
newspapers in the United State had to seek some sort of bail-out from the government in order to 
recoup taxes accounted for as result of earlier profits towards offsetting some losses.” The 
convergence of the internet and the newspapers has not been entirely a negative story. Gilbert 
(2009) in Ali; Faridah; Mohd; Normah and Maizatul, (2011, pp.4-5) say:  
Despite the bad times, however, there are some successful stories involving newspapers 
which have been able to weather the storm and remain resilient through their online digital 
newspapers. Some of the more successful newspaper responses include companies like The New 
York Times, Knight Ridder, and the Washington Post. The New York Times has been a real 
leader on consumer demographic marketing. With 16 million registered users, nytimes.com is 
one of the only media sources that can let you customize an advertising message with specific 
demographic cuts (e.g. male users over fifty reading the sports section). They collect only five 
categories of consumer demographic data: age, sex, income, geography and e-mail. And yet they 
have been able to garner 70 % premiums for their demographically targeted advertising.  
The print media is still a potent source of information for almost every reason. 
Newspapers for instance are a huge point of reference in many studies as well as for news. Yap 
(2009) in Ali; Faridah; Mohd; Normah and Maizatul (2011, p.6) note that the internet is a 
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significant source of information in the political arena, but audiences still rely on the 
conventional media like newspapers and TV. Currently there are serious efforts by managers and 
owners of conventional media, “…especially newspapers to counteract the challenge being posed 
by the internet and Information and Communications Technology in order to remain in 
operation. This would mean that they have to have online presence by having electronic copy of 
their print newspaper.” 
2.1.2 Female Candidates  
The notion about who is a female candidature has varied over time. In some aspects, the 
term refers to who the candidate represents, but most often people think of a female candidate 
only in terms of the gender. This notion is complex but most often, it is trivialized until a 
politician begins to display certain qualities and attributes toward political decisions after 
winning an election. In other words, a male candidate can also be seen as a female candidate by 
his male contemporaries if such a male candidate fronts much of issues that affect women more 
than men. In relation to the perceptions about feminism, female candidates and the political 
participation of women or men for the good of women, Rose, et al (2010) reiterate that whether 
the definition of any candidate will or can be qualified as “female” is subject to some careful 
evaluation because the nature of the political office is also vital, and not just the candidate in 
question.  
Female candidacy is therefore more issue based than sex or gender. Referring to someone 
as a female candidate tends to generally connote more about the biological make- up of the 
person.  Rose, et al. (2010) argue that the world is fast changing; while the line of gender roles, 
characteristics, and qualities are fast eroding, the political issue that politicians may seek election 
for are also becoming more complex. As such, the understanding, usage and referencing of a 
political office seeker as a female candidate demands a better scholarly elucidation.  
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There is no doubt that female candidacy is complex to appraise in a contemporary sense. 
While female candidacy is also an issue-based description, there should be more emphasis on the 
gender based description –at least, in the context of the Nigerian society.  This thesis relates to 
concept of female candidates more in terms of the typical cultural understanding of a Nigerian 
man and woman. Yet the trend of referring to women in the sex based notion and attributing 
patriarchal superiority seem to be global. Eme and Onuigbo (2015, p.22) confirm the trend but 
insist that there is a “…gradual overcome of the sorting of women into economic irrelevance….”  
Eme and Onuigbo (2015, p. 22) further argue that because of expanded training 
opportunities that women can now access, there is an increasing level of self-worth among 
women that can enable them acquire better economic status that was formerly a previously male 
dominated terrain.; noting however that there is rather “…a rigid encumbrance to the translation 
of the economic empowerment of the women to political power or achieving leverage with men 
in political participation.” It is this rigid embrace to the transformation of female citizens in a so 
called modern Nigeria that still motivate the usage of the term: “female candidates.”   
Female candidates are therefore described in a manner that insinuates those who are not 
men and are usually not expected in politics. Eme and Onuigbo (2015, p.22) point to the” socio-
cultural, economic, political, organizational, legal and political factors that have combined to 
shape the home-centred perception of Nigerian women and explains the level of participation of 
women in political and bureaucratic decision-making positions.”  
Female candidates are therefore understood in the context of this thesis as women. 
Female candidates are seen as the ones media can call “mother,” or even as they –the female 
candidates may even prefer to be called. Indeed, women venturing into politics in Nigeria are 
usually called female candidates. Perhaps, there can be another concept parallel to female 
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candidates that will be known as “male candidates.” Sogbesan (2015, p.2) directs attention to this 
perspective thus: “Nigerian women are facing challenges as they continue to seek public 
offices.” One of such challenges is even the term “female candidates” itself. The concept 
therefore simply implies that women, unlike men have a high task when they aspire in politics. 
Female candidates as a term or concept may continue to be examined in scholarship, but must 
take on the coloration of a weaker biological sex that is second to men, and may continue to 
depend on several other extraneous factors to gain political relevance.  
2.1.3  Elections  
Elections, as a concept is broad. As human beings, there appear to be several decisions 
taken daily that depend on intra-personal communication –where internal thoughts scheme 
among competing options. In such circumstances, one may have to either consult others for 
advice or elect one such “inner voice.” This analogy tends to show how far the concept of 
election can be.  Though generally, many seem to look at elections only in the perspective of 
democracy. It is a situation where the masses, after an   electioneering campaign, are expected to 
cast ballots for candidates. Nevertheless, it is in the perspective of electing candidates through a 
keenly debated democratic process that the concept of elections is reviewed herein. Nachana’a et 
al (2014, p.92) agree with this position and add that “Election therefore reflects the basis of the 
social contract between representatives and the represented, or people and their governors. 
Periodic elections also provide opportunity for transition from particular sets of representatives 
and office holders to another set of rulers.” 
Elections are therefore very essential to any democratic process. The concept has become 
so ubiquitous given that every now and then, there is an election in Nigeria. This has been so 
since 1999 after the return to democratic rule. The process starts with the need for representative 
governance through the electoral officials, a time table for the elections, the rules and regulations 
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and certainly, the role of the media. The role of the media in the electoral process highlights the 
complexity of the exercise. Information dissemination becomes the hallmark of the success or 
failure of contestants. Oyesomi (2011, p.2) corroborates this assertion and sustains that “having 
the means to express one’s view can greatly enhance chances of being considered and elected.” 
Elections are therefore seen as part of what makes democracy popular around the world since 
people are very enthusiastic to play their role in who governs them. Today, elections are seen as 
the bench mark for development, civilization, and even true sovereignty of a people.  
Oyesomi (2011) wonders what a country would look like without election. This is 
because the leaders that are elected feel a sense of being accountable to the people. It is such 
accountability that makes democracy very popular. Nachana’a et al (2014, p.96) agree also with 
the submission of Oyesomi (2011) but differ a little on some aspects like competition in 
elections, accountability of a democratic process, empowerment of the electorate to participate 
among others. Thus: 
…it is not in all situations that elections are completely competitive, 
free and fair, nor are the electorates adequately empowered by 
established institutions to command compliance and accountability 
from elected officials devoid of elite manipulation. Yes, elections 
are conducted but the process in most African countries and Nigeria 
in Particular has not been without fraud and violence (when 
compared to elections in developed democracies) such as poor 
registration process, inadequate and untimely arrival of  voting 
materials, ballot box snatching ,vote buying, declaration of false 
elections results etc.  These irregularities are just manifestation of 
elite activities in the electoral process which renders democracy 
lose its’ vital ingredients. 
 
These assertions tend to highlight the crucial nature of elections, not just in 
Nigeria, but far beyond. The positions on transparency, participation, leadership, 
registration, procedure, completion, accountability, among others therefore are said to 
characterize elections and are deemed virtues of any good election. Any experiences that 
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run contrary to such virtues are irregularities that may lead to illegitimacy of any elite or 
leadership. 
Irrespective of the nature of any electoral process, participation still remains a 
very serious ingredient to the political mix. Through such mix, men and women often 
fight for positions with the status quo being challenged. The concept of elections 
therefore readily provides for female candidates to feel at par with men, even in 
seemingly chauvinistic societies like Nigeria.  
 
2.2.0 Review of Related Literature and Empirical Studies 
2.2.1 Female candidates in Elections 
Female candidature, as used in this study is not about issues referring to women, it is 
about “female” as a sex which is categorically the opposite of the “male” sex of the human 
beings. Female candidature is also about gender roles and inclinations that build a direct 
dichotomy between supposed female mindset/activities and male mindset/activities. In other 
aspects, however, these gender roles and mindset are understood to be stereotypical. However, 
there are scholarly literatures that appear to support the existence and differences in the way 
media report females and males. 
Dolan (2006, p.1) in a paper titled: Women Candidates in American Politics: What We 
Know, What We Want to Know, quotes the Center for the American Women and Politics,, which 
claims that more women in the United States for instance are contesting and winning elections. 
Gone are the days of public rejection of the idea of a political life 
for women, of political parties only supporting women in hopeless 
situations, when campaign money was reserved for serious (real 
men) candidates with a chance of winning.  Instead we routinely 
see thousands of women running for, and winning, office at every 
level all over the country.  Each election year (generally) brings 
more women candidates than the year before.  Today there are 
81women in Congress, 1696 women state legislators, 79 women 
statewide elected officials and hundreds, if not thousands, of 
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women in local elected office (Center for the American Woman 
and Politics 2006) in (Dolan, 2006, p.2). 
Eme and Onuigbo (2015, p.17) note also that “the number of women elected to public 
offices in Nigeria may not increase significantly after this year’s election…”There are a lot of 
statistics that are against female political participation and elections in Nigeria. It is in this regard 
that Dolan (2006, p.2) sustains that the percentage of the so called “women candidates” is still 
very small in terms of the candidate population; and are considered by the public in according to 
stereotypes. Several years after this opinion, the Nigerian political landscape still seems to be 
crawling as far as female candidates are concerned. 
Some analysts like Sogbesan (2015, p.2), Eme et.al (2014a&b) in Eme and Onuigbo 
(2015, pp.17-18) point that:  
…in the 29 states where gubernatorial elections were held, the 
representation of women seeking the office of governor and deputy 
governor stood at 87 out of the 380 candidates (22.9 per cent) that 
ran for the positions. In the contest for Senatorial seats, 122 women 
out of 747 candidates, representing 16 per cent, were cleared by the 
Independent National Electoral Commission to run in the March 28 
election. The number was not better in the contest for the lower 
chamber of parliament. Two hundred and sixty seven women out of 
a total 1774 candidate ran for seats at the House of Representatives, 
representing 15 per cent. 
These figures appear worrisome, because the number of female candidates did not even 
add up to 25% of the contested electoral seats. According to Dolan (2006, p.15), irrespective of 
the stereotypes, an additional aspect to voters bias is party stereotypes. Indeed, sometimes 
partisan cues play out any other form of stereotype. As in the case of elections in the United 
States, where voters see female republicans as not less liberal than the men, stereotypes come to 
fore more in democrats.   
The situation seems to have disturbed a lot of female activists both within and outside 
Nigeria. Reaching out further on the issue, Eme and Onuigbo (2015, pp.17-18) cite the data 
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provided by  Ayisha Osori, Executive Officer of The Nigerian Women Trust Fund , who at a 
Twitter conference organized by The Nigerian Women Trust Fund, and supported by the 
Department for International Development (DFID) and Voices for Change,  noted that in the 
2015 Nigerian general elections, the North Central had 43 and 20 female candidates contesting 
for seats in the House of Representatives and Senate; the North-East had 16 female candidates; 
the North-West had 33, (24 for House of Reps. and 9 for Senate respectively); the South-East, 
had the highest number of female candidates: 84 for the House of Representatives and 29 for 
Senate.  The South-West had 66 female contestants for House of Representatives and 34 for the 
Senate, while South-South had 36 for the House of Reps. and 21 for the Senate. 
 In further analysis, Osori Ayisha(2015) said: Mega Progressive Peoples Party had the 
highest number of women vying for seats, with 30 of them contesting for the House of 
Representatives and 16 for Senate. Labour Party had the least numbers (15 for House of 
Representatives., seven for Senate,. The Peoples’ Democratic Party had 19 women for the House 
of Representatives and seven for Senate, the All Progressives Congress, 26 for Reps. and seven 
for the Senate. In respect to the states of the federation, Enugu State had 34 female candidates 
contesting for seats in the National Assembly –which was considered as the highest. Edo, 
Katsina, Taraba and Kano state had the lowest numbers of female candidates vying for National 
assembly seats.  
Indeed of the view that sex and gender considerations characterize the   electioneering 
process. However, citing Doran (2004), the same scholar, in 2006, insists that if a female 
candidate is in a similar financial position like her male counterpart, she will experience the same 
level of bias free campaign. However, there have been instances that even with higher financial 
position, some female candidates tend not to impress at the polls. The question therefore is not 
about sex and gender influence on elections, but instead, how they matter (Dolan, 2006, pp.2-3). 
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According to the United Nations (2005) in Lühiste and Banducci (2014, p.1)” gendered 
pattern of media reports are often considered a hindrance to the election of women worldwide.” 
This means media coverage is vital to the electoral processes and successes. Lühiste and 
Banducci (2014) proceed to argue that since women are less likely to gain media attention like 
men, there is a feeling that the female candidates seeking electoral positions will be covered less, 
hence, a poor outcome. Noting the study by Goldenberg and Traugott, (1987), Lühiste and 
Banducci (2014) sustain that in the political realm, sometimes information is mediated, translated 
and delivered by journalists. Therefore, political candidates depending on the media towards 
informing voters tend to do better. This is because biases in the quantity and quality of news are 
vital towards influencing the perceptions of voters and the viability of political candidates.   
Lühiste and Banducci (2014, pp.1-4) insist that “candidates with higher levels of media 
coverage are more easily recognized by voters at the ballot box and are therefore likely to have a 
higher chance of getting elected.”Citing Kittilson and Fridkin (2008), Lühiste and Banducci 
(2014, p.2) note that the way the news media treat political female candidates does not only 
influence their ongoing campaigns, but it is also very likely to influence the future political 
prospects of women. Noting further that women are obviously covered less as compared to men, 
but what is important is whether such bias is simply on the part of the media or the political 
parties themselves place women in positions that are less competitive or viable thereby attracting 
less media attention.  
Dolan (2006, pp.24-28) says that studies on media coverage of women candidates, 
suggest that women candidates’ campaign styles have changed a lot, and there is beginning to be 
a balanced approach. Nevertheless, there is evidence and   literature showing that female 
candidates   in United States’ state wide elections such as governor or U.S. Senator receive less 
media coverage than do male candidates (Bystrom 2006; Kahn 1996.)  The viability of female 
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candidates takes centre stage in media coverage of female candidates“…usually framing that 
viability in a negative light, and also tends to distort the message that women candidates seek to 
send (Bystrom 2006; Gidengil and Everitt 2003; Kahn 2006) in Dolan (2006, p.24). Female 
candidates are also framed in “gender stereotypical frames,” like interest and abilities on 
“feminine issues” and focusing on looks and appearance (Banwart, Bystrom,  Robertson 2003; 
Bystrom 2006; Devitt 1999; Jamieson 1995; Witt, Paget, and Matthews 1995) cited in  Dolan 
(2006, p.25). The fear is the extent to which these media frame on female candidates influences 
voters decision.  
Dolan (2006, p.25) insists however that recent studies in the field of communication 
show that media coverage of women and men is “…even out and the tone of the coverage is 
equally positive for women and men” In some instances in the United States, women media 
attention even exceeds that of men, and with less attention on appearance. The general assertion 
is that the media are less inclined to dwell on “…viability of women candidates than they used to 
be.” The observations on these trends cut across television and newspaper. Nonetheless, there is 
a general distrust on media coverage due to antecedents; but there is an empirical support that the 
level of the office matters –media coverage of the presidency, according to Dolan (2006, p.26) 
still have some stereotype issues. “Several recent studies of Elizabeth Dole’s run for the 2000 
Republican nomination for president find consistent patterns of her receiving less coverage than 
some of her male opponents and more gendered coverage. Both television and print media 
coverage focused on her appearance, sex, and viability more often than it did the men in the race.  
Tellingly, she even received less coverage and less positive coverage than those men who were 
consistently behind her in the polls.  So the viability frame that persisted in coverage of Dole 
was, to some degree, a distortion of her place in the process” (Aday and Devitt 2001; Bystrom 
2006; Heldman, Carroll, Olson 2005) and (Bystrom 2006) cited in Dolan (2006, p.26)   
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Dolan (2006, p.26) recalls that: 
 
Fox’s (1997) study of women congressional candidates and their 
campaign managers in the early 1990s finds clear evidence that 
these actors believe that the media treat women candidates in a 
more gender stereotyped way. This perception is also common 
among women officeholders. 
            Dolan (2006, p.26) also mentions a study of the press secretaries of women members of 
Congress, where findings show a similar feeling of gender and stereotypically female media 
portrayal –citing (Niven and Zilber 2001); nevertheless, the female candidates themselves, 
through their  public statements and websites did not mention these –could it be about avoiding 
confrontation with the media? Carroll and Schreiber (1997) in Dolan (2006, p.27) insinuate: “the 
media tend to very perfectly portray women political officeholders’ activities on “feminine” 
issues, “…but ignore their efforts on issues that don’t fit with the expected stereotypes.” Indeed, 
current research trends on female candidature and media reportage seem to be showing some 
encouraging results.  
Rose, et al (2010) in a scholarly abstract opine that the type and level of office a woman 
seeks matters and has a great correlation to the chance of being elected; noting further that the 
gendered public attitude about women is a double-edged sword. However, the researchers argue 
that in a changing world, women issues have to be redefined in order to understand the full 
implications of gender on media coverage of campaigns. 
The election of Ellen Johnson Sir Leaf in Liberia is also an example of female 
candidature in one of Nigeria’s neighbouring countries –a fellow West Africa country. Contrary 
to general expectations that more media coverage greatly influences the outcome of elections, the 
Liberian election surprisingly did not conform to that claim. However, one cannot but agree to 
the fact that George Weah, the only challenger to the Election of Ellen John Sir leaf in the run-
off would have heavily used his media outlets to enhance more positive appeal irrespective of 
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already being a popular   National footballer. Polls for the seat of president, Vice-President, 30 
senators, 64 representatives across 21 political parties in the Liberia election commenced on 
October 11 and ended on November 8, 2011. 
After the Liberian election that saw the voting in of the first female president in Africa, 
The Elections Coordinating Committee, (ECC) in partnership with the Centre for Media Studies 
and Peace Building (CEMESP) and the Press Union of Liberia (PUL) held a one-day round table 
discussion to review the media coverage of the 2011 Presidential and Legislative elections in 
Liberia. The organizers thought that such a forum would provide the opportunity to objectively 
look at the strength and weakness of media coverage of the elections to form the basis of coming 
up with lessons that would influence sound policy decision making in the future. (allafrica.com, ) 
This shows the level at which expectations are placed on the media in their coverage of elections. 
According to National Democratic Institute and Carter Centre (2005, p.23), majority of media 
organisations were considered non-partisan during the first round of electioneering and voting, 
however, the situation changed in the second round of voting and parties no longer had equal 
access to the media. George Weah, the male and main presidential challenger to the female –
Ellen Johnson Sir leaf because he owned several media organisations and had a huge advantage 
in terms of coverage. The lack of equal media coverage was therefore because of ownership 
pressure and not gender.  
Nevertheless, Dolan (2006, p.27) cautions about hurried generalizations; noting that “… 
2000 maybe the beginning of a new era of more balanced coverage of women, or it may be an 
artefact of one or two elections.  Clearly, more work is needed to continue the examination into 
this trend.  At the same time, Kahn (2003) argues for more research into the coverage of women 
officeholders, since this media coverage is seen as influential towards tenures and future 
mobility. 
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2.2.2 Electioneering  
Cambridge International Dictionary of English (1995, p.446) defines electioneering as 
“the activity of trying to persuade people to vote for a particular political party”. The same 
dictionary sees campaign as “a planned group of especially political, business or military 
activities which are intended to achieve a particular aim. Anumodo (2013, p.29) in an article 
titled: The press as a tool for sustaining democracy in Nigeria  argued that as the fourth estate of 
the realm the press is seen as an essential democratic tool. She states that: 
Modern day democratic theory appreciates the role the press plays 
in ensuring that governments are held accountable if citizens are 
ill-informed, under informed or not informed at all about actions of 
government officials and institutions. 
 
Mijinyawa (2013) reasoned that “the role journalists play in democracy is to provide 
citizens with the accurate and reliable information they need to function in a free country.” 
Election according to Oyesomi (2011, p.2) is one of the pillars of democracy “...because it 
provides the medium for the expression of the core principles and purposes of democracy such as 
the sovereignty of the citizens; freedom, choice and accountability for political leaders.” 
Petterson and Wikins (1994, p.149) took a look at media coverage of political campaigns 
with particular emphasis on worrisome trends: 
Studies of media coverage of political campaigns have uncovered 
some disturbing trends; journalists function as a pack; there is 
seldom any really distinctive political reporting during elections. 
Further, journalists treat fore-runners differently than they do the 
remainder of the candidate pack fore-runners are the objects of 
closer scrutiny, but those examinations are seldom about issues, 
even though it is issue-oriented reporting than tends to provoke 
political interest and public participation. Instead electoral 
reporting focuses on personality, a key component of political 
leadership, but certainly not the only one.  
 
35 
 
The same pattern applies to elections in Nigeria which are more of personality focused 
than issues focused. Umechukwu (2004) argues that women have been politically considered as 
endangered species and the low participation in Nigeria government and politics is often 
associated with cultural, religion and economic constraints, and male Chauvinism. Curtis (1971, 
p. 252) in Dyron (2009, p.13) predicted that soon, in Japan, like in the United States, the role of 
the media in elections would be enormous. Curtis (1971, p. 252) argues that the media have the 
power to appeal to the electorate through wide exposure, and that a skillful use of the media 
rather than through the recruiting of voters into personal support organizations has very great 
significance on election outcomes. Nwokeafor and Adekunle  (2013, p.1) say that during 
electioneering campaign in Nigeria, the media are full of news about politicians and party 
affiliates to the extent that it becomes difficult to ignore or claim ignorance of the ubiquitous  
information. Klaus (1987, p.1) notes initially that the role of the media in German elections have 
been suspected before, but like the Americans who had earlier scepticism about the limited 
powers of the mass media, Germans had reservations too. Mass media attention can be high with 
accompanying exposure, but the extent to which the media messages influence voter preferences 
and eventual turnout may vary widely. This means that though the press is vital, there are other 
factors like viability, party affiliation, position, character or personality as well as gender can 
also form part of the whole gamut of the electioneering.   
In the contemporary society, the role of the media is awakened even more, due to the 
digitization and glamour of electronic media outlet. Dyron (2009, p.7) argues that the political 
space left by the decline in conventional themes as obtained in the West seem to be filled by 
political party organizations. Generally, the Liberian media is understood to have played a vital 
role in information and education of the Liberian public about the electoral process. Comparable, 
the print media like newspapers failed in its role because of poor accessibility of roads and an 
36 
 
estimated 80% illiteracy rate in Liberia as at the time of the election. Therefore, radio stations 
were particularly useful in disseminating information in English and local languages (National 
Democratic Institute and Carter Centre, 2005, p.23). 
The media are expected to provide all the information needed during an electioneering 
campaign, not just about the political candidates and parties, but about the entire electoral 
process. In Liberia for example, National Democratic Institute and Carter Centre (2005, p.9) 
acknowledge the role of the media to disseminate information when after the first round of 
voting, and a heated run-off election, the National Democratic Institute and Carter Centre had to 
form the essential part of the international observatory team that brief the media (National 
Democratic Institute and Carter Centre (2005, p.23) (2005, p.17). This goes further to justify the 
role of the media in elections. Information in Liberian elections that saw the voting in of the first 
female president in Africa was largely disseminated through the media, especially, radio stations. 
According to the National Democratic Institute and Carter Centre (2005, pp.18-20), “the media 
provided voter education, voter registration information, information about candidates and 
political parties as well as the entire electoral process.”  
The role of the media in electioneering campaigns also tends to imitate realities in 
society. In Liberian elections, irrespective of gender and stereotypes, when the political rhetoric 
grew more inflammatory after there was no clear winner, civic, as well as   media organisations 
also increased partisan information dissemination. Graber (2002) in Busher (2006, p.11) is of the 
view that the media have potentials to reach large audiences of ordinary people and elites 
conveying information in a very fast pace. Through the role of the media public and private lives 
of candidates can be understood in a way that many people may never experience on their own. 
Thus:  
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Most people do not have the opportunity to meet with political 
figures to learn about their issue positions or get to know them on a 
personal level.  Therefore, the public looks to the media for their 
political information. The way the media portray an individual or 
event is referred to as “framing”.  Framing is defined as selecting 
some aspects of a perceived reality and making them more salient 
(Busher 2006, p.11). 
This shows the essential role of the media in electioneering campaigns and connotes the way 
media outlets choose the candidates they may favour.  
One more but different example is the presidential bid of Hillary Rodman Cliton. 
According to Seelye and Bosman (2008), the media took a bit of controversial hits about the 
coverage of Cliton as compared to Obama. Supporters of Clinton thought she was covered by the 
media in a sexist manner. While some media admitted mistakes were made in some way, others 
insisted that the overall coverage was fair.  Seelye and Bosman (2008) cites Ms. Couric, the first 
woman to be a solo anchor of evening news broadcast as insisting that the coverage of Clinton 
was sexist, and laments the silence about it by several people who should have spoken up. Candy 
Crowley, a woman covering for CNN rebuffs. Nevertheless, Hillary Clinton herself thinks her 
media coverage during the Democratic Party nomination race against Barack Obama was not 
balanced.  
During her concession speech, Hillary insinuated racism was no longer accepted in the 
United States but sexism was. Cable TV was heavily criticized for sexist views, but so were the 
establishment media outlets, and the new media. This is evident in how –The New York Times 
wrote about Mrs. Clinton’s cackle, while The Washington Post wrote about her cleavage. 
Nevertheless, many media experts and scholars think media coverage of Clinton did not affect 
the outcome of her Democratic Party primaries against the eventually elected Barack Obama. 
Most think yield into the perception that it was a case of a flawed campaign. Jeff Greenfield, a 
political correspondent with CBS is cited by Seelye and Bosman (2008, p.2) as saying that: “  if a 
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person lost, the press did a bad job.” However, there has been pressure on Obama to address 
sexism just as he has done to racism. Despite that Hillary Clinton lost, Wolf (2011, p.6) argues 
that “2008 was an outstanding year for female political candidates, especially in the United 
States. Since then there has been more females in contestable positions than ever before.” Some 
factors are very crucial in electioneering campaigns beyond the role of the media. Some of such 
factors are candidate gender in relation to voter gender towards support for a particular 
candidate; the candidate‘s political party; the incumbency status, significance of gender issues in 
the campaign; the amount of information available about the candidate, and the analysis thereof; 
the race or tribe, highest level of education attained, marital status, income, and age, and even 
religion (Wolf, 2011, p.13). 
The media during electioneering function more than mere informing but rather shape the 
campaigns and the candidates themselves. According to Busher (2006, p.11), “there is a large 
body of research that focuses on the way the media frame issues and events” in the society 
generally, and elections in particular. The facts of any event or issue are on their own not 
enough, the way and context in which the facts are placed matters to meaning and understanding. 
According to Busher (2006, p.14), “the emphasis given to some aspects of the exclusion of 
others are part of the framing process the media indulges in.” Paxton (2004) in Busher (2006, 
p.16) notes that by framing instead of providing the whole and multifaceted account of the issues 
and events, media audiences and readers are “…given a skewed version of the event.” It is 
therefore difficult to ignore the role of the media during electioneering campaigns as everybody 
cannot be everywhere at all  times to get the entire accounts themselves. 
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2.2.3  Print Media Portrayals and Performance of Female candidates 
The nature of the print media, especially newspapers has changed a lot over the last 
decade. According to Garrison,( 2001) in Ali et al (2011), the advent and constant changes in the 
use and application of the internet has significantly influenced the way newspapers get and 
circulate news. “Since 1999, almost 90% of daily newspapers in the United States have been 
actively using online technologies to search for articles and most of them also create their own 
news websites to reach new markets” ( Ali et al 2011, p.2). 
The long-term picture of new media or mass media information flows is not easy to 
predict. Mass media news outlets are struggling with changing gate-keeping standards due to 
demands for interactive content produced by audiences themselves. Ordinary citizens are 
empowered to report on their political experiences while being held to high standards of 
information quality and community values. In the long run, these tendencies may be the most 
revolutionary aspects of the new media environment (Bennett, 2003).   
In Malaysia, an Asian country, like it is in the United States, Ali (2011, p.6), points out 
that people read newspapers online almost for free – a situation that has drawn away some of the 
readers who used to buy print newspaper. The situation therefore means that irrespective of 
contemporary realities about the print media, newspapers still operate, and people still depend on 
newspapers and will continue to read them as well. However, Ali et al (2011, p.7) argues that 
newspapers have to battle with credibility issues towards rising circulation, and must avoid being 
too pro-government or conventional tool for propaganda in the hands of rulers. 
The term media portrayal is used in a number of ways. However, one variable 
irrespective of usage of the term is the connotation that media present some contents the way 
40 
 
they want them to be interpreted. In other words, the term refers to the manner and coordinated 
coverage or reportage by the media towards attaining an expected and predetermined 
interpretation or understanding from readers. Farida (2006, p.13) notes:  
Current findings do not demonstrate that women running for either 
senatorial or gubernatorial office receive less media attention than 
men. If anything, women generally receive more coverage, which 
is in line with the expectation that women’s coverage has improved 
[....] even if women candidates do not   receive   less coverage than 
men, quality of coverage may differ. 
The coverage of politicians is referred to as portrayal to mean the differences thereof 
mentioned by Farida (2006). What accounts for difference of coverage of any sort is indeed 
media portrayal of the candidates.  
Since the days of Klapper 1960; Lazarsfeld, Berelson, and Gaudet 1948; Patterson and 
McClure 1976), Farida (2006, pp. 2-3) avers that the role of the media on political behaviour has 
been proven, nevertheless, “studies examining the relationship between gender and media 
coverage are relatively recent and sparse.” Studies that have been conducted so far show that 
women are not portrayed the same way as men, but are rather often in disadvantaged positions. 
Miller (1996) cited by Farida (2006) notes that women are rarely reported in the front pages of 
newspapers as news worthy. Braden (1996) also quoted by Farida (2006, p.3) insists that the 
media cover women differently. This pattern of coverage translates into portrayals of female 
candidates being discussed herein. The foregoing are the standard views of Braden (1996, p.3) 
also quoted by Farida (2006, p.2), thus: 
First, women receive less substantive coverage than men, with 
greater importance placed on their appearances. Second, news 
stories of women politicians often emphasize traditional gender 
roles. For example, journalists are more likely to ask women 
personal questions regarding their marital status and child-care 
arrangements than men. If women are married with children, they 
are frequently asked how they expect to balance marriage, 
motherhood, and politics. Lastly, language used to describe women 
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politicians often trivializes them. The case of Kentucky governor 
Martha Layne Collins illustrates this point …reporters who tagged 
Kentucky governor Martha Layne Collins as a former beauty 
queen and referred to her male opponent as a physician were not 
inaccurate—Collins had won a minor pageant twenty-five years 
earlier. But in labelling her a beauty queen, they chose to devalue 
her more substantive experience as a teacher and elected official.  
Stories about women, according to Braden (1996, p.3) in Farida (2006, p.2), are often 
framed around the home and hearth as well as style. Such framing hurts women’s credibility as 
candidates and officeholders. Media portrayal is therefore an important part of the way voters 
may consider a candidate. While media portrayal alone is not enough to point to the failure of a 
candidate, some of the studies have indeed pointed to the damage or influences of media 
portrayal.(Weaver and Drew (1995); Drew and Weaver (2006).  
The duo did a study on how voters learn from “non-traditional” media like television 
network shows and “talk shows,” in relation to “traditional” media like newspaper, radio, and 
television news among selected audience demographics.  Weaver and Drew (1995, pp.12-13) 
observed that “…exposure and attention to newspapers and television news about the election, as 
well as exposure to the presidential debates were significantly correlated with greater intention to 
vote….” The scholars also found that “there was a tendency for exposure and attention to the 
television network morning show to be positively correlated with intention to vote, although not 
as strongly as newspapers and television news….” The non-traditional media were found not to 
be a significant predictor of interest in the campaign. Also, while television viewership of 
samples averaged 5.1 days a week, newspapers readership followed by 4.4 days a week. The 
findings suggest that the media attention and exposure contributes to electoral action among 
voters, but the role varied in relation to the type of media, and content. Newspapers were 
however found to be very important when other demographic factors were not included in the 
regression analysis done by Weaver and Drew (1995). 
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Similarly, Drew and Weaver (2006, p.32) report: that “the traditional media bloc was the 
strongest predictor of interest in the campaign… with radio, newspaper, and television news 
campaign attention producing significant relationships. Attention to campaign news in 
newspapers was a statistically significant predictor of campaign interest until debate viewing was 
entered into the multiple regressions at which point it became non-significant.”  However, the 
findings show that newspapers had influence none the less. However, there was no mention of 
any form of gender portrayal in any of the media. The most important aspect that found 
relevance herein is the fact of media influence, no matter little. It is therefore important to note 
that newspapers were consistent among the top-most influence medium in the studies by Weaver 
and Drew (1995) as well as Drew and Weaver (2006). 
Irrespective of the findings in support of the impact of the media in elections, Okpilike 
and Abamba (2013, pp.158-161) did not mention the media as one of the factors militating 
against female political emancipation in Nigeria. While noting the effects of culture, religion, 
poverty levels among women in Nigeria, corruption, high illiteracy levels among women in 
Nigeria, politics of physical power and intimidation, political apathy among Nigerian women, 
and a general problem of poor educational and civic orientation, Okpilike and Abamba (2013, 
p.159) however acknowledged that “the print media in Nigeria have drawn attention to the high 
level of corruption in the country.” This in turn is a reflection that the role of the print media like 
newspapers cannot be wished away. 
While studies on media portrayal of female candidates continue to generate interest and 
various results in relation to how such portrayals may have affected election outcomes continues 
to remain inconsistent. According to Farida (2006, p.3), some studies have noted “subtle 
differences in gendered media coverage of candidates, particularly in terms of framing.” As 
Farida (2006, p.3) affirms, one of such researches is by  Mohammad and Ross (1996, 
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p.112)whose argument is that the portrayal of women as compared to men is often a case of 
framing that is far from neutral. The so called objective media portray women in an image and 
“language of mediated politics” that is heavily gendered; a language that supports male 
politicians as the norm but regards female candidates as “novelties”  
It is because the media frames politics as a male endeavour that the behaviour of women 
candidates and their speech have become an issue of subjective interpretation and scrutiny by 
men. According to Gidengil and Everitt (2003, 211) in Farida (2006, p.3), 
Conflicting behaviour on the part of women is doubly newsworthy 
because it is unexpected. When female candidates for high office 
behave combatively, they are contravening deeply held notions of 
appropriate female behaviour . . . Words and actions that would be 
perceived as merely assertive on the part of a male candidate may 
seem—and thus reported as—downright aggressive on the part of a 
female candidate.  
 The above view underscores the manner and understandings of the role of the media in 
female political prospects and the way framing – a   typical  aspect of media portrayal is 
conducted. To interpret this further, media like newspapers may not often so conspicuously 
negate women during electioneering, but what matters   is the frames embedded in such 
newspaper reports that are capable of overtures already persisting among a Nigeria society 
dominated by men or male superiority context.  
In examining how female candidates are portrayed in the media, particularly in the 
Nigerian media, it is important to analyze the participation and position of women in the media 
and the impact of those positions, on women’s development. This implies the need for women’s 
right to participate in public debates and politics as well as to have their views heard, and the 
right to see   themselves   portrayed in the media in ways that accurately represent the 
complexities of their lives. It is not in doubt that the poor performance of women in Nigerian 
elections, whether successfully or not, cannot be far from the mode that the media portray them 
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during electioneering campaigns. No wonder, only very few women have made it to the top 
ladder in Nigeria. Increasing the participation and access of women to expression and decision 
making in and through the media and new technologies of communication; and the promotion of 
a balanced and non-stereotyped portrayal of women in the media are therefore seen as vital, 
otherwise the trend of accusations trailing the media in the aftermath of poor political outcomes 
for women may be continuously tilted towards blames on the media. Every election in Nigeria, 
irrespective of the period, may therefore account for some information in relation to various 
themes in female candidature portrayals. 
2.2.4  Dominant Themes in Newspapers Portrayals of Female Candidates 
Over the years various studies on female portrayals have adopted different approaches 
and considered a spread of themes. While it may be difficult to say certain themes are more 
pragmatic or empirical than others, it is observable that some themes have over time, been 
submerged or combined. Among the aggregate of dominant themes in media portrayal of female 
candidates during electioneering campaigns, sexism, personality trait and stereotypes tend to 
become more recurrent. These themes are discussed below, and in turn form the bases for which 
newspapers portrayals of female candidates during the 2007 and 2011 general elections in 
Nigeria are based. It is important to note that scholars have referred, at times to similar themes 
using different names. Worthy of note is the view that some of the themes may subtly overlap, 
either in perception or description.  
Sexism: - the character traits of female candidates tend to be more in focus. (Ryan, 2013, 
pp. 16-23) reiterates that as opposed to female candidates, the media tend to portray female 
candidates as being less decisive, less confident and having fewer leadership skills. There is an 
insistence that sexist inclinations or terms like “seduction,” sex object, mother, pet or “iron 
maiden,” “caring, emotional, homemaker, dependent, weak, passive” are far more aligned to 
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female candidates than male. While media portrayals of certain character traits may be harmful, 
it is vital to acknowledge that some of such media coverage may be due to ignorance about the 
power readers and audiences to make more sense of outside what may be the original media 
intention. Also, there is a tendency for some character description of women as mother and 
wives who are caring and tender-hearted to be positively interpreted in societies where 
electorates would have already become used to female leadership “uniqueness.” Ordinarily, the 
media see qualities like: “independent, strong, leader, dominant, assertive, competitive, 
insensitive, strong, brave” as male character traits.   
Personality Traits: Allan (2010, p.145) citing Lynn Barber, insist that women are still suffering 
certain descriptions. Allan (2010, p.145) sustains that the professionalism of media is crucial 
during election periods, and should include the manner in which women are portrayed. Petterson 
and Wilkins 1994, p.149) on the other hand say the personality of political candidates is vital but 
it certainly not the only aspect to taken seriously. When a female candidates is however 
involved, the personality of the female candidate tend to come more under scrutiny than that of 
the male. This is due to the impression that it is the female candidate that has a higher burden of 
proof about a show of personality. Allan (2010, p.149) affirms in most cases of media portrayals, 
there are more alignments with patriarchal renderings than otherwise. 
Personality, however, is not just about charisma; it is also about qualification of 
candidates for the post contented. This can be seen in the perspective of experiences in 
professional or business like, community services done in the past, family background and 
antecedents, respect among the electorate, reputations, dignity and integrity, among others. It is 
in support for this assertion that Eitokpah (2009, p.7) submits that the mass media could exercise 
significant influence in helping to remove prejudice and promote females as equal partners, 
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clearly providing a balanced picture of women’s diverse lives and contributions to society in a 
changing world.  
Stereotypes: - Some of the scholars of media portrayal of female candidates that have 
been vehement on the aspect of stereotypes. Tremblay (1999, p.31) says” women in parliament 
regularly complain of stereotypical media terms.” Johnson (1999, p.11) agrees that “portrayals 
that are not balanced are dangerous because the media have been identified as a powerful 
institution capable of moderating the values, and behaviours of the society.” Ryan (2013, p.19) 
posits thus: 
The literature suggests that the media is improving by leaps and 
bounds in regards to the gendered, sexist nature of coverage for 
female candidates but there is still room for improvement. The 
media continues to use sexist frames as a lens to portray female 
candidates and, as a result, these women continue to suffer at the 
polls. Women like Elizabeth Dole and Hillary Clinton, who have 
advanced on the political ladder  have proven that the glass ceiling 
still exists. The heightened masculinity of offices on the national 
level do not allow much room for interpretation of feminine 
qualities, consequently forcing female politicians to be subjected to 
a double standard of maintaining their femininity while giving off 
just enough masculinity to seem viable for the office.  
Humphrey (1979, p.25) notes that Article 16 (1) of the Convention on the Elimination of 
all forms of Discrimination Against Women (CEDAW) provides inter alia against all form of 
stereotypes against women. Ikem (1996, p.184) also adds that because journalism has been the 
preserve of men, such a phrase as “Gentlemen of the press” is stereotype already.  
Though there are several stereotypes against female candidates which Ryan (2013, p.13) 
refers to as frames of reference against women, novelty label is considered unique because of the 
peculiarity of labelling female candidates at every election.  Female candidates are seen as diving 
into what is hitherto considered a preserve of men, therefore, each electoral contest, and the 
female candidate is seen as “making history,” either as incumbent who is contesting again as a 
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“woman,” moving into a “higher” political office/position, or legislative to executive and vice-
versa. Generally stereotypes, like “women candidates” “iron-maiden” among others are seen as 
negative portrayals, they are also double edged because the context of use may define the 
intention. However, the media may be challenged to be more careful with gendered terms that 
are insinuative or become innuendos of double applications for or against women towards 
electoral outcomes.  
2.2.5  Review of Empirical Studies 
2.5.1  The Framing Hillary Rodman Clinton in the News Media 
Framing Hillary Clinton:  A Content Analysis of the New York Times News Coverage of 
the 2000 New York Senate Election is an empirical study considered herein. The study was 
conducted in 2006 by Amy Beth Busher, the main aims of the study were to understand the 
dominant frames and sub-frames that were used by the New York Times; to determine the 
frequencies of frames and secondary frames; to ascertain the dominant tone of reportage; and 
also to know the extent to which tone of reportage changed during the course of Hilary Clinton’s 
campaign. The researcher adopted both qualitative and quantitative content analyses designs 
towards examining news articles on Hillary Clinton written by the New York Times during the 
2000 New York Senate Election.  Four frames were studied: political activity, horserace, gender 
stereotype and “traditional first lady.”   
New York Times was considered by the researcher because of its central print media 
position in the Hillary Clinton New York Senatorial race. 194 articles were compiled through 
internet searches and archives of New York Times. Coding of data was based on “…an inductive 
qualitative content analysis of news coverage of the 2000 New York Senate election and also 
prior research on news coverage of political elections, gender stereotypes and first ladies” as 
conducted by  (Bystrom et al., 2001; Buchanan, 1991; Carroll & Schreiber, 1996; Devitt, 1999,  
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2002; Graber, 2000; Iyengar, Norpoth & Hahn, 2004; Kahn, 1992, 1994a, 1994b, 1996; Kahn & 
Gordon, 1997; King, 1990; Lawrence, 2000; Norris, 1997; Rhee, 1997) -all cited by the 
researcher. Inter-coder reliability was also done by the researcher Busher (2006, p.37). 
Findings show among others that the frames varied: X
2
(3) = 394.4, p< .001. The political 
activity frame constituted 89.8% of the articles; gender stereotype frame was just 5.1% of the 
articles. Political activity frame was represented far more frequently than any of the other frames. 
The analysis showed that there was a marginally significant difference in the dominant 
frames in news coverage across the three time periods of the electioneering campaign –signalling 
that the news coverage was not constant test showed that  X
2
(6)= 12.213, p = .057.  The 
dominant frame political activity appeared to decrease from the first time period –from 94.0% to 
86.0% during the third time period. Nevertheless, the tone of news coverage was found to be 
relatively constant which the researcher considered as inconsistent with previous research.  
According to Amy (2006), “Studies on gender stereotypes and other traditional role like the first 
ladies show that when a woman oversteps such traditional steps, media reportage is usually 
negative –this study showed that the political frames of Hillary Clinton were dominant and not 
formal role as a first lady.  
This study is deemed relevant to the current study because it correlates and shows that 
media coverage of gender and stereotypes are real but can be overwhelmed by tough political 
issues that the   society values. The study also shows that irrespective of quantity of coverage, 
tone can be indifferent thereby reinforcing a clearly dichotomy between qualitative and 
quantitative media studies of female candidates either in Nigeria or elsewhere. By such findings 
this current study finds more direction and purpose towards understanding media portrayal of 
female candidates in Nigeria.     
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2.2.6  Media Gender Gap in EU Elections 
Invisible    Women ?  Explaining the Gender Gap in Candidates’ News Media Coverage 
is an empirical work done by Maarja Lühiste of the University of Leicester and Susan Banducci 
of the University of Exeter. The study was completed in 2014. The main objectives of the study 
are: to find out the possible differences in the amounts of news media coverage male and female 
candidates receive, to investigate what; the likely influence of candidates’ news media coverage 
in relation to other factors like incumbency, candidate’s party, party’s electoral standing as well 
as candidate’s gender may determine electoral viability. The study used content analysis research 
design and depended on data from the 2009 European Election Study’s Media Content Data a 
document that contains candidates’ level data on media coverage from 25 European Union 
member states. The researchers developed a candidate based approach that considered candidate 
characteristics as well as party and country.  
Findings in the study show that:  
1. Generally, there is a party selection based bias more than there are media based bias; women 
are not distinguished from other (same party) candidates, and as such do not receive more 
media coverage, at best, being a female negatively influences the amount of news media 
coverage in relation to cost of coverage –this may be the reason candidates in single 
constituency receive more news media coverage as compared to countries with several 
constituencies, in fact, “quotas with placement mandate rule fail to increase women’s news 
media coverage” (Lühiste and Banducci, 2014, p.18).  
2. Also, incumbents and candidates contesting from a viable party are more likely to attract 
higher media attention irrespective of gender. The type of candidate selection process 
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whether open or ordered, also influences media attention –the media seem to be attracted to 
the competitiveness and viabilities (Lühiste and Banducci, 2014, p.19). 
3. Media may not equally cover equal candidates because of several factors like party 
gatekeepers, candidates, voters,  electoral rules, electoral lists and overall context –example: 
the level of gender equality in a country. Gender bias exists but is a product thereof of the 
aforementioned (Lühiste and Banducci, 2014, p.20). 
          This study is relevant to this research   because it shows that the media exist not in a 
vacuum but as a product of other variables in society as well as the electoral process, parties and 
candidates. The study gives direction to the current study in terms of examining gender variables 
as wellas the dynamics of Nigeria’s media portrayal of women. This study promises to give 
bases to compare how Nigerian newspapers report women and how women themselves feel 
about their electoral prospects in the Nigerian society. 
2.2.7 Political Handbags: The Representation of Women Politicians in the Media 
Political Handbags: The Representation of Women Politicians: A Case Study of the 
Websites and Newspapers Coverage of the Women Candidates in the Labour Party Deputy 
Leadership Elections, by Markstedt (2007) is yet another empirical research considered relevant 
to this thesis. The study was conducted by Markstedt Helen in September, 2007 as an M.Sc 
dissertation in Politics and Communication, submitted to the London School of Economics and 
Political Science. Basically, the researcher sort to know the differences and similarities that exist 
in self-representation of female candidates in the Labour Party Deputy Leadership elections on 
their websites, and the national UK newspapers’ representation of the same candidates. The 
researcher relied on the text of the newspapers and the websites that were studied. In other words 
the study is qualitative in nature and justified by Rienharz (1992) in Markstedt (2007, p.13). 
However, the researcher also used coding to categories certain character traits as contained on 
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the websites. The study reached a very definite conclusion that the newspapers in particular 
made efforts to differentiate women from men, more than the websites did. Most relevant to this 
study, the research by Markstedt (2007, p. 3) states that:  
The newspaper coverage also contributes to the differentiation of 
women and men by explicitly mentioning the candidates’ sex and 
grouping the two women candidates together and separating them 
from the male candidates, as shown by the handbag debate.  
The study by Markstedt (2007) is a modest effort that looks at the role of web based 
content and conventional media towards the outcome of elections. Whether the situation applies 
to the Nigerian media scenario is one of the purposes of this study. Nevertheless, unlike the 
efforts by Markstedt (2007), this thesis drives further into seeking the perception of Female 
candidates about their portrayal in selected Newspapers and if they feel the outcome of elections 
in Nigeria is possibly influenced in any way by such portrayals.       
2.2.8  Media and Electioneering in Nigeria 
Another empirical work relevant to this study is by Charles Obot. As can be seen in Obot 
(2013, p.3). The research is titled: “Mass Media Electioneering Campaign and Uyo (Nigeria) 
Voters’ Decision during 2011 General Elections” and has the following objectives: 
1. Determine Uyo residents’ perception of mass media’s coverage of electioneering 
campaigns during the 2011 General elections. 
2. Find out whether mass media’s coverage of electioneering campaigns affected Uyo 
residents’ voting decision during 2011 general elections. 
3. Ascertain which mass medium Uyo residents regarded as fair and balanced in the 
coverage of 2011 electioneering campaign in Akwa Ibom State. 
4. Find out other factors that influenced Uyo residents’ voting decision during the 2011 
General elections. 
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5. Know which political party/candidate Uyo residents considered mature and issue-
oriented in mass media electioneering campaign. 
The study adopted a multi-stage sampling. According to Obot (2013, p.3), respondents 
were considered only from Uyo metropolis – capital city of Akwa Ibom, Nigeria. Uyo was 
stratified into five sectors with “Ibom Connection” – a sculptural piece – serving as the central 
point. The sector was considered via the five major roads in the city. Respondents of voting age 
(18 years and above) were sampled –with one respondent each per interval of five houses. 
Findings showed that 53.6% of the respondents considered media coverage of 
electioneering campaign during the 2011 general elections averagely satisfactory, but only 3.6% 
respondents actually voted as a result of such media coverage. 58% adjudged the Nigerian 
Television Authority, (NTA) Uyo as providing the best electioneering campaign information. 
However, the study did not state whether respondents accessed other media for comparison. 
Among several factors, a higher number of 35.5% voted because of the candidates’ good 
antecedent.  
According to hierarchy of percentages shown by the data, respondents voted because of 
geo-ethnic affiliation and general acceptability of candidates. Monetary/material inducement and 
party manifesto equally played out as factors. Only 1.8% of the respondents said they voted 
because of the attractiveness of the Party’s media campaign messages. The study is relevant 
herein because among other things, it shows the role of media coverage towards voters decisions, 
and possibly, general awareness and acceptability of candidates. The study also shows that the 
role of the media in Nigeria, like in other societies, is also dependent on the peculiarities of the 
Nigerian society –example: the main factor guiding a candidate’s   choice in election as shown 
by the study is geo-ethnic affiliation.   
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2.3.0 Theoretical Framework   
This study is anchored on three major theories – Framing Theory, The Spiral of Silence 
Theory and Agenda Setting Theory.  These theories are considered relevant to this thesis in 
varying but complementing ways that serve to enrich the empirical understanding and 
significance herein. 
2.3.1 Framing Theory  
The study and theorization of media frames is prominently associated with Entman who 
in 1993 postulated a more concrete description of the real or imagined nature of media frames.  
Entman (1993, p.52) states that “to frame is to select some aspects of a perceived reality and 
make them more salient in a communicating text, in such a way as to promote a particular 
problem definition, causal interpretation, moral evaluation, and/or treatment recommendation.” 
The implication thereof is that framing is not about what is not true, but is about what is true in a 
manner that it hinds other shades of the entire information. The framing theory is about to be 
read or heard in the way that is socially acceptable. 
Karen (2011, p.56) articulates further that the efforts of Entman have been studied, 
explained and expanded by some scholars. Karen (2011, p.56) points out the efforts of one of 
such scholars -Reese (2001, p. 11), who notes that” media frames are palpable means that tilt 
into organized social principles that are symbolically sustained over time towards a structured 
social world.”  
According to Entman (1993, p. 53), there are four aspects of framing that construct 
expected meaning; one: through mental organisation  that are schematically created, frames 
guide the message creator towards making judgment about what to include in a message. Two: 
Frames are located in the way the entire text and references are constructed, even as the entire 
message would have been decided –this is most exemplified in the syntax and imagery. Three: 
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frames that are subjective according to the mind-set of the receiver of the message, which may or 
may not be according to the constructs of the sender; and four: frames according to cultural 
construct where the sender and the receiver of the message are situated. 
Karen (2011, p.56) points out that “these four framing locations function similarly to 
highlight certain message elements and construct a given argument about the subject of the 
message.” Despite these efforts by Entman (1993), there have been fears about the application of 
the framing theory as viewed by various scholars from different perspectives. Scheufele (1999) 
in Karen (2011, p.57) argues that “…frames need to be considered as structures for both 
presenting news and understanding the information presented.” 
McQuail (1994, p.327) has it that framing is based on the premise that the media have 
significant effects. One of these effects is as a result of framing of issues by the media. The 
media on one hand, have a strong impact by constructing social reality, that is according to 
McQuail (1994, p.331), “by framing images of reality … in a predictable and patterned way”. On 
the other hand, media effects are limited by an interaction between mass media and recipients.  
Framing as reasoned by Chong and Druckman (2007, p.120) can “be constructed in both 
positive and negative terms.” This is because some scholars believe that framing can be deployed 
as a potent strategy to manipulate and deceive individuals. Again, it can be used as a learning 
process in which people acquire common beliefs and it has the power to coordinate people 
around social norm (Kinder and Herzof, 1993), and Chong (2000). 
Framing theory is apt in this study because through it, the direction, degree and types of 
frames used by the newspapers in the portrayal of women during elections in Nigeria can be 
isolated or highlighted and further endures some thematic interpretations. Several studies have 
adopted the framing theory. One of such is Busher (2006). The framing theory according to 
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Busher (2006, pp.19-21) is used very often in studies on media and politics, and many of such 
studies indicate dominant frames which are often present in media coverage of political 
elections. 
Graber (2000) in Busher (2006), with regard to presidential elections in the United States 
found the following media framed themes: trivia information: pets etc.; horserace information: 
who is ahead; issue information: candidate’s issue positions; and candidate information: personal 
facts about the candidate. Rhee (1997) in Busher (2006) on the other hand found main media 
frames, thus: horserace and issue frame.  Busher (2006) citing Iyengar, Norpoth, and Hahn 
(2004), states that the horserace issue has become the dominant media frame in most advance 
democracies. 
Nevertheless, Busher (2006, pp.19-21) opines that several studies in political elections 
have also noted differences in news coverage between male and female candidates, much of 
which follows gender stereotypes and the traditional roles of women and appearances and 
personality (Bystrom, Robertson and Banwart, 2001; Carroll and Schreiber, 1996; Devitt, 1999; 
Kahn, 1992; 1994a, 1994b, 1996; Kahn and Gordon, 1997; Norris, 1997) in Busher (2006, 
pp.19-21). 
2.3.2  Spiral of Silence Theory  
The Spiral of Silence is the next theory considered relevant to this study. The ‘spiral of 
silence” theory developed, and tested by Noelle-Neumann (1974, 1984, and 1991) assumes as 
follows: 
• Society threatens deviant individuals with isolation 
• Individuals experience fear of isolation continuously 
• The fear causes individuals to try to assess the climate of opinions at all times 
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• The result of this estimate affects their behaviour in public, especially their willingness or 
not to express opinions openly (McQuail, 2010, p.519) 
In brief, the theory proposes that, in order to avoid isolation on important public issues 
many people are guided by what they think to be dominant or declining opinions. People tend 
to conceal perceived “minority” views and are more willing to express “perceived” dominant 
views. The result is that those views that are perceived to be dominant gain even more 
ground and alternatives retreat still further, and this is the spiralling effect (McQuail, 2010, 
p.519). 
The spiral of silence theory of the media and public opinion, like several other theories of 
communication or otherwise, has not been spared of criticisms. One of such is that, there is a 
feeling that not all societies are conforming in public opinion, deviant voices are sometimes 
aggregated into popular opinion –hence the absence of the so called spiral of silence. Littlejohn 
(1992, p.372) points to a study by Hernando Gonzalez on public opinion about the revolution in 
the Philippines, “indeed, alternative media were heard, and no spiral of silence appeared to be in 
favour of a dominant opinion in this society.”  
Marxist and cultural scholars also point to some factors: one- the difficulties of 
understanding public opinion through surveys; citing that social science, methods are not trust 
worthy beyond the meaning attributed to issues and events by the observers. Two- a failure to 
note that public opinion is an ideological product. Three- as pointed out mostly by cultural 
scholars that spiral of silence likely a factor that constitutes general hegemony, in which the 
interest of the dominant groups in society are perpetuated; and four- indeed, that the spiral of 
silence is not a universal phenomenon. The relevance of spiral of silence theory to this work is 
that, the mass media are the most readily available and accessible sources of information for 
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assessing the prevailing political climate, and if the media continue to harp on the “frailties” of 
women, they will unwittingly affect the subconscious public opinion formation and expression. 
This is because the society threatens deviant individuals with isolation.  
Nevertheless, the extent to which there would be a spiral of silence in relations to the 
influence of Nigerian newspapers coverage and reportage of female candidates in the 2007 and 
2011 general elections remains to be studied and understood (Littlejohn, 1992, p.372). Neill, 
(2009, p.8) in his “The Alternate Channel: How Social Media is Challenging the Spiral of 
Silence Theory in GLBT Communities of Colour.” cites the origin and postulations of the spiral 
of silence theory and acknowledges the role of the mass media in the formation of public 
opinion. Nevertheless, Neill, (2009, pp.22-24) further notes that the contents of the spiral of 
silence over the past 36 years have held sway but is currently being challenged by scholars in 
varying degrees and according to trends and uses of the social media. Neill, (2009, p.23) 
acknowledges the standing role of the traditional media, but notes the complementing usage of 
social media towards the formation of individual and collective opinion. This means the adoption 
of the spiral of silence theory to frame newspapers portrayal of female candidates in Nigeria’s 
elections is not wrong. However, the efforts of Neill, (2009) points that the current trends in 
media usage provides female candidates with choices even among perceived challenges in the 
way they may be portrayed. 
2.3.3  Agenda Setting Theory  
The term “Agenda setting” was coined by McCombs and Shaw (1972) to describe 
phenomena which had long been noticed and described in studies in the context of elections 
campaigns. The core postulation of the Agenda Setting Theory is that the news media indicate to 
the public what the main themes of the day are and this is also reflected in the manner in which 
members of the public consider occurrences to be important.  
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The thesis of the Agenda Setting Theory as originally stated by McCombs and Shaw 
(1972, p.176) is thus: 
In choosing and displaying news, editors, newsroom staff, and 
broadcasters play an important part in shaping political reality. 
Readers learn not only about a given issue, but also how much 
importance to attach to that issue from the amount of information 
in a news story and its position. In reflecting what candidates are 
saying during a campaign, the mass media may well determine the 
important issues –that is, the media may set the “agenda” of the 
campaign.   
The implication of this position is that: the mass media have the serious capacity to 
influence the peoples’ opinion and position on an issue. As it may apply today, these issues may 
not necessarily be political, except that the initial postulation on agenda setting was derived 
through research done on a political campaign. As it turns out, however, this study deals squarely 
with media portrayals. As such, the Agenda Setting Theory has a primary bases towards an 
assumption that media portrayals of female candidates are important, and may have a significant 
impact on the dimension or the final outcome of elections. It is on this premise that such 
portrayals need be considered in their actual form in order to interpret and reflect on their 
qualitative value and intended frame towards the electorate. Indeed, evidences obtained since 
then [time of McCombs and Shaw] and even afterwards contain data that show a correspondence 
between order of importance to “issues” as attributed by the media and the order of significance 
considered towards to same issues by politicians and the public (McQuail, 2010, pp.512-513).   
In several studies today the Agenda setting theory has been adopted. The challenge seems 
not to concern the viability of the theory, but relates mostly to the multiplicities and diversity of 
media use and influence in the public opinion arena. This may be one of the reasons Shaw (2008) 
questions how scholars can track the Agenda Setting influences of diversified audiences with 
different media usages. Nwokeafor and Adekunle  ( 2013, p.1) talk about the Agenda Setting 
Theory that the role of the media using this theory can be seen in the case of politicians and party 
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affiliates who  dominate the news during the electioneering. “The newspapers’ front page was 
very popular in reporting news pertaining to the candidates and where they stand on the polls. 
Their pictures and utterances became news worthy while their manifesto resonated with the party 
lines and the electorates…” This statement reiterates the role of the media as postulated by the 
Agenda Setting Theory; hence the relevance of the theory herein. 
The “Agenda setting” role of the media has also been criticized by some scholars and 
much evidences and assessments of the theory by some scholars have been inconclusive at best. 
One can see these in Behr and Iyanger (1985); Krans and Davis (1976); Becker (1982); Reese 
(1991) and Roger et al (1993). According to McQuail (2010, p. 513), much of these 
inclusiveness of the “Agenda setting” theory’s evidences and assessments “tend to leave agenda 
setting with the status of a plausible but unproven idea.” 
McQuail (2010, pp.513-514) notes: 
…the doubts stem not only from the strict methodological 
demands for proof of a causal connection, but also from the 
theoretical ambiguities. The hypothesis presupposes a process of 
influence from the priorities of political or other interest groups to 
the news priorities of media in which news values and audiences 
interest play a strong part, and from there to the opinions of the 
public. 
Despite the perceived or real shortcomings of the Agenda setting, the theory finds 
relevance herein due to what McQuail (2010, p.514) calls “media priming effects.” This is a term 
in political communication research that refers to a situation where postulates attribute the 
importance expected of issues to be according to the conferred significances attributed to issue 
by the media. This is where this study finds agenda setting theory to be relevant to this study. 
This is because the theory sets the mood for the type of influence to expect from the forms and 
content of Nigerian newspapers text on female candidates in Nigeria’s general elections, 
specifically, among the female candidates themselves.   
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2.4  Chapter Summary  
In this chapter, relevant literatures were discussed. The chapter also reviewed five 
empirical studies that are in some aspects or the other related and relevant to this thesis. In this 
chapter too, three theories –the Framing Theory, the Spiral of Silence Theory and the Agenda 
Setting Theory which form the theoretical bases for this study have been reviewed. 
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CHAPTER THREE 
RESEARCH METHODOLOGY 
This chapter introduces the methodology used in this study, itemizing the step-by-step 
techniques and processes. The chapter explains the research design and method adopted in 
collecting data under the following subheadings: research design, population of the study, sample 
size, monthly samples, sampling units/sample size, context units/categories, recording units, 
sampling techniques and procedure, research instruments and administration, method of data 
collection, method of data analysis and validity of the instrument, as well as summary of the 
chapter. 
3.1  Research Design 
Three qualitative research designs were combined for this study. They are Textual 
Analysis, Focus Group Discussion and In-depth Interview. Qualitative research is a broad 
methodological approach that encompasses many research methods such as the ones mentioned 
above. It is used to examine but not limited to the what, why and   how of decision making, as it 
is the case of this research. Qualitative methods have a strong basis in the field of social sciences 
and it is popular among political science researchers and since this research is a political 
communication research, the researcher considers qualitative research designs to be most 
appropriate research design to be used.   
Nevertheless, to attain some understanding of the perception of Nigerians towards female 
politicians in Nigeria, especially, as portrayed by Nigerian newspapers, the study also adopted 
the usage of quantitative research design in the form of survey.  
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3.2 Population for the Study 
The population for the textual analysis consists of all the newspaper in the country. 
Ekeng (2010) submits after a rigorous survey of newspaper circulation figure by Advertisers 
Association of Nigeria in 2009 that there are over 100 newspapers circulated in Nigeria including 
those published by religious organizations. This study therefore aligned with Ekeng (2010) on 
the population for this study.  
The population for the Focus Group Discussion consists of electorate, female politicians 
or aspirants during the nation’s electioneering period in 2007 and 2011.   While for the structured 
interview segment, all the staff in each of the sampled newspapers and editors constituted the 
population for the study. The population of study also includes Nigerians of voting age, but 
specifically those who are possibly most sensitive to newspaper coverage and portrayal of female 
politicians in Nigeria.  
3.3 Sample Size Determination  
The sample size for the newspapers was made up of January, February, and March 2007 
and 2011 editions of three national dailies –The Guardian, The Punch and Tribune. All news 
reports, editorials, features, illustrations and opinions on female politicians portrayal were 
considered. In all, there were 38 editions; 13 editions for The Guardian (9 editions for 2007; 4 
editions for 2011), 13 editions for The Punch (7 editions for 2007; 6 editions for 2011), and 12 
editions for Tribune (5 editions for 2007; 7 editions for 2011).  
For the Focus Group Discussion, we purposively selected seven politically savvy 
individuals from each of the five geopolitical zones in Nigeria. Most of the female political 
candidates were from the five geo-political zones selected. The North-East geo-political zone 
was not considered because of the security challenges and threat life of the researcher and 
63 
 
potential participant. This was at least the case at the time of the Focus Group Discussion part of 
this study. To be sure of quality of discourses, the qualification for participation was the 
possession of minimum of National Certificate in Education or two year academic Diploma 
Certificate.  
A total of 35 persons formed the body for the FGD (7 in Kano; 7 in Lagos; 7 in Enugu; 7 
in Kwara; and 7 in Delta). At each location, we appointed a moderator for the discussion and a 
time keeper. The researcher also interviewed two journalists each from the sampled newspaper 
houses. A total of six journalists (2 each from the purposively selected newspapers) were 
interviewed. Also, three (3) female political candidates were interviewed. The survey part of the 
study included 904 respondents from across Nigeria’s six geo-political zones, thus: 122 
respondents from North-West geo-political zone; 97 from the North-East; 241 from the North-
Central geo-political zone; 116 from the South-South; 127 from the South-East; and 201 from 
the South-West geo-political zone. 
3.3.1 Monthly samples 
 Monthly samples were drawn from a constructed time period of six months beginning 
from January 2007 – March 2007 and January 2011 – March 2011. 
2017 January February March 
2011 January February March 
Fig. A: Time period for sampling months of editions. 
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Years/months 2007 2011 
January  TG TP T TG TP T 
February TG TP T TG TP T 
March TG TP T TG TP T 
Fig. B: Newspapers sample distribution for the period of study. 
Key: 
TG = The Guardian 
TP = The Punch 
T = Tribune  
3.3.2 Sampling Units / Sample Size 
There were 38 editions   of the newspapers reports; 13 editions for The Guardian (9 
editions for 2007; 4 editions for 2011); 13 editions for The Punch   ( 7  editions for 2007; 
6 editions for 2011); and 12 editions for Tribune ( 5 editions for 2007; 7 editions for 
2011). 
The Guardian January 2007 
Sun Mon Tues Wed Thurs Fri Sat 
0 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 31    
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The Guardian February 2007 
Sun Mon Tues Wed Thurs Fri Sat 
    1 2 3 
4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28    
 
The Guardian March 2007 
Sun Mon Tues Wed Thurs Fri Sat 
    1 2 3 
4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28 29 30 31 
       
The Guardian January 2011 
Sun Mon Tues Wed Thurs Fri Sat 
      1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 29 
30       
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The Guardian February 2011 
Sun Mon Tues Wed Thurs Fri Sat 
  1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28      
 
The Guardian March 2011 
Sun Mon Tues Wed Thurs Fri Sat 
  1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 31   
 
The Punch January 2007 
Sun Mon Tues Wed Thurs Fri Sat 
 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 31    
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The Punch February 2007 
Sun Mon Tues Wed Thurs Fri Sat 
    1 2 3 
4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28    
 
The Punch March 2007 
Sun Mon Tues Wed Thurs Fri Sat 
    1 2 3 
4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28 29 30 31 
 
The Punch January 2011 
Sun Mon Tues Wed Thurs Fri Sat 
      1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 29 
30 31      
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The Punch February 2011 
Sun Mon Tues Wed Thurs Fri Sat 
  1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28      
 
The Punch March 2011 
Sun Mon Tues Wed Thurs Fri Sat 
  1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 31   
 
Tribune January 2007 
Sun Mon Tues Wed Thurs Fri Sat 
 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 31    
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Tribune February 2007 
Sun Mon Tues Wed Thurs Fri Sat 
    1 2 3 
4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28    
 
Tribune March 2007 
Sun Mon Tues Wed Thurs Fri Sat 
    1 2 3 
4 5 6 7 8 9 10 
11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28 29 30 31 
 
Tribune January 2011 
Sun Mon Tues Wed Thurs Fri Sat 
      1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 29 
30       
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Tribune February 2011 
Sun Mon Tues Wed Thurs Fri Sat 
  1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28      
 
Tribune March 2011 
Sun Mon Tues Wed Thurs Fri Sat 
  1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 31   
 
Fg. C: weeks sample for the period of two years – 2007 and 2011. 
The Guardian – 13 editions; the Punch – 13 editions and 12 editions for Tribune. 
Weeks Editions and issues of the following three newspapers were sampled as follows: 
 
 
 
 
 
                                                                                                                                       
Years / Editions. 
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Newspapers 2007 2011 Total 
The Guardian 9 4 13 
The Punch 7 6 13 
Tribune 5 7 12 
   38 
Fig. D: Six months samples from the three newspapers. 
3.4 Context  Units/ Categories 
The following major context units/ categories were implored for the study in this research. 
1. Newspapers 
2. Theme/Subject 
3. Placement 
4. Story Format/Genre 
5. Source 
6. Triggers 
7. Geo- Political Spread 
8. Volume 
9. Directionality 
3.5 Recording Units 
Under each context unit or category, some variables were coded for recording and analysis 
as follows: 
1. Newspapers 
a. The Guardian 
b. The Punch 
c. Tribune 
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2. Theme/ Subject Categories 
a. Sexist  
b. Personality Traits 
c. Stereotype 
 
3. Placement 
a. Front page 
b. Front back page 
c. Inside page 
d. Back page 
4. Story Format/ Genre 
a. Straight News 
b. Editorial 
c. Feature story 
d. Interview 
e. Column/Opinion 
5. Source 
a. Journalists 
b. Politicians 
c. Electorate 
 
6. Triggers 
a. Party meetings 
b.  Campaign ground/ rally 
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c. Opponent camp 
d. Media report 
7. Geo-Political Spread 
a. North - West 
b. North -Central 
c. South-South 
d. South- East 
e. South-West 
  
8. Length/ Volume 
The length of the stories were measured in cm2 using  an inch rule. The space allotted 
to items had the following units; 0-15cm, 16 -25cm, 26-40cm and 41-60cm. 
9. Directionality 
This indicates apparent judgement of any opinion, feature, news stories and column on 
the portrayal of female political candidates whether: 
a. Favourable 
b. Unfavourable 
c. Neutral. 
 
3.6 Selection of coders and coding procedure 
 
The researcher employed and trained only two Master of Science (M.Sc) Mass 
Communication graduates as research assistants. Two research assistants were employed 
because the researcher wanted   to avoid the complications of managing   too many 
research assistants minimizing of cost but enhanced data collection efficiency and   
competence, as well as reliability of   data obtained. The content analysis coding sheet was 
used by the research assistants to code the purposively selected newspapers editions. The 
coding process and the collation process were both managed by the research assistants but 
was closely monitored and supervised by the researcher. Data was therefore collected 
through this method. 
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3.7 Sampling Technique and Procedures 
The researcher used the purposive sampling technique. This was due to the nature of this 
study which deals with female politicians and their portrayal in Nigerian national dailies.   
Three prominent Nigerian national dailies were judgmentally selected: The Guardian, 
The Punch and Tribune. Reasons for the purposive approach [sampling procedure and technique] 
were as follows: 1. The   researcher realized that not all the national dailies were readily 
available and accessible towards a fulfilling, all inclusive and reliable random selection. 2. 
Besides being among the most prominent of Nigerian national dailies, and being available, the 
three national dailies contained interesting and relevant contents [news stories and 
features/columns on or about female politicians in Nigeria during the 2007 and 2011 general 
elections in Nigeria]. 3. Only the editions containing news stories, editorials and features, 
opinions, letters to the editor on female political candidates within the months of January, 
February and March, of 2007 and 2011 general elections were considered for the study. This was 
in order to understand the portrayals, as topical as they were (or at least expected to be) towards 
positively or negatively influencing on the electioneering campaigns of Nigerian female 
candidates and indeed their overall electoral performance. As such considering a random 
sampling process would have risked the selection of newspapers and editions which though may 
have relevant contents but not published within January and March 2007 and 2011 respectively. 
These months were considered because of the most reasonable and proximate duration of 
influence and intensity during these general elections.   
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According to Awoniyi (2006) and BBC News (2006), the Nigerian general elections in 
2007 for Governors, legislative members, and then the president took place on the 14th of April 
and 21
st
 April 2007 respectively. The Nigerian general elections in 2011 took place on the 16th 
of April for all candidates (Aljazeera News, 2011). These dates are cited because they informed 
the choice or relevance towards the consideration of the newspapers editions used for this study, 
which implies that, the editions of the stories used for this study were editions before the actual 
elections-January, February and March. 
In terms of the interview aspect of this study, two journalists each from the three 
publications who have responsibilities for political news selection, processing and production 
were selected from each the three national dailies selected. Each of the journalists was either a 
senior editor or sub-editor or senior reporter. They were all favourably disposed to the study and 
the researcher towards obtaining the needed information; and were all availability to be 
interviewed at the required reasonable, but limited time to the researcher. Besides, the journalists 
were considered because they held principal reportorial/editorial and study-relevant positions at 
the selected newspapers. They were interviewed on decision-making regarding political news 
selection and Nigerian female political candidates’ coverage and portrayals. Three (3) female 
political candidates who were considered very familiar with media portrayal of female 
candidates were interviewed due to their disposition to the study and willingness to be 
interviewed.  
The researcher also used purposive sampling technique in the consideration of the 35 
focus group discussants (7 in Kano; 7 in Lagos ; 7 in Enugu; 7 in Kwara; and 7 in Delta) to form 
the FGD. The 35 persons were contacted via resource persons located in the cities or towns, and 
were based in these cities/towns. The discussants were considered because they were all of 
voting age and claimed to have voted in the (2007 and 2011) general elections in Nigeria –they 
76 
 
all showed voter registration cards to the researcher as proof. Besides, they were knowledgeable, 
literate and ardent newspaper readers and had modest knowledge of female politicians and 
political candidature in Nigeria.  
In relation to the survey, respondents were considered because of the following reasons: 
1. They were favourably disposed to the study and the researcher. 2. They were willing to 
participate in the study. 3. They were willing to cooperate towards showing proof of 
availability/access to newspapers, readership and some familiarity as well as knowledge of 
female candidates’ portrayal in the selected newspapers [The Guardian, The Punch, and  Tribune 
Newspapers].    
In line with the entire purposive sampling procedure used in this study, Laerd 
Dissertation (2010) sustains that researchers are reasonably expected to observe any peculiarities 
relating to a study are make sure the sampling procedure considered accommodates such 
concerns which otherwise would have been impossible. This is done to enhance and sustain the 
validity and reliability of results. In other words, no sampling procedure or technique is superior 
to another provided all samples are given equal opportunity of being selected or judgmentally 
selected based on any peculiarities of the study.    
3.8 Research Instruments and Administration 
The content of the three newspapers selected were assessed through the use of qualitative 
data dairy and record sheet. The qualitative data dairy or coding sheet contained three themes 
that were considered by the research and based on an aggregate of the view concerning dominant 
themes on media portrayal of female candidates.  The themes were: Sexism, Personality traits 
and Stereotypes. 
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Also, in-depth interview guides were used to interview the three female politicians who 
were considered to be familiar with media reportage of elections in Nigeria.  The FGD guide was 
also used to engage 35 persons (7 in Kano; 7 in Lagos; 7 in Enugu; 7 in Kwara; and 7 Delta).  
The researcher also used another in-depth interview guide to interview journalists –editors, sub-
editors and reporters from the three national dailies used for this study - The Guardian, The 
Punch, and Tribune Newspapers.904 Respondents responded to a 14 item questionnaire. 
3.9   Units of Analysis 
Content Analysis: News items, editorials and features and related contents that were 
professionally written by reporters, editors, and columnists were the dominant contents that were 
critically evaluated and qualitatively analysed into themes towards forming the bases for 
reaching relevant findings in the study. Such contents were deemed to be the actual media 
portrayal of female candidates within the period of the study. The units of analyses were words, 
phrases, sentences, paragraphs and whole genres. 
FGD: The unit of analysis for this design was the consensus of opinion or agreements 
among discussants coded and analysed on the practice of journalism and especially the portrayal 
of female contestants in the Nigerian media. 
Interview: The unit of analysis for the interview genre is the response of female 
contestants and journalists to questions asked and codified into analyzable formats. 
Survey: The unit of analysis for the questionnaire is the responses from the respondents. 
 
3.10 Source of Data Collection 
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The qualitative coding dairy or sheets were used by the researcher to extract newspaper 
contents. This was solely for the purpose of ensuring reliability and validity of the qualitative etic 
and emic meanings. Five FGDs were coordinated by the researcher through the face-to-face 
discourse method. The interviews were also conducted by the researcher through face-to-face 
method. The questionnaire was also used to obtain responses from Nigerians across the six geo-
political zones in Nigeria. The questionnaire was a straightforward, research questions. All the  
afore mentioned therefore formed the method of data collection for this research.  
3.11 Method of Data Analysis 
The qualitative data obtained from the newspapers were grouped according to themes that 
were predetermined. According to Hancock et al (2009, p. 13), qualitative presentation like the 
one used in this study can be in the form of thematic structures -explaining further that such 
thematic presentation and analysis must be done according to pre-determined themes by 
categories through which the qualitative data can be coded, and re-grouped towards providing 
the research answer.  
Hancock et al (2009, p.13) insist that qualitative data can be massive and is non-
numerical; relates to text that must be read and drawn out through a variety of methods –none of 
which is superior to the other, except that the flow of presentation must show the link and logic 
in the themes categories towards making connections to answer the research questions. 
Following this understanding of qualitative data analysis, the researcher pre-determined three 
themes under which newspaper portrayal of female candidates during the 2007 and 2011 general 
elections in Nigeria can be categorized and re-grouped towards making inferences. Such an 
approach, as Hancock et al (2009, p.13), put it, is called Discuss Analysis method of qualitative 
data presentation and sustain further that a combination of methods that are found to be 
compatible with the type of research can be used together.  
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This position therefore enabled the researcher to synergize the Content Analysis method 
With Discuss Analysis. Preferably, such a combinative approach to the data analysis proved 
useful towards harmonizing data obtained from interviews, and Focus Group Discussion (FGD) 
into the actual contents of the newspapers.  
In presenting the qualitative data, selected sample texts were either centralized or 
indented in order to draw attention to the themes they represented. The views obtained through 
the in-depth interviews and during the five FGDs were immediately transcribed into text. The 
texts were grouped into themes that showed consenting and dissenting opinions. All the data 
obtained were qualitative in nature, and were further harmonized by the researcher towards 
answering the research questions as appropriate as possible. The methods assured that strands 
and strings of all qualitative variables obtained through the content of the selected national 
dailies, the FGDs, and the two in-depth interviews were harmonized according to appropriate 
aspects of corroboration and disagreement. These methods of qualitative data analysis are 
considered ideal (Wimmer and Dominick, 2011).  
Also, the quantitative data analysis method was used to present data obtained via 
questionnaire.  The data was collated and presented in table via frequency distributions and 
percentages. The test of hypothesis was done via the chi square 2x2 contingency formula. These 
approaches to data analysis were all conducted by the researcher.  
3.12  Validity and Reliability of the Study 
Reliability simply means consistency of results. This refers to how the research 
instrument measures, on consistent bases what is intended. The four general estimators that a 
researcher can use in reliability are stability, external consistency, internal reliability and 
equivalence. Validity refers to the extent to which an instrument measures what it is supposed to 
measure. Validity and reliability are related. While validity deals with effectiveness and 
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efficiency of research instruments, reliability deals with the consistency of such effectiveness 
and efficiency of instrument (Biddix, 2012).  
As advised by Wimmer and Dominick (2001), the researcher thematically categorised the 
content of the newspapers that were purposively selected. This was in order to avoid the 
possibility of the themes being defined and classified by the totally subjective opinion of the 
researcher, which would have in turn negatively affected the reliability of the qualitative data. 
The FGD guide was also subjected to cross examination by the researcher.  
The interview guide was also validated by the researcher. The researcher felt doing so 
would make more meaning or bear more significance to the research process than limit it. All the 
research instruments were consistently coordinated by the researcher to ensure consistency of 
results and data.  
However, the questionnaire was subjected to a quantitative test of validity and reliability. 
The test took place in Makurdi, one of the towns where respondents from the North-Central geo-
political zone were purposively drawn and sampled; and it was over the course of two weeks. In 
other words, 14 days elapsed between the first test (Test X) and the second test (Test Y). In order 
to attain and conduct the test of validity and reliability, 10 purposively considered respondents 
who eventually formed part of the overall number respondents in the North-Central geo-political 
zone were given the test-run type questionnaire.  
The respondents were then asked to show in writing, their understanding of each 
question. Written responses reflecting understanding of the questionnaire were considered a test 
of validity of the questionnaire and were rated on a scale of 1-5. The extent to which each 
respondent’s responses reflected the notion of the questionnaire was considered as validity of the 
questionnaire while the extent to which responses correlated amongst respondents was 
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considered reliability of the questionnaire. After two weeks, the same questionnaire was given to 
the same 10 respondents. The mean scores (the average score) of the respondents as deductively 
rated was compiled and subjected to the spearman correlation coefficient formula for test of 
validity and reliability. The final score (result of the test) was 1.8. According to Buda and 
Jartnowski (2010), a validity and reliability test result of 1.8 in any research is considered very high.  
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CHAPTER FOUR 
DATA PRESENTATION, ANALYSIS AND DISCUSSION 
This chapter is concerned with the presentation, analysis and interpretation of the data    
obtained from the coded national dailies -January, February, and March 2007 and 2011 editions 
of The Guardian, The Punch and The Tribune Newspapers. Coded contents were news stories, 
interviews, and features/columns on or about female political candidates in Nigeria. 
Interviews were also conducted, as well as Focus Group Discussions. The textual 
presentations, analyses and interpretations of data as contained in the tables are therefore used in 
answering all the research questions raised in chapter one. This chapter also provides a brief but 
incisive discussion on the findings of this study; and a summary thereof.  
4.1. Data  Presentation and Analyses of Portrayal of Female Candidates 
The following are the analysis of the Nigerian newspapers’ portrayals of female 
candidates during the 2007 general elections in Nigeria. Accordingly, there are three themes 
considered for qualifying the newspaper portrayals. Portrayals under these themes are analysed 
and interpreted as follows: 
4.1.1:a Texual Analysis of Newspapers  
Theme One: Sexist Portrayal of Female Candidates  
In this analysis, we are assessing the dependence on sexism as a fulcrum by the Nigerian 
press to analyse female politicians seeking elective positions in the past two national elections in 
Nigeria, using the character traits and associated sexist portrayals. The publications portrayed 
sexism as a female candidate’s character trait. For instance, The Punch Newspaper reported the 
then Presidential aspirant, under the Peoples’ Democratic Party, Mrs. Sarah Jubril as a serial 
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contestant. In an interview she granted the media at the premises of the Abuja High Court, she 
queried the insinuation but blamed the political class for the outburst: 
Why are the male politicians trying to use the media to sarcastically 
call me a serial contestant? The political class should stop hijacking 
the conscience of the Nigerian women who constitute the engine of 
the nation. I still strongly disagree with what was once reported in 
the media by a male politician saying ‘women should go back to 
the kitchen and forget about politics’ I will never remain in the 
kitchen, I have a role to play in the Nigeria politics ( The Punch , 
February 4, 2011, p.20). 
 
 
In another instance, a contestant in Katsina State, Hajiya Meriya Adulahid of the Action 
Congress of Nigeria (ACN) was described as relying on the achievements of her father in politics 
as the spring board for her dream to become a politician. 
When we say women are not meant to participate in politics it 
seems we the men are hijacking politics no, that is not the case but 
we are only saying women should carry out their God given role as 
a good help mate to her husband in the home and not in politics, 
politics is not a woman’s game. If a woman wants to be involved in 
politics, she should not rely on her father’s antecedents as it is the 
case of Hajiya Meriya Adulahid. We from her constituency would 
prefer a male from that family to reward our brother ( The Tribune , 
February 5, 2007, p. 23). 
 
Enugu CCP female gubernatorial candidate alleged denial of Political protection. Citizens 
Peoples Party(CCP)Governorship candidate in Enugu State, Mrs. Ada Ozongwu ,yesterday 
accused the state police of trying to frustrate her out of the way by refusing to give her 
protection, even after she had applied.  
Ozongwu stated that of the 17 governorship candidates in the state, 
among which she is the lone female contestant, she is the only one 
yet to be given police protection, adding that she has been running   
her campaigns with security men. She, however, vowed to resist 
any attempt by anybody to intimidate her in the cause of the race, 
saying that despite the deluge of male contenders for the number 
one position in the state, her chances are bright as she has the 
support of the women (The Guardian, Thursday, March 15
th
   2007, 
p.5). 
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The Action Congress of Nigeria senatorial candidate for Kaduna central, Hajia Nalima 
Tijjani, in a chat with Kemi Ashefon narrated her ordeal, how on Monday when hoodlums beat 
and seized her nomination forms on her way to the Independent National Election Commission 
headquarters.    
It is important to note that though the media were not responsible for the torture Hajia 
Nalima underwent as a female contestant, her sex necessitated the agony and she claimed the 
media to have under played her ordeal. She speaks. 
I was attacked by hoodlums in Abuja on my way to INEC office to submit my nomination forms. The men 
assaulted me and seized my nomination forms.  When my nomination form was snatched from me, one 
of them now said,’ sebi, you want to be a senator? Let me see how you will do that’. I called two 
reporters immediately after the incident and no media house reported it. It is a pity that women suffer 
injustice because they are women. (The Punch, Friday, February 4, 2011 p.20) 
 
Theme Two:  Personality Traits Portrayal of Women  
 
Unlike in the portrayal of the male folk, women are special targets for personality trait 
capturing especially during electioneering in Nigeria. In most of the reports by the publications 
employed in this study, personality trait of the female politician was well emphasized. 
Significant among these personality traits is the positive media portrayal of women in politics, 
the media have presented politics as a game for all. The Guardian Newspaper in one of its write 
ups on a female contestant for the senatorial election in 2011, came up with the following 
summation: 
Women cannot run effective campaign because of lack of fund, 
says, Mr Okolo…. I don’t think the electorate accepting Dr. Kema 
Chikwe of the Peoples’ Democratic Party (PDP) Imo state 
senatorial candidate, because of the money she can bring; rather 
they have confidence that she will perform and not abandon them. 
… She has left footprints in the sands of time. The senate is where 
the ship of the nation is stirred, one must have experience to be 
there and Dr. Chikwe has the experience nationally and 
internationally. (The Guardian, Friday March 16, 2011, p.21) 
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While the quotation seems to be about the personality of the female candidate, and at the 
same time inclines to be a novelty label, it actually captures the character trait of the Peoples’ 
Democratic Party candidate. This confirms the statement of Sogbosen (2015, pp. 1-2) that: 
“Nigerian women face challenges as they continue to seek public offices.” One of such 
challenges is even the term “female candidates” itself. The concept therefore simply implies that 
women, unlike men have a high task when they aspire in politics. 
 
Another portrayal by the Punch newspaper is a caption, thus:  
                       INEC cancels Anambra Senatorial Result: Dora Akunyili through     
her party spokesman, Mr Nweke Alex, held a briefing at her campaign office in 
Awka. Before the election, Anene was arrested with fake poll monitors and later 
release on bail. Instead of going to report to the police, Anene called journalists 
and raised allegations against Akunyili’s party. This has shown how she was 
fought by men in that election. Indirectly, as a woman, the  was seen by some as 
not qualified to head men and that was why she was frustrated in an election she 
was contesting with men. (  The  Punch , Jan. 11, 2011p.15) 
 
One of the character traits pushed up in media reportage of female contestants is the dare 
devilry of the female contestants. These contestants are seen as desperados willing to do 
anything to win. In one of the reports under analysis, one of the contestants, Mrs. Folake 
Marcus-Bello of Ogun State was quoted as defending this political prejudice against women: 
 
Women can’t afford not to be high-handed because you see; it is 
only now that people are beginning to recognize the potentials of 
women. The media too are doing us good, it is no longer all 
negative news about women as used to be the case in the past, 
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Positive media comments are said about female politicians by the 
men. So we cannot afford to misuse this opportunity (Punch, 
Sunday, February 25, 2007, p. 22). 
The newspaper opined that the politician was not afraid of violence in politics when she 
was quoted as saying that people regard politics as being violent will not in any way make her 
shy away from politics. However, one issue they considered to pique this lady is the fact that 
men hardly accord women in authority the respect due to them. She was quoted thus: 
If a woman is the head in an office, she deserves her due respect. 
The problem is that usually, some men put into their heads that 
women ought to be under them because they feel they are the heads 
of their family…but if a woman is your boss in the office, she is the 
head of that household and you should respect her but a lot of men 
frown at this. But I’m glad that very painfully, very slowly, we are 
moving. ( The Punch, February 25,2007, p.22) 
Theme Three:  Stereotyping of women 
The third consideration under this thematic analysis is stereotyping of women based on 
gender and other pseudo considerations. Most men, and unfortunately in the male dominated 
media, think of women as home makers, kitchen managers and people whose voices should ring 
solely in the kitchen and their bedrooms. This stereotyping is not limited to street talks but it is 
extended to female contesting public offices during electioneering.  In the analysis of the 
research subjects for this study, it was found that elements of stereotypes were vivid in the 
presentations no matter how they tried to hide such commentaries. Commenting on Mrs. Pauline 
Tallen gubernatorial challenge to David Jang in the 2011 election, The Punch wrote: 
She is not just seen as over ambitious woman who desire to make 
history… she has become the most singular impediment… Before 
her romance with the LP (Labour Party), Tallen planned together 
with eight other aspirants to contest. She along with former 
governor of Plateau, Fidelis Tapgun, former Sports Minister, 
Damishi Sango, Pam Dung Gyam, Jimmy Cheto, John Alkali, 
Danladi Atu, and Chris Giwa square up with Jang. (The Punch, 
January 30, 2011, p. 15) 
 
87 
 
Students of politics of language know quite well that with this description, Tallen has 
already been described as an over ambitious woman and impediment to men who she contested 
against in the Plateau gubernatorial election. Even in the write up, before her romance was 
repeated several times, indicating that what women are known for is romance. To buttress the 
point that Tallen could not stand in an election, she was attached to several men who could bail 
her out in the quagmire called “politics.” 
Media stereotyping is easily found in the type of questions presented to female 
contestants when journalists interview them. A common refrain in such interviews is, “How do 
you handle the home front as a mother with your activities as a politician?  When the Nigerian 
Tribune interviewed Alhaja Salmat Badru to further intimidate the women contestants, 
journalists ask questions relating to how their family members, children and so on feel about 
their decisions to contest elections as if it were a crime to do so. 
It was not all bad portrayal for all times. The female candidate could be portrayed in good light 
in some cases. 
4.1.1:b  Textual Analysis of Interviews with Journalists  
Responses were drawn from some journalists, who at the time of the study, were 
respectively working with The Guardian, The Punch and Tribune newspapers. The responses 
were based on a list of eleven questions under the sub-title: Journalists’ portrayal of female 
candidates during 2007 and 2011 elections. The respective responses are thematically presented 
hence, the analyses and interpretations here under in the succeeding paragraphs. 
Journalists’ gender sensitivity during coverage of electioneering in Nigeria 
 
In response to the question of whether the newspapers are interested in gender during 
electioneering in Nigeria, the consensus was “yes.” However, there was variance in terms of the 
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degree and compliance with interest. While, journalists with The Guardian and Tribune 
dominantly felt their interest in gender during electioneering and beyond are serious, journalists 
with The Punch could not ascertain the degree of interest. Indeed, it can be inferred that the 
newspapers are interested in Nigerian female political in-roads, but the degree of interest varies 
and is so far uncertain.  
The issue is every newspaper has its policy on news coverage and 
what obtains in one publication may be quite different in another 
because each publication has its house style and what each looks for in 
a story is quite different even though we are in the same business.  
Gender sensitivity cannot be ruled out because journalists are human 
and can be influenced by same feelings as politicians.–(The Guardian, 
Journalist, Abosede Masari, 10:00 am, April 15, 2012) 
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Sexism in media reports on electioneering in Nigeria  
The journalists also had to contend with the question of whether media reports on 
elections in Nigeria are done from men’s point of view. The journalists at The Guardian 
Newspaper and  Tribune Newspaper agreed that sometimes reports are done from men’s point of 
view; but the journalists at The Punch Newspaper disagreed that reports are typically done from 
men point of view.“The truth is that news reports on politics derive from a number of factors, 
and are surrounded by myriad of circumstances”. (The Punch Newspaper  )   Journalist. His 
compeer from Tribune agreed with the circumstantial elements, saying some media reports can 
hardly be generalized – “The circumstance depends on factors such as the candidates involved, 
the political environment, and the political parties, as well as public interest”. Generally, the 
journalists agreed that most times journalists do not think about gender when the heat or passion 
to report is strong. 
In most instances, the issue of gender comes up when it is a negative story between a 
female and a male contestant; or when a female politician complains about the nature of the 
report or coverage, - which is rare. When the reporter is a woman, it is likely the coverage will be 
slanted/ “tuned” against any negative connotations about women. It is almost impossible, media 
reportage would not reflect gender innuendoes, but there is no calculated attempt to pillory 
women contestants – (The Guardian Newspaper, Journalist, Beta Nwosu, 12:00 noon, April 16, 
2012.) 
However, these data imply that the so called media objectivity is difficult for Nigerian 
journalists, especially in political reportage, and particularly in relation to female participation in 
politics. The data also mean that the nature of a society actually reflects in its media portrayals or 
reportage.  
Journalists from The Guardian Newspaper in response to reasons reports are sometimes 
done in men’s point of view say most of such so called “men’s point of view reports” are not 
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consciously done; but they admitted male dominance in the media industry, which may be a 
factor. The journalists at The Punch and Tribune Newspapers agreed with the aspects of male 
dominance which they think influences reports, but also added sometimes it is ignorance and 
unconsciousness. All the journalists at The Guardian and Tribune Newspapers admitted 
occasional double standard in political reportage during the 2007 and 2011 Nigerian elections; 
nevertheless, most of the journalists at The Punch Newspaper could not affirm double standards.  
The data so far suggest that there is a feeling of an existing male dominated media industry, 
which some of the journalists admitted; this, among other factors implies some reality of double 
standards against women –which the journalists admitted happens “occasionally.” 
All the journalists, irrespective of newspaper – The Guardian, Tribune and The Punch 
Newspapers said there has been some progress in the reportage of women in the last two general 
elections in Nigeria -2007 and 2011. However, the journalists varied on the level of progress on 
such political reportage of women in politics. Journalists at The Guardian Newspaper insisted 
there is serious progress, those at The Punch and   Tribune Newspapers said the progress on 
political reportage of women in Nigerian politics is not serious, and they even need more 
improvement. These data simply imply that not all journalists in Nigeria are satisfied with the 
progress and attention given female participation in Nigerian partisan politics.  
 
Why journalists Rely on Personality and Character Traits in females’ coverage 
 
The journalists were also asked to state the reason for such interest in gender during 
electioneering in Nigeria and their responses varied. Journalists with Guardian dominantly 
asserted that there is need for balance in media coverage of not just elections but every facet of 
human endeavour. The journalists with Tribune generally inclined that the issue and reason for 
gender interest during electioneering is largely a matter of editorial policy of the newspapers, 
which is reviewable.  These mean that though a professional media ideology is vital, journalists 
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working with different media may be constrained or motivated by the orientation and policy of 
their payers and publishers.“When we cover elections, we are expected to bring to fore 
everything that would guarantee good governance.  
So we have to subject every candidate, no matter the gender to all sorts of test. This is 
because we want the best for our people because you cannot give what you do not have and for 
us in the news room, service delivery is very paramount to us rather than the noise anyone wants 
to make during electioneering campaign. So what some people may call criticism may not be 
criticism but an attempt to clean the Aegean stable. We must do our job, and part of it is to 
subject people seeking elective offices to critical examination, lest nonentities are voted into 
power” – (Tribune, Journalist, Funmi Taiwo, 2:30pm, May 20, 2012). 
 
Stereotyping in coverage of female candidates 
The journalists also provided an assessment of their respective special coverage of female 
political candidates in Nigeria’s general elections -2007 and 2011 in particular. The journalists 
with The Guardian and   Tribune Newspapers aggregated that there have been some modest 
efforts at providing special coverage for female candidates. “   The portrayal factor (the type of 
slant and issue of interest) also determines the need for a special coverage. News coverage, 
whether political, economical or scientifically depends on objectivity, accuracy, balance and 
fairness, so accusation of bias has no basis. Journalists generally report what they see on the field 
or the campaign ground.”(The Guardian, Journalist, Abosede Masari, 1:45 pm, April 15, 2012). 
Journalists with The Punch Newspaper noted that though there has been some special 
coverage of women politicians, such preferential coverage is rare –to The Punch Newspaper 
since reportage of partisan politics is not peculiar to women, just as it should not be a preserve of 
men. These qualitative data provide an understanding that predisposing factors like financial 
demands, the influence of an existing status- quo, as well as frames readily stand in the way of 
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any potential media attention, especially in relations to female participation in Nigerian 
politics.”(The Punch Newspaper, Journalist, Akinkuotu Eniola , 10:20am, June 4,2012). 
However, Journalists with The Punch Newspaper agreed there have been an increase in 
female political participation, and noted some political reportage of women who are sponsored 
either by the candidate who may wish a certain type of portrayal or as expected by the political 
party, as well as the financial policy of the newspapers reporting.  Journalists with The Guardian 
and  Tribune Newspapers have more consensuses, and added that “ there has been an increase in 
female partisanship in their political participation in Nigeria since 1999, and as witnessed 
through the last electoral periods in Nigeria -2003, 2007 and 2011 elections” ( Tribune 
Newspaper, Journalist, Olawale  Timitope, 2:00pm, May 18, 2012.)  [Notably, data were 
obtained before the 2015 general elections]. The journalists also insisted there has been increased 
interest and awareness for female participation in Nigerian politics. Accordingly, they agreed it 
is basically expected and normal that there is and will continue to be more reportage on female 
participation in Nigerian partisan politics. Though there are noted improvements, the data mean 
there are multiplicity of factors that are very often, very likely to influence the type of political 
media attention, especially, when such media attention relates to or concerns female participation 
in politics. 
   
Gender on the agenda for socio-political development of Nigeria 
The journalists, when asked if they would support calls for media to put gender on the 
agenda for socio-political development of Nigeria, had an affirmative consensus. However, while 
the journalists at The Guardian Newspaper stated that such media agenda for women would be 
seriously considered, journalists at The Punch and Tribune Newspapers could state the degree of 
commitment to such media gender media agenda for socio-political development of Nigeria. 
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This means most journalists in Nigeria are very likely to report female participation in a manner 
that encourages more socio-political participation for women in Nigeria. 
Nigerian Journalists’ Perception of Female Candidates in Nigeria  
How do you perceive women seeking electoral positions? Interpreted views of journalists 
implied that there is nothing wrong or special about women seeking political positions, except 
that majority of women will often whip up sentiments about relating to their participation in 
politics and elections, as well as seeking political offices. Generally, journalists agreed that due 
to the nature and culture of the Nigerian society, female political participation in Nigeria was 
largely dependent on courage and sponsorship by parties and male influences. 
Let’s face it, how many women can vote for women in Nigeria? Some 
of these things are functions of development. I trust Nigeria will get 
there but the time is not yet ripe for women to lead in Nigeria. There 
are so many odds against the female gender. Even the female 
contestants know themselves that the political environment is not in 
their favour. So the press should not be blamed for the fortune or 
misfortune of female contestants at all. (The Punch Newspaper, 
Journalist, Toluwani Smith, 1:05pm, June 3, 2012). 
Impact of Media Report on Election Outcomes 
On whether journalists’ views about females and politics can influence female political 
development, the journalists were in affirmative agreement that their views about female 
participation in Nigerian partisan politics can influence females’ political development. 
However, the journalists’ opinions varied in terms of the degree of influence they think their 
views about females and politics can influence female political development in Nigeria. 
Dominantly, journalists at The Guardian Newspaper insisted that “our views on female 
candidates can seriously influence female political development in Nigeria, and perhaps 
beyond.” (The Guardian Newspaper Journalist, Abosede Masari,10:00am, April 15, 2012) while 
majority of the journalists at The Punch and Tribune Newspapers felt their views about female 
candidates are important, but not enough to significantly impact on the outcome of elections. The 
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journalists insisted that there are other very serious factors like campaign funding among other 
factors, but insisted that such views and portrayals can influence some of the future prospects of 
females in politics. This means some journalists are not certain about the level of influence their 
political views about female participation in politics in Nigeria could exert on the performance of 
female candidates during general elections.     
4.1.1:c Textual Analysis of   Interviews with Female Political Candidates in Nigeria 
The data presented below are an aggregate of various views concerning the feelings and 
experiences of female candidates.  
 Views of female politicians on sexism in Nigerian Press 
Responses concerning female portrayal in the press were largely positive. Interviewees 
generally agreed that discrimination on the basis of gender was an albatross yet they avered it 
would not bar them from participation in politics. The interviewees also insisted that such female 
involvement in partisan politics is an inclusive agenda, not just a female affair. However, the 
main negative view was that there is a persistent male dominance and chauvinism that is 
obstructing female partisan political participation progress. 
The general perception about newspaper portrayal of female political candidates, and 
female partisan political participation is considerable positive, but interviewees insisted that 
newspaper portrayals of female candidates are influenced by male dominance and chauvinism. 
The interviewees could not readily show any similarities in newspapers’ portrayal of Nigerian 
female politicians; neither could they make references to the said “occasional positive portrayal” 
nor the perceived or real influences of male dominance and chauvinism.    
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The female candidates largely agreed with the journalists that they were “up-coming and 
largely green horns and most times “sponsored” by the male gender and that only occasionally 
do some considerably strong and independent contestants emerge from their folk.  
It is erroneous to imagine we can suddenly break loose from the 
domination of men who had been in the control of the political 
environment since 1935, when men began to play on the political turf. 
They are more experienced, have the clout, and the finance. Men also 
build cleavages easily than we women. When a woman vies for a 
position, you see other women who naturally would have supported 
their own gender, saying, ‘she cannot do it’. So the self-trust is yet to 
be there (Mrs. Pauline Tallen, 11:00 am, August 17, 2014). 
However, there were some negative views too: interviewees felt too many female 
politicians are dependent on males for partisan party privileges, and less dependent on the 
support of the general public. The interviewees also felt female politicians in Nigeria are often 
intimidated by their   male counterparts.  
Impact of Media Focus on Personal Traits and Character of Female Candidates 
Interviewees say they strongly feel the electorate are sometimes influenced by 
newspapers portrayal of female politicians –either positively or negatively. Generally, the female 
politicians were more concerned or worried about the nature and mentality of an average 
Nigerian man, as compared to an average female. Most of them were skeptical, and noted that 
the patriarchal nature of the Nigerian society is a problem far beyond media portrayals –
insinuating that the media cannot overnight; change such socio-cultural inclinations.  
I doubt if the problem is media portrayal. How many people are 
exposed to the media? The issue is that our society is patrimonial and 
there are so many cultural hurdles on the path of women who aspire to 
compete at all levels. It is not only on the political turf alone. Even in 
the academic circle or corporate organization. Remember what Mrs. 
Orumah Oteh faced at the Nigerian Stock Exchange. She was a career 
woman but because she was appointed into that position, men showed 
her the stuff they were made of. Thank God for her resilience. So the 
societal mindset is the problem we have to overcome as the female 
gender (Mrs. Abike Dabiri-Erewa, 2:00pm, May 21, 2012).  
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The interviewees agreed that the consciousness on the part of female candidates that they 
could not go far without the backing of the men folk naturally made some women to support 
male politicians, and certain positive media portrayals would have some impact. Most of the 
female politicians were however hopeful, and accepted there have been some improvements in 
female political participation in Nigeria. Some of the female activists and gender scholars added 
that the media may serve to easily encourage an already existing stereotype if there is no cautious 
reporting. In other words, the masses are more inclined to copy or learn as aspects that fit an 
already existing notion than, persuade towards a complete change in attitude.  
The female candidates as such insist that such challenge posed by the mentality of the 
people (the electorate) should motivate journalists towards a more professional conduct and 
coverage of electioneering and elections. Many of the female candidates also hinted that often, 
journalists rely more on what they can get from politicians, far more than what society may 
benefit from conscientious political reportage. 
The role of money in political reporting or journalism generally is 
significant. Journalists hardly report anything without what they call 
“mobilization.” It is so sad, and the more the money, the more the 
publicity. If you think you can achieve meaningful coverage without 
brown envelope, forget it. Men have mastered the game and some 
even buy cars for journalists, and pay them handsomely for focusing 
on them during elections and when they win elections appoint the 
journalist as their press secretaries or special advisers. So women are 
most disadvantaged on all fronts (Dr. Sarah Jibril, 10: 20am, July 12, 
2012). 
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Viewpoint of Interviewees on Media Stereotyping of Females 
 
The respondents pointed out that both politics and media business were the preserves of 
men in days gone by and that as long as men continue to dominate the two, women would be 
painted in the picture in the head of the men.  
The challenge before women contestants is to have solid plans to 
solve societal problems before venturing to contest elections. 
Anyone afraid of assaults from the press is not yet ready to achieve 
anything. Truth is, whether we like it or not, men control politics 
and are also the owners of media houses. Name any medium, even 
radio that is owned by a woman, none. So we cannot seek 
liberation without paying the price. As long as we are not ready to 
invest in the facilities that could be useful for the fulfilment of our 
dreams we cannot continue to blame the men folk (Dr. Sarah Jibril, 
10: 20am, July 12, 2012). 
4.1.1:d Textual Analysis of Focus Group Discussions  
Focus Group Discussion (FGD) held in five of the major cities/towns in Nigeria.  The 
data is therefore a thematic aggregate of all the various views concerning the themes that were 
posed for discussion among the groups; hence, the analyses and interpretations here under in the 
succeeding paragraphs.  
Theme 1: Female Participation in Politics in Nigeria 
The FGD panel in all the five cities/towns –Kano, Lagos, Delta, Kwara and Enugu had 
only one positive consensus. They said female participation in politics in Nigeria is acceptable. 
However, the levels of corroboration varied. The Kano FGD panel thinks female participation in 
politics in Nigeria is low. This means majority of the discussants had reservations about the 
extent of female participation in politics in Nigeria politics. As such, the negative comments that 
followed were that women politicians or political candidates in Nigeria are more vulnerable than 
men… In other words some members of the panel who had said women participation in politics 
is acceptable also agreed that women politicians are more vulnerable than men. The Kwara FGD 
panel supports the stand of the Kano FGD panel. 
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The Lagos FGD panel’s corroboration on the acceptability of female participation in 
politics in Nigeria was high. This means majority of the discussants had little reservations about 
the extent of female participation in Nigerian politics. The discussants had some reservations on 
such negatively sustained assertion that women politicians or political candidates in Nigeria are 
more vulnerable than men.  
The Enugu FGD panel’s stand on the acceptability of female participation in politics in 
Nigeria was high, and there were no hesitation or negative comments. This means majority of the 
discussants had no reservations about the extent of female participation in Nigerian politics. The 
discussants did not think that women politicians or political candidates in Nigeria are more 
vulnerable than men. They rather felt vulnerability in politics is the same. The position and 
conclusion of the Delta FGD panel corroborated the decision of the Lagos FGD panel. In 
summary, all discussants accepted and had a positive perception about women participation in 
politics, but they also insisted that, especially in Nigerian politics, when placed at par with men, 
female candidates are more vulnerable, because they are green horns and do not have money to 
throw around like the men. 
On women political equality, the problem is the kind of money men 
brought into the political turf. Due to monetary influence and lack 
of proper political orientation, women have continued to campaign 
for men. We do not have the kind of money men spend at elections. 
Men have perfected the art of buying the consciences of women to 
the extent they appoint prominent vocal women as Women Leader; 
buy them uniforms with their names inscribed. And these women 
would rather die than see a woman beat their sponsors at the polls. 
It is all functions of money politics. (Mrs Hannatu Garba, Kano, 
3:00 pm, March 10, 2013). 
 
Theme 2: Nigerian Newspapers’ Portrayal of Female Candidates 
The FGD panels in three of the five cities/towns –Lagos and Delta felt there is no much 
difference in the manner of Nigeria’s national dailies’ portrayal of Nigerian male and female 
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politicians. The FGD panels in Kwara and Enugu insisted that sometimes, female politicians 
even enjoy more favourable portrayal in the national dailies, even when they are not doing very 
well.  However, the Kano panel thought otherwise, while the rest had a modest corroboration. 
None of the FGD panels had a high corroboration on the perception about Nigeria’s national 
dailies’ portrayal of Nigeria’s female politicians. This means views vary slightly.  
There were some negative comments too; and all the negative comments had high 
corroboration rates.  The discussants all felt that occasionally, Nigeria’s national dailies’ are not 
sensitive enough in the portrayal of Nigeria’s female politicians. The feeling among discussants 
was that women are different from men, and do not necessarily deserve preferential portrayal but 
sensitive portrayal due to their peculiarities. Discussants insisted that men and women do have 
slightly different sensitivities. Discussants also insisted sometimes women are given undue 
favourable portrayal, just because they are women –referring to the phenomenon as the usage of 
feminism to gain undue advantage in media coverage. Some of the discussants at the Kwara 
Focus Group also hinted that the women are even under reported to some extent, if compared to 
men. However, this comment had a low corroboration among the group.  
The data clearly show the delicate and complicated nature of feminism and media 
portrayal, especially in developing democracies like Nigeria, where some cultural overtures are 
rather implicated in political reportage. Generally, there is a hint at effort by Newspapers towards 
maintenance of indifferent portrayal of female political candidates; however, the perceived 
balance is delicate. As insinuated by discussants, there is an occasional use of the media to 
agitate for women, just as there are some insensitivities in media portrayals that are capable of 
hurting the interest of women. 
Men and women do have slightly different sensitivities, sometimes; 
women are given undue favourable portrayal, just because they are 
women. This is the usage of feminism to gain undue advantage in 
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media coverage. But one thing I have noticed about media 
portrayal is that, no matter what the good intention is, there is 
always a negative undertone. Anyway, the media are trying small 
for we (our) women (Mrs Stella Omonuovia, Delta- Asaba, 
11:10am, February, 2013).  
 
Theme 3: Similarities in Nigerian Newspapers’ Portrayal of Female Candidates 
Accordingly, data show that the Newspapers are similar in some of the coverage and 
presentation of special reports concerning female politicians. The FG (Focus Group) in Kano and 
Kwara, though respectively at a low and modest corroboration rate noted there were occasional 
special coverage accorded female candidates by the Nigerian press; at a modest corroboration 
rate, the FG in Lagos, Enugu, and Delta noted they had earlier hinted that Newspapers are not 
too different in their portrayal of female candidates and political candidates –though they could 
make reference to any specific ideology or type of portrayal.  
However, some discussants generally felt that there were occasional feminists’ portrayals 
in the newspapers –alluding that the national dailies do give undue favourable portrayal to 
female politicians and political candidates, just because they are women. The discussants 
referred to the phenomenon as the usage of feminism to gain undue advantage in press coverage 
or portrayal. Unlike the positive comments, the negative insinuations about feminism and 
feminists perspectives in newspaper portrayal had low corroborations, except that of the Kano 
Focus Group. Simply stated, the positive similarities noted by discussants had stronger 
corroborations than the negative similarities. 
Theme 4:  Perception about Nigerian Female Politicians 
Accordingly, the Focus Group Discussion (FG) panels in Kano, Kwara, Enugu, Delta, 
and Lagos agreed they positively perceive the few candidates as courageous and educated. The 
corroboration rate for such a view was high, except few of the discussants at the Kwara Focus 
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Group, also added that Female candidates were mostly also professionals in other endeavours. 
However, with a high corroboration rate, the negative perception was that Female candidates 
were mostly feminists, and were also largely sponsored in their respective political endeavours.  
It is vital to note that only the Kano and Kwara Focus Group discussants hinted on the feminists’ 
perspective.  This means all perceptions were almost entirely accepted by members of the Focus 
Group discussions. 
I give kudos to the female politicians, you know our men feel we are asking for too much 
and they try to frustrate the few women who have taken the bull by the horn. We all saw what 
happened last year during PDP Presidential   Primaries , Sarah Jibril had only one vote. I do not 
want to speak much about that. The women will not give up, 2015 elections will be a different 
ball game. We shall wax stronger (Mrs. Runke Tunde, Lagos, 9:05am, March 5, 2013). 
Theme 5: Influence of Newspaper Portrayal of Female Candidates Women 
Candidates’ Electoral Success. 
Data showed that all the discussants -though at varying degree of consensus, said they 
were positively influenced by newspapers portrayal of women; with low corroboration in Kano, 
discussants said they were sometimes positively influenced by newspaper portrayal of female 
candidates In Kwara and Delta, discussants said with modest corroborations that they are 
sometimes positively influenced by newspapers’ portrayal of female candidates.  
Discussants at the Enugu FGD aggregated with a modest corroboration that they were 
most times positively influenced by newspaper portrayal of female candidates. However, 
discussants at Lagos FGD had a high corroboration, noting they are sometimes positively 
influenced by newspaper portrayal of female candidates.  
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In terms of any negative comments, discussants at the Kano FGD said with modest 
corroboration that they were sometimes negatively influenced by newspapers portrayal of female 
candidates. The other four FGD panels – Lagos, Enugu, Delta and Kwara, though with a low 
corroboration, also said they were sometimes negatively influenced by newspapers’ portrayal of 
female candidates. This implies that discussants can be influenced by newspaper portrayal of 
female politicians or political candidates in Nigeria; either positively or negatively. However, 
qualitative data so far points that discussants were more positively influenced (than negatively) 
by newspapers’ portrayal of Nigerian female political candidates. Though, such influence is 
understood to be significant to the actual outcome of election in Nigeria.  
This is because; the corroboration rate of comments about positive influence had higher 
corroborations than comments about negative influence. On the whole, discussants did not out 
rightly make references to voting decisions, but insisted that media portrayal go a long way in 
enhancing the popularity and perception of politicians. They generally noted that female 
politicians are far more likely to be affected by bad media publicity or portrayal than male 
politicians. 
The power of the press can never be over emphasised; the media 
can make or mar a political candidate’s political career. If wrong 
praises are being sung about a candidate, people will be deceived 
and think he is the right candidate and thereby, vote him. Men are 
more seen or heard in the media, they have more media popularity 
than the women and this affects the voting decisions of the 
electorate (Mrs Ebere Okonkwo, Civil Servant, Enugu, 2:00pm,   
April 4, 2013). 
 
Theme 6: The Future Influence of Newspapers Portrayal of Female Candidates 
They were asked to either agree or disagree with the prospects of newspaper influence on 
politics, especially as regards, female candidates. Discussants in Kwara who agreed on the future 
influence of newspaper portrayal of female political candidates in Nigeria had a modest 
corroboration, while those who disagreed had a low corroboration. In Kano and Enugu, those 
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who agreed or disagreed also had a low corroboration. This was because some discussants 
insisted they were not certain if in the future, newspapers’ portrayal of female candidates can be 
influential.  
In Lagos, those who agreed on the future influence of newspaper portrayal of female 
political candidates in Nigeria had a low corroboration, while those who disagreed had a modest 
corroboration. None of the discussants felt uncertain. In Delta, those who agreed on the future 
influence of newspaper portrayal of female political candidates in Nigeria had a modest 
corroboration, while those who disagreed had a low corroboration since none of the discussants 
felt uncertain. By implication, discussants could not out rightly say if newspaper future 
portrayals of female politicians can be influential. However, it is vital to note that some 
discussants, in Kwara and Delta modestly corroborated that they felt future newspaper portrayals 
of female political candidates can be influential. 
Nigerian women have never found it rosy participating in politics 
because issues pertaining to equality is largely rhetorical. We are 
faced with many frustrations and disappointments such as the 
failure of the country to actualize Beijing and Cairo agreement on 
reservation of at least 30% political appointments for women. For 
me, I feel the media is not the problem; rather, the media have 
positive portrayal of female politicians. When my sister, Sarah 
Jibril, got a lone vote, the media still gave her praises, she was not 
discouraged. I feel in the future, newspapers’ portrayal of female 
candidates can be influential (Ms. Fatima Musa, Kwara- Ilorin, 
12:30pm, July 20, 2013).  
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4.1.2 Survey Data Presentation  
Table 1: Familiarity with Portrayal of Female Politicians -2011 General Elections 
Options Frequency  Percentage (%) 
Below average 71 7.9 
Average 582 64.3 
Above average  34 3.8 
Undecided/Void 217 24 
Total 904 100 
 Source: Survey, 2016/2017 
 
In table 1, data show that out of 904 respondents across Nigeria, 71 (7.9%) are below 
average in terms of familiarity with newspaper portrayal of female candidates during the 2007 
general elections in Nigeria; 582 (64.3%) said they are averagely familiar with such portrayals; 
34 (3.8%) said they are above average in terms of familiarity with female politicians; 271 (24%) 
of the respondents were undecided (not certain) about their level of familiarity with females 
candidates. Based on the foregoing data, majority of the respondents can be said to be adequately 
familiar with Nigerian newspaper portrayal of female candidate during the 2007 general 
elections in Nigeria. 
Table 2: Familiarity with Portrayal of Female Politicians -2011 General Elections 
Options Frequency  Percentage (%) 
Below average 53 5.9 
Average 619 68.4 
Above average  23 2.6 
Undecided  209 23.1 
Total 904 100 
Source: Survey, 2016/2017 
 
Data in table 2, shows that out of 904 respondents, 53 (5.9%) are below average in terms 
of familiarity with newspaper portrayal of female candidates during the 2011 general elections in 
Nigeria; 619 (68.4%) said they are averagely familiar with such portrayals; 23 (2.6%) said they 
are above average in terms of familiarity with female politicians; 209 (23.1%) of the respondents 
were undecided (not certain) about their level of familiarity with females candidates. This data 
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implies that most of the respondents were satisfactorily familiar with Nigerian newspaper 
portrayal of female candidate during the 207 general elections in Nigeria. 
Table 3: Dominant Perception about Female Candidates’ Portrayal -2007 Elections  
Options Frequency  Percentage (%) 
Sexists: Showing gender roles 402 44.4 
Stereotyped against feminism 166 18.4 
Stereotyped towards feminism  253 28 
Neutral/Balanced/Undecided 83 9.2 
Total 904 100 
Source: Field Survey, 2016/2017 
 
According to data contained in table 3, 402 (44.4%) out of the 904 respondents felt that 
during the 2007 general elections in Nigeria, Nigerian newspapers dominantly portrayed female 
candidates as sexists (showing various aspects of gender role/inclinations); 166 of the 
respondents (18.4%) felt the portrayals were stereotyped against feminism; 253 (28%) of the 
respondents felt newspaper portrayals of female candidates during the 2007 general elections 
were stereotyped towards feminism; 83 (9.2%) of the respondents felt the portrayal were 
neutral/balanced or were completely undecided. Based on data in table 3, one can infer that 
majority of the respondents dominantly felt that during the 2007 general elections in Nigeria, 
Nigerian newspapers dominantly portrayed female candidates as sexists (showing various 
aspects of gender role/inclinations). 
Table 4: Dominant Perception about Female Candidates’ Portrayal -2011 Elections  
Options Frequency  Percentage (%) 
Sexists: Showing gender roles 391 43.3 
Stereotyped against feminism 107 11.8 
Stereotyped towards feminism  379 41.9 
Neutral/Balanced/Undecided 27 3.0 
Total 904 100 
Source: Field Survey, 2016/2017 
 
According to data contained in table 4, 391 (43.3%) out of the 904 respondents felt that 
during the 2011 general elections in Nigeria, Nigerian newspapers dominantly portrayed female 
candidates as sexists; 107 of the respondents (11.8%) felt the portrayals were stereotyped against 
feminism; 379 (41.9%) of the respondents felt newspaper portrayals of female candidates during 
the 2011 general elections were stereotyped towards feminism; 27 (3.0%) of the respondents felt 
the portrayal were neutral/balanced or were out rightly undecided. Based on data in table 4, one 
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can infer that majority of the respondents dominantly felt that during the 2011 general elections 
in Nigeria, Nigerian newspapers dominantly portrayed various aspects of gender role/inclinations 
about female candidates (sexists portrayals), as well as showed support for feminism. 
Table 5: Dominant Perception about Female Candidates in Nigeria -2007 Elections 
Options Frequency  Percentage (%) 
Courageous/Professional/Competent 117 13.0 
Feminists/Sexists 532 58.8 
Undecided 255 28.2 
Total 904 100 
Source: Survey, 2016/2017 
Data in table 5 shows that out of 904 respondents, 117 (13%) dominantly perceived 
female candidate during Nigeria’s 2007 general elections as courageous/professional/competent, 
532 of the respondents, representing 58.8% perceived female candidates as feminists/sexists; 
while 255 respondents (28.2%) were undecided about their perception towards female candidates 
during the 2007 general elections in Nigeria. This means that in relation to the 2007 general 
elections in Nigeria, majority of respondents perceived female candidate feminists and sexists.  
Table 6: Dominant Perception about Female Candidates in Nigeria -2011 Elections 
Options Frequency  Percentage (%) 
Courageous/Professional/Competent 235 26.0 
Feminists/Sexists 588 65.0 
Undecided 81   9.0 
Total 904 100 
Source: Field Survey, 2016/2017 
 
In table 6, out of 904 respondents, 235 (26%) dominantly perceived female candidate during 
Nigeria’s 2011 general elections as courageous/professional/competent, 588 of the respondents, 
representing 65% perceived female candidates as feminists/sexists; while 81 respondents (9%) 
were undecided about their perception towards female candidates during the 2011 general 
elections in Nigeria. The data in table 6 indicate that though more respondents perceived female 
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candidates as courageous/professional/competent, majority of respondents (even a higher number 
when compared to 2007 general elections), perceived female candidate as feminists and sexists.  
Table 7: The Similarities Female Politicians’ Portrayal -2007 and 2011 Elections 
Options Frequency  Percentage (%) 
Courageous/Professional/Competent 215 23.8 
Feminists/Sexists 612 67.7 
Undecided/No response 74 8.2 
Invalid/Voided responses 03 0.33 
Total 904 100 
Source: Field Survey, 2016/2017 
Data in table 7 show that 215 out of the 904 respondents, representing 23.8% felt the most 
similar aspect of Nigerian female politician’s portrayal in Nigerian national dailies during the 
2007 and 2011 general elections in Nigeria was showing them (female candidates) as 
courageous/professional/competent; 612 (67.7%) of the respondents felt the most similar aspect 
of the portrayals of female candidates was feminists/sexists; 74 (8.2%) of the respondents were 
not decisive towards noting any similarities. 3 of the responses were voided due to double 
entries.  
Table 8: Whether Female Politicians in Nigeria are Equally Positioned with Males  
Options Frequency  Percentage (%) 
Seriously agree   97 10.7 
Agree 421 46.6 
Seriously disagree   69   7.6 
Disagree   92 10.2 
Undecided 218 24.1 
Void   07   0.8 
Total 904 100 
Source: Field survey 2016/2017  
According to data contained in table 8, 97 out of 904 respondents, representing (10.7%) seriously 
agreed that female politicians in Nigeria are equally positioned as males; 421 (46.6%) agreed; 69 
(7.6%) seriously disagreed female politicians are equally positioned as males; 92 (10.2%) of the 
respondents disagreed, while 218 (24.1%) of the respondents were undecided whether female 
politicians in Nigeria are equally positioned as males. This means most of the respondents think 
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female politicians are equally positioned as male politicians. The consensus on this represents a 
total of 518 respondents representing 57.3%.  
Table 9: Whether Female Politicians in Nigeria are Less Experienced   
Options Frequency  Percentage (%) 
Seriously agree   64 7.1 
Agree   97 10.7 
Seriously disagree 416 46.1 
Disagree 122 13.5 
Undecided 201 22.2 
Void/Invalid   04   0.4 
Total 904 100 
Source: Field Survey 2016/2017 
Data in table 8, show that out of 904 respondents, 64, representing (7.1%) seriously agreed 
female politicians in Nigeria are less experienced when compared to male politicians in Nigeria; 
97 (10.7%) agreed; 416 (46.1%) seriously disagreed female politicians are less experienced; 122 
(13.5%) of the respondents disagreed; 201 (22.2%) of the respondents were undecided whether 
female politicians in Nigeria are less experienced when compared to males, while 4 of the 
responses (0.4%) were voided/inlaid due to multiple entries. This means most of the respondents 
do not think female politicians are less experienced. The consensus on this represents a total of 
538 respondents representing 59.5%.  
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Table 10: Whether Negative Portrayals Hurt Politicians During   Campaigns 
Options Frequency  Percentage (%) 
Yes 178 19.7 
No 366 40.4 
Not sure 308 34.1 
Void/Invalid   52 5.8 
Total 904 100 
Source: Field Survey 2016/2017 
In table 10, data show that out of 904 respondents, 178 (19.4%) feel negative newspaper 
portrayals hurt politicians; 366 (40.4%) do not think negative newspapers portrayals hurt chances 
of politicians in Nigeria, 308 (34.1%) of the respondents were not sure. 52 (5.8%) of the 
responses were voided/invalid due to multiple entries. Data in table 10 imply that while some 
respondents felt negative newspaper portrayals do hurt the chances of politicians in Nigeria, 
majority do not think so or at least are not sure any negative portrayals among Nigerian national 
dailies are of any serious concerns to Nigerian politicians.  
Table 11: Whether Attitudes Towards Campaigns are Influenced by Portrayals  
Options Frequency  Percentage (%) 
Seriously agree 69 7.6 
Agree 84 9.3 
Seriously disagree 112 12.4 
Disagree 457 50.6 
Undecided 179 19.8 
Void    03 0.3 
Total 904 100 
Source: Field Survey, 2016/2017 
 
According to data in table 11, 69 out of 904 respondents, representing 7.6% of the respondents 
seriously agreed attitude during electioneering  are influenced by newspaper portrayals; 84 
(9.3%) agreed as well, 112 (12.4%) seriously disagreed; 457 (50.6%) disagreed; 179 (19.8%) 
were undecided, while 3 of the responses were voided/invalid due to multiple entries. Data in 
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table 11 imply that newspapers portrayals may not be of serious influence on majority of 
electorate during electioneering. 
Table 12: Newspaper Portrayals’ Impact on Female Politicians during Campaigns 
Options Frequency  Percentage (%) 
Not at all 361 40.0 
Not much   92 10.2 
Very much 139 15.3 
Not sure 301 33.3 
Void/Invalid   11   1.2 
Total  100 
Source: Field Survey 2016/2017 
Data in table 12 show that out of 904 respondents, 361 (40%) thought newspaper portrayals do 
“not at all” impact on female politicians during electioneering  92 (10.2%) thought newspaper 
portrayals do have an impact, but “not much,” 139 (15.3%) of the 904 respondents thought such 
portrayals are “very much” impactful on female politicians’ performances during electioneering. 
However, 301 (33.3%) of the respondents were simply “not sure.” 11 of the responses were 
voided due to multiple responses. Data in table 12 imply that some respondents may actually be 
influenced by negative portrayal of female politicians, but majority of the respondents do not feel 
any connection between Nigerian newspapers’ portrayals of Nigerian female politicians’ 
electioneering performances.  
Table 13: Whether electoral voting is influenced by newspaper portrayal  
Options  Frequency  Percentage (%) 
Seriously agree 66 7.3 
Agree 91 10.1 
Seriously disagree 107 11.8 
Disagree 411 45.5 
Undecided 229 25.3 
Total 904 100 
Source: Survey, 2016/2017 
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According to data in table 13, 66 out of 904 respondents, representing 7.3% of the respondents 
seriously agreed that electoral choices (votes) are influenced by newspaper portrayals; 91 
(10.1%) simply agreed, 107 (11.8%) seriously disagreed; 411 (45.5%) disagreed; 229 (25.3%) 
were undecided. It can be inferred from data contained in table 13 that newspapers portrayals 
may not be of serious influence on majority of electorate towards the their final electoral votes. 
Table 14: Whether Female Politicians’ Votes are Influenced by Newspaper Portrayals 
Options Frequency  Percentage (%) 
Not at all 354 39.2 
Not much   84 9.3 
Very much 139 15.3 
Not sure 318 35.3 
Void/Invalid   09 0.9 
Total 904 100 
Source: Field Survey 2016/2017 
Data in table 14 show that out of 904 respondents, 354 (39.2%) thought newspaper portrayals do 
“not at all” impact on female politicians during voting; 84 (9.3%) thought newspaper portrayals 
do have an impact, but “not much,” 139 (15.3%) of the 904 respondents thought such portrayals 
are “very much” impactful on the electoral outcome (the final votes received by female 
politicians). However, 318 (35.3%) of the respondents were simply “not sure.” 9 of the responses 
were voided due to multiple responses. Data in table 14 show that respondents may actually be 
influenced by negative portrayal of female politicians, but majority of the respondents did not 
think their final electoral choices were influenced by Nigerian newspapers portrayals of Nigerian 
female politicians in Nigeria.  
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4.2.Test of Hypotheses 
Test of Hypothesis One 
Ho1: The number of respondents who are familiar with newspaper portrayals of female 
politicians during the 2007 general elections is not significantly different from those who are 
familiar with newspaper portrayals of female politicians during the 2011 general elections. 
Data for test of Test Ho1 were obtained from table 1 and 2. Using the 2x2 contingency formulae 
for the test of hypotheses thus: X
2 
= (a+b+c+d) (ad-bc)
2 
/ (a+b) (c+d) (b+d) (a+c) and also 
confirmed via the use of SPSS Version 17. 2. This formula was used for all the test. 
Table 15: Contingency Scores for Test of Ho1 
 Familiar Undecided Total 
2007 687 217 904 
2011 695 209 904 
Total 1382 426 1808 
Source: Field Survey, 2016/2017 
As shown in table 15, test result showed that at df = 1; P < 0.05; X
2
=
 
0.19. The result implies 
that the number of respondents who are familiar with newspaper portrayals of female politicians 
during the 2007 general elections is significantly different from those who are familiar with 
newspaper portrayals of female politicians during the 2011 general elections. Therefore, Ho1 is 
rejected. This simply means any differences were not by chance, but significant. 
Test of Hypothesis Two 
Ho2: There is no significant difference between the figure familiar with selected newspapers’ 
portrayal of female candidates during the 2007 and 2011 general elections and those who 
could spot dominant similarities in such portrayals.  
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Table 16: Contingency Scores for Test of Ho2 
 Familiar  Spot similarities Total 
2007 687 827 1514 
2011 695 827 1522 
Total 1382 1654 3036 
Source: Field Survey, 2016/2017 
According figures contained in table 16, test of Ho2 reveal that at df = 1; P < 0.05; X
2
=
 
0.03. 
This means Ho2 is rejected:  There is a significant difference between the figure familiar with 
selected newspapers’ portrayal of female candidates during the 2007 and 2011 general 
elections and those who could spot dominant similarities in such portrayals. This simply implies 
that any difference between the number of respondents familiar with selected newspapers’ 
portrayal of female candidates during the 2007 and 2011 general elections and those who 
could spot dominant similarities in such portrayals is not random or by chance. In other words 
unless anyone is very familiar with such portrayals, one would not be able to spot differences or 
similarities in them. Data for the test of Ho2 were obtained from table 1, 2 and 7. 
Test of Hypothesis Three 
Ho3: The figure familiar with selected newspapers’ portrayal of female candidates during the 
2007 and 2011 general elections and those (respondents) who felt the portrayal impacted 
female candidates’ electoral campaign performance in the respective years is not significantly 
different.  
Table 17: Contingency Scores for Test of Ho3 
 Familiar Impact Campaign Total 
2007 687 231 918 
2011 695 231 926 
Total 1382 462 1844 
Source: Field Survey, 2016/2017 
The figures contained in table 17 towards the test of Ho3 were obtained from tables 1, 2 and 12. 
The result shows that at df = 1; P < 0.05; X
2
=
 
0.01. This means Ho3 is also rejected:  The number 
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of respondents who are familiar with selected newspapers’ portrayal of female candidates 
during the 2007 and 2011 general elections and those (respondents) who felt the portrayal 
impacted female candidates’ electoral campaign performance in the respective years is  
significantly different. This simply means any impact during electioneering campaigns due to 
the way female candidates were portrayed counts, and indeed should not be considered to 
have occurred randomly or by chance. 
Test of Hypothesis Four 
Ho4: The figure familiar to selected newspapers’ portrayals of female candidates during the 
2007 and 2011 general elections and those (respondents) who felt the portrayal impacted 
female candidates overall electoral performance is not significant. 
Table 18: Contingency Scores for Test of Ho1 
 Familiar Influence on Votes Total 
2007 687 223 910 
2011 695 223 918 
Total 1382 446 1828 
Source: Field Survey, 2016/2017 
The figures contained in table 18 towards the test of Ho4 were obtained from tables 1, 2 and 14. 
The result shows that at df = 1; P < 0.05; X
2
=
 
0.01. This means Ho4 is as well rejected:  The 
number of respondents who are familiar with selected newspapers’ portrayal of female 
candidates during the 2007 and 2011 general elections and those (respondents) who felt the 
portrayal impacted on female candidates overall electoral performance is significant. This 
simply means any influence during electoral voting that was due to the way female candidates 
were portrayed counts, and indeed should not be considered to have occurred randomly or by 
chance. 
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4.3 Answering Research Questions 
4.3.1  Research Question One 
Question: How were female candidates portrayed in selected Nigerian newspapers during the 
2007 and 2011 general elections in Nigeria? 
 To answer this research question the data obtained from the newspapers, analysed and 
interpreted in relation to the various portrayals of female candidates during 2007 and 2011 
general elections in Nigeria, as textually derived from The Guardian, The Punch and Tribune 
Newspapers were used.  
Summary of data is done according to the 3 themes considered for qualifying the 
newspaper’s portrayals, thus: 
Sexism - The character traits of the female candidates and associates’ sexist portrayals were 
also considered for analysis and interpretation. Accordingly all the three newspapers portrayed 
the female candidates’ character traits by referring to their efforts in Nigeria’s partisan politics. 
The Guardian, The Punch, and Tribune Newspapers, had portrayals in 2007, but only The 
Guardian Newspapers had for 2011. The portrayals all related the career profile of female 
candidates; their personal abilities; beside partisan politics, and their personal philosophies as 
relates to their character traits or profiles. The newspapers related aspects like respect for party 
superiors and elders as part of the character profile of the female candidates. 
Personality Traits - Dr. Sarah Jibril, Gbemisola Saraki, Mrs. Pauline Tallen; Chief 
Jumoke Akinjide; Ifayefunmi Odu; Hajiya Meriya Adulahid ; Erelu Olusola Obada; Oluremi 
Adiukwu-Bakare, among others female candidates were portrayed as having  very positive 
personality. There was a connection between what the newspaper said or quoted from the 
candidates and the frames in which the coverage was done. Aspects of the personality traits of 
the candidates portrayed were their history, family background, academic qualifications, 
chieftaincies, determination in politics (fighting spirit), as well as community services carried out 
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by some of the female candidates. However, it was observed that while portraying the 
personality traits of some female candidates, some of the newspapers portrayed other themes like 
novelty label, and related aspects that could paradoxically have an adverse influence on the 
female candidates.  
Stereotypes-As noted earlier, media portrayals have the potential to paradoxically reflect 
what would not have been intended. This was especially seen in the manner of portrayal of 
personality traits of some of the female candidates. As the newspapers tried to positively show 
that some of the females had made efforts despite their recent entries into politics, novelty labels 
were in turn portrayed. However, it was observed that the newspapers significantly used novelty 
labels in a largely “positive” manner, hopefully towards encouraging support for the female 
candidates. Stereotypes were used for female candidates against male candidates in some of the 
reports, both in 2007 and 2011. The female candidates themselves were hugely quoted by the 
reports towards portraying stereotypes against male politicians. This was all done with a 
projected hope of advancing support for female candidates. 
The political background of female candidates was also significantly portrayed by the 
newspapers. The portrayal of political background is almost always direct and largely positive.   
This is found to be so and consistent throughout the newspapers’ coverage 2007 and 2011 
general elections. In most cases,  the portrayal of the female candidates political background 
included aspects like partisan party background of the female candidates (party’s support base; 
candidates dependency on party popularity;  sponsorship; party gender sensitivities; party gender 
insensitivities; incumbency advantages expected; actual partisan experience of candidates); 
testimonies by other people, and the community service activities of female candidates. 
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In relation to the survey, data showed that majority of the respondents 68.1% and 71% 
respectively, were adequately familiar with Nigerian newspaper portrayal of female candidate 
during the 2007 and 2011 general elections in Nigeria. Out of the 904, 402 (44.4%) felt that 
during the 2007 general elections in Nigeria, Nigerian newspapers dominantly portrayed female 
candidates as sexists (showing various aspects of gender role/inclinations), this was followed by  
253 (28%) of the respondents who felt newspaper portrayals of female candidates during the 
2007 general elections were stereotyped towards feminism; 166 of the respondents (18.4%) felt 
the portrayals were stereotyped against feminism. About 83 (9.2%) of the respondents were 
largely undecided about newspaper portrayals or felt the portrayals were too balanced to decide 
on any dominance. 
 Data relating to the 2011 general elections showed that 391 (43.3%) out of the 904 
respondents felt that Nigerian newspapers dominantly portrayed female candidates as sexists. 
This sort of resonates with the dominant view about concerning newspaper portrayals during the 
2007 general elections. Furthermore, this was similarly followed by 379 (41.9%) of the 
respondents who felt newspaper portrayals of female candidates during the 2011 general 
elections were stereotyped towards feminism; 107 of the respondents (11.8%) felt the portrayals 
were stereotyped against feminism;  27 (3.0%) of the respondents felt the portrayal were 
neutral/balanced or were out rightly undecided. The foregoing, as summarised from the survey 
findings show that the dominant portrayal of female politicians during the 2007 and 2011 general 
elections in Nigeria were sexists (show gender roles/inclinations about female candidates which 
may sometimes be ambiguous to interpret), and positive feminists portrayals. Averagely, 62.3% 
respondents perceived female candidates as feminists/sexists, as compared to an average of 
19.5% who felt female politicians in Nigeria were largely portrayed as courageous, competent 
professionals.  
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4.3.2  Research Question Two 
Question: What are the similarities and differences in the portrayal of female candidates in 
the selected newspapers during the 2007 and 2011 general elections in Nigeria? 
Data towards answering research question two have been drawn from the analysis and 
interpretation of the newspapers’ portrayal of the female candidates. Similarities in themes 
among The Guardian, The Punch, and The Tribune Newspapers are drawn concurrently for 
portrayals in 2007 and 2011, thus: 
Sexist portrayal– In terms of sex based display or character trait of the female 
candidates, all the three newspapers (The Guardian, The Punch, and Tribune Newspapers) had 
portrayals in 2007. But only The Guardian Newspaper had any such portrayal in 2011. Overall, 
the portrayal of the character traits and associate sexist tilts covered the female candidate’s 
positive personal abilities, beside partisan politics, and their personal philosophies. The 
newspapers related aspects like respect for party superiors and elders as part of the character 
profile of the female candidates. Apart from The Guardian Newspaper being the only portrayal 
on character traits in 2011, there are no other differences in the portrayal of female candidates 
among the newspapers.   
Personality Traits –The major difference among the newspapers’ portrayal of female 
candidates personality traits is in terms of the female personalities themselves. All the female 
candidates had varying levels of emphasis in newspapers. If a female candidate, for instance, is 
not portrayed in a particular newspaper, she is then portrayed elsewhere. Example: The Tribune 
portrayed the Sarah Jilbril’s positive personality traits far more than The Guardian and The 
Punch Newspapers, but has no portrayal on female candidate’s personality in the 2007 coverage.  
Generally, all the newspapers portrayed the personality of female candidates in a very positive 
manner. Aspects of the personality traits of the candidates portrayed were family background, 
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academic qualifications, chieftaincies, community services, and careers. Also, all the newspapers 
while portraying the personality traits of some female candidates paradoxically project aspects 
like novelty labels, using words like “first time,” “first woman” among others.  
Stereotypes– The Guardian, The Punch, and Tribune Newspapers all had portrayed 
stereotypes, in 2007 and 2011. However, the major similarity is: the newspapers significantly 
used novelty labels in a largely “positive” manner, perhaps in order to enhance support for the 
female candidates. Stereotypes were used for female candidates against male candidates in some 
of the reports, both in 2007 and 2011. Also female candidates were significantly quoted in the 
reports towards portraying stereotypes against male politicians. In an overall sense, there were 
far more similarities than differences. 
The survey data showed that 67.7% of the respondents felt feminists/sexists portrayals 
during the 2007 and 2011 general elections in Nigeria were the most similar amongst 
newspapers. 57.3% of the respondents as such felt female politicians in Nigeria are equally 
positioned as male politicians, and perhaps there is no need for feminists and sexists portrayals 
of female politicians. Indeed, data showed that most of the respondents do not think female 
politicians are less experienced. The consensus on this amounted to 59.5% amongst respondents. 
4.3.3  Research Questions Three 
Question: To what extent do people rely on the print media for electoral decision? 
 Responses were drawn from some journalists, female candidates themselves, as well as 
members of the public who constituted the Focus Group Discussion (FGD) panels across five 
selected cities/towns in Nigeria.  
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Data show that most journalists are gender sensitive, and are interested in gender during 
electioneering in Nigeria. Dominantly, the journalists believe that there is need for balance in 
media coverage and portrayals of all gender in elections. However, they admitted that a number 
of other factors like the financial strength of a candidate also play an important role in the type of 
portrayal the media may frame. The journalists also said in most instances, the issue of gender 
comes up when it is a negative story between a female and a male contestant; or when a female 
politician complains about the nature of the report or coverage. Some of the journalists insisted 
that in the event that the reporter is a woman, it is likely the coverage will be slanted “tuned” 
against any negative connotations about women.   
All the journalists, irrespective of newspaper – The Guardian,   Tribune, The Punch 
Newspapers said there has been some progress in the reportage of women in the last two general 
elections in Nigeria -2007 and 2011. Some of the journalists said special coverage of female 
candidates is becoming more among reporters in Nigeria, acknowledging an increase in female 
political participation and consciousness among the people than before. Generally, journalists 
felt that female candidates like to play with, and take advantage of feminism or similar 
insinuations.  
Responses concerning female participation in politics among female candidates were 
largely positive. However, most of them insisted that there is a persistent male dominance and 
chauvinism that is obstructing female electoral campaigns. The general perception about 
newspaper portrayal of female political candidates as well as female partisan political 
participation is considerable positive, but interviewees insisted newspaper portrayals of female 
candidates are influenced by male dominance and chauvinism, but the content analysis showed 
that the newspapers positively portrayed the female candidates than otherwise except that more 
quotations from the female candidates were used than frames constructed by the newspapers. 
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Some of the female candidates hinted that the newspapers were also irregular in coverage 
of women. This view seems valid because content analysis of the newspapers showed some 
inconsistencies in the coverage of The Guardian Newspapers between 2007 and 2011 while the 
similarities between   The Punch and Tribune were also largely divided between 2007 and 2011. 
This is irrespective of the aspects that all the three newspapers had consistent positive portrayals 
of female candidates in 2007 and 2011 general elections. The portrayals were positive, but varied 
in depth.  
Data showed that the female candidates largely perceive themselves as “up-coming and 
needing to be encouraged not exploited. They also see themselves as considerably strong and 
independent, -in their own views “…given the nature of the Nigerian society where there is high 
male dominance. Unfortunately, some of the female candidates also insisted that female 
candidates in Nigeria are often intimidated by their male counterpart. This may have accounted 
for the depth in the portrayal of novelty labels and stereotypes. Throughout 2007 and 2011 
editions of The Guardian, The Punch, and Tribune Newspapers whose contents were analysed, 
there were serious allegations or insinuations of stereotype, exploitation, character assassination, 
and other negative comments about real violence and intimidation of female candidates during 
the 2007 and 2011 elections. Chief among such portrayals were the coverage of Sarah Jibril, 
Pualine Tallen, and Gbemisola Saraki, to mention a few. 
In corroboration, majority of the discussants in the focus groups in Kwara and Kano 
showed reservations about the extent of female participation in Nigeria, while those in Lagos, 
Enugu, and Delta had few reservations. The general negative notion among discussants was that 
female candidates are more vulnerable than men. This negative perception had a high 
corroboration among members of the FGD panel. In other words some members of the panel 
who had said women participation in politics is acceptable also agreed that women politicians 
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were at the same time more vulnerable than the men. However, the discussants at the panels in 
three of the five cities/towns Lagos, Enugu and Delta felt there was no much difference in the 
manner of Nigerian male and female candidates vulnerability.  
There were some negative comments too. All of such negative comments had high 
corroboration rates.  The discussants all felt that occasionally, Nigeria’s national dailies were not 
sensitive enough in the portrayal of female politicians. The feeling among discussants was that 
women are different from men, though not necessarily deserving preferential portrayal but 
sensitive portrayal due to their peculiarities in the Nigerian contest. Discussants insisted that men 
and women do have slightly different sensitivities. Discussants also insisted sometimes women 
are given undue favourable portrayal, just because they are women –referring to the phenomenon 
as the usage of feminism to gain undue advantage in media coverage.  
The data clearly show the delicate and complicated nature of feminism and media 
portrayal, especially in developing democracies like Nigeria, where some cultural overtures are 
rather implicated in political reportage. Generally, there was a hint at effort by Nigerian national 
dailies towards maintenance of indifferent portrayal of female political candidates; however, the 
perceived balance is delicate. As insinuated by discussants, there was an occasional use of the 
media to agitate for women, just as there were some   insensitivities   in media portrayals that 
were capable of hurting the interest of women. Generally, discussants corroborated that they 
were positively influenced by media coverage than otherwise. However, most of the discussants 
insisted that such influence was not necessarily influential towards actual voting, but helped in 
improving their views about female political participation in Nigeria.  
Categorically, the newspaper portrayals, the views and experiences of journalists, the 
female candidates, and discussants at the focus groups entail some corroboration. First: the 
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journalists felt their views and portrayals were important, but not strong enough to significantly 
influence the actual outcome of election campaigns since there were other important factors like 
money in the Nigerian society as well as the mentality of male superiority. The female 
candidates on their part said the media is not consistent in their portrayals, though they agreed 
there were some special coverage while the discussants agreed that though they were impressed 
with the overall increase in awareness and participation of women in politics, they differ more on 
whether the media should give special attention to female candidates just because they are 
women. Discussants simply noted that the political influence they experienced was only 
significant towards the general level and impression about female participation in politics, but 
not the actual votes cast.  
Proceeding from the analysis, media portrayals were seen as vital, but not significant 
enough to have changed the fortunes or otherwise of a female candidate. The data that has been 
interpreted implies that   though electorate rely on the print media for electoral decisions, 
newspaper portrayals of Nigerian female candidates during elections did not significantly 
influence the electorate. Details of the survey conducted corroborate thus: only 19.4% of the 
respondents felt negative newspaper portrayals hurt politicians; 40.4% do not think negative 
newspapers portrayals hurt chances of politicians in Nigeria. In relation to female politicians in 
particular, only 16.9% of the respondents out rightly thought or agreed newspaper portrayals hurt 
the electioneering of Nigerian female politicians, majority of the respondents, amounting to 
70.4% disagreed newspapers portrayals hurt female politicians’ chances   and  performances 
during electioneering.  
However, the female politicians who were interviewed largely felt newspaper portrayals 
were vital to their electoral successes or otherwise. They (female politicians) felt the electorate, 
through positive newspaper portrayals, would have been more aware with a higher disposition to 
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follow female candidate’s electoral campaigns, and perhaps voted for such female candidates. 
Test of hypothesis show any influence on a voter during electioneering campaigns as result of 
newspaper portrayal counts towards the final outcome. The test showed that at df = 1; P < 0.05; 
X
2
=
 
0.01. 
4.3.4  Research Questions Four 
Question: How did the portrayal of female candidates impact on their overall 
performance in the elections?  
The journalists observed that the Nigerian society is patriarchal in nature. However, most 
of them agreed that due to the nature and culture of the Nigerian society, female, political 
participation campaign efforts in Nigeria are largely dependent on personal courage of female 
candidates and sponsorship by the political parties involved.  Nevertheless, they could not 
ascertain the actual impact of newspaper portrayals on elections outcome, but agreed that media 
portrayal of female candidates by the media is a developmental issue in democracy not just in 
Nigeria but the world over.   
Data show that female candidates themselves strongly think that the electorate are 
sometimes influenced by newspapers portrayal of female politicians –either positively or 
negatively. Generally, the female politicians were more concerned or worried about the nature 
and mentality of an average Nigerian, as compared to an average female. Most of them were 
sceptical and noted that the patriarchal nature of the Nigerian society is a problem far beyond 
media portrayals –insinuating that the media cannot overnight; change such socio-cultural 
inclinations. Data implicate that the female candidates feel that there is a challenge posed by the 
mentality of the people (the electorate), and journalists should be motivated towards a more 
professional conduct and coverage of electioneering   and elections. Many of the female 
125 
 
candidates also hinted that often, journalists rely more on what they can get from politicians, far 
more than what society may benefit from conscientious political reportage.  
The foregoing analysis shows that newspapers and other media portrayals are essential, 
but there is no certainty on how such portrayals were significant as far as female candidates are 
concerned. The survey data agree with the feelings of female politicians only by 17.4% of the 
respondents who felt portrayals actually impacted on female politician’s campaign during the 
2007 and 2011 general elections in Nigeria; 57.3% did not agree newspapers portrayals of 
politicians should be held accountable for any poor electioneering campaigns amongst politicians 
in Nigeria.   
In relation to female politicians, data showed that 39.2% of the respondents thought 
newspaper portrayals do “not at all” impact on female politicians during voting, only an average 
of 24.6% felt or thought newspaper portrayals do have an impact the outcome (the final votes 
received by female politicians). However, 35.3% of the respondents were simply “not sure.” It is 
difficult to say how newspaper portrayals would have actually and directly influenced the 
victories or loses experienced by female candidates during the general elections in Nigeria. 
However, one can infer that any influence on electoral votes that is attributed to newspaper 
portrayals of female candidate is significant towards the final outcome. The test of hypothesis 
equally showed that at df = 1; P < 0.05; X
2 
is still 0.01. 
4.4  Discussion of Findings 
The aspects that were given considerably higher portrayal were the personality traits. 
Other aspects hugely portrayed were the sexist portrayals of the female candidates,   and 
stereotypes against women in the Nigerian society, and the political background of the female 
candidates. This corroborates the view of Busher (2006) who citing Iyengar, Norpoth, and Hahn 
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(2004), says that dominant media frames in most advanced democracies, are qualifications, and 
female political candidate’s political background. 
The portrayal of Nigerian female political candidates can therefore be seen as being more 
directly favourable towards the female political candidates’ political ambitions than otherwise. 
The newspapers portrayals of the female candidates were not necessarily sympathetic or 
suggestive of gender weaknesses or dependencies, but slants towards their character traits and 
political background. As such, the portrayal in the Nigerian newspapers contradict the views of 
several authors like: Ayode (2007) who says men control the apparatus of news reportage, and as 
such report their own gender during electioneering and left women to the mercy of the electorate, 
female candidates were reported, and positively too.  
Rahboni (2010) follows the same line of thought and notes that media news stories about 
female politicians and business leaders are likely to mention fashion sense and style, while press 
coverage of men tend to focus mainly on substantive issues. However, this study found out 
portrayal of female candidates was significantly focused on substantive issues than otherwise 
thought. 
IDEA (2007) also hints that media portrayals are amongst the important impediments 
towards parity between male and female politicians –noting further that during electioneering, 
media spend less time describing policy priorities of female candidates, but more time on 
viability, character traits and appearance, which were not considered the case for men.  
Oyesomi, (2011) also corroborate these foregoing lines of thought that women politicians 
apart from dealing with lack of campaign funds, face discriminative use of party zoning, low 
education and a slew of cultural and religious barriers. This study confirms this to be true since 
some important coverage of female candidates hinted on lack of funds. The selected newspapers 
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to a great extent portrayed female candidates as victims of some partisan party insensitivity. The 
three newspapers (The Guardian, The Punch, and Tribune Newspapers) have given considerable 
attention to perceived negative treatments that the female candidates had experienced. “An 
Appraisal of Nigerian Newspapers Coverage of Women’s Participation in 2007 General 
Elections,” a research by Oyesomi, (2011) corroborates that majority of the newspapers reports 
about women were favourable to them, irrespective of the fact that the media reported more 
about men as compared to women. Dolan (2006, p.3) particularly notes that a significant body of 
work demonstrates that women candidates are just as successful as similarly situated men. 
There is more negative opinion about female portrayals. Petterson and Wilkins (1994, 
p.149), Eitokpah (2009, pp.7 and 19), and Ikem (1996, p.184); and others cited in Dolan (2006, 
p.25) still sustain such perception about female candidates. Banwart, Bystrom and Robertson 
(2003); Bystrom (2006); Devitt (1999); Jamieson (1995); Witt, Paget, and Matthews (1995) 
generally assert that female candidates are framed in gender stereotypes like interest and abilities 
on feminine issues, looks and appearances, but this was not found to be so in this study. 
However, aspects of personality and issues like sexism were confirmed to have been portrayed 
by The Guardian, The Punch, and Tribune Newspapers.    
Some scholars also appear to fear that media portrayals of female politicians are not 
helpful towards the realisation of females’ political agenda. Some of the assertions are from 
Ucheanya (2003) who feels the media have taken it as a responsibility to mobilize the citizenry 
to participate in elections, as well as keep tabs on political activities to ensure adequate 
participation in the electoral and political process and form their judgments on happenings on the 
political terrain. Positive images of women had a narrow scope and were based on negative 
portrayal of women’s success: a pop star, a beauty queen, and a sport’s woman with an 
outstanding result; there is an absence of the image of an active, assertive working woman, of a 
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successful businesswoman, or a positive image of a woman politician; average women are nearly 
always portrayed as victims of poverty, social injustice, domestic violence and organized crime.  
Nevertheless, Dolan (2006, p.25) corroborates the findings in this study that Nigerian 
national dailies portray Nigerian female candidates not just about personality, but far more about 
political testimonies about their abilities towards holding an office; sustaining that recent studies 
in the field of communication have shown that media coverage of women and men  “ is equally 
positive for women and men;” In some instances in the United States, women media attention 
even exceeds that of men, and with less attention on appearance. The general assertion is that the 
media are less inclined to dwell on “…viability of women candidates than they used to be.” The 
observations on these trends cut across television and newspaper. Nonetheless, there is a general 
distrust on media coverage due to antecedents; but there is an empirical support that the level of 
the office contested for also matters. 
Farida (2006, p.13) says that media tends to differ in the manner of reporting women , in 
that peculiarities associated with women are emphasized more than would be the case for men. 
This is confirmed in the type of portrayal shown in the selected newspapers studied. Data have 
shown that the portrayal of Nigerian female political candidates can therefore be seen as being 
more directly favourable towards the female political candidates’ political ambitions than 
otherwise. The newspapers portrayals of the female candidates are not necessarily sympathetic or 
suggestive of gender weaknesses or dependencies, nor are the portrayals slanting towards 
character traits of the women. The portrayals were more about the strong partisan party positions 
or standing of the female candidates, and the testimonies given in their favour. 
The findings in this study however differ from the submission of Braden (1996, p.3) in 
Farida (2006, p.2), who says that besides appearances and roles like marital status, child-care 
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arrangements, and balancing marriage, motherhood, and politics, the language in describing 
women politicians often trivializes them. Well,  this study finds out that though the portrayals in 
Nigerian newspapers hint on personality, stereotypes and sexists, the level of such portrayals was 
far less, as compared to portrayals about what the Nigerian female political candidates were 
capable of doing or have been doing in and out of their political lives. The newspapers also 
covered more about the discrimination against female politicians but did not show the female 
candidates as weak, and therefore dependent on some pity. Rather, female politicians were also 
shown as being popular among their party supporters, even if they were not treated fairly within 
their respective parties.  
The finding here also gives support to the assumptions of the framing theory. This is 
because framing is not about the negative , it is also about positive portrayals that hope to 
achieve an impression. Chong and Druckman (2007, p.120) affirm that framing can “be 
constructed in both positive and negative terms.” Erroneously, some scholars believe that 
framing can be deployed as a potent strategy to manipulate readers or audiences.  
Accordingly, Busher (2006, p.11) recalls that framing is defined as “selecting some 
aspects of a perceived reality and making them more salient.” The way the media portray an 
individual or event is referred to as “framing.” Busher (2006, p.14) emphasises that by giving 
some aspects more attention than others, almost to the exclusion of others, as seen in the 
Nigerian newspapers’ portrayal  of the 2007 and 2011 general elections, the media engage in a 
framing process. According to Paxton (2004) in Busher (2006, p.16), framing also deals with 
avoiding to the provision of whole and multifaceted account of issues and events, but rather 
giving the readers or audiences of a skewed version of the events.  
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Framing, either as real or perceived, is a delicate concept. The findings herein show that 
in some aspects that were not part of what the newspapers intended to project, depth of coverage 
declined, hence a low qualitative rating. The theory helped in the understanding and 
consideration of the quality of reportage, as such considerations of the frame, feminist tone, the 
media agenda, and salience of issues become easier to note. The findings match one of the 
empirical reviews earlier done in this study, titled: Framing Hillary Clinton: A Content Analysis 
of the New York Times News Coverage of the 2000 New York Senate Election wherein Amy Beth 
Busher, in 2006 found among others that the frames in media portrayals usually vary. 
In This study, some themes were consistent in the portrayals of the three newspapers (The 
Guardian, The Punch, and   Tribune Newspapers), all through 2007 and 2011 general elections 
in Nigeria.  The themes are: the personality of female candidates; the qualifications of female 
candidates; cognate experiences of female candidates; testimonies in favour of female 
candidates; the portrayal and use of feminism, portrayal of female candidates as victims of 
stereotypes, or using such stereotypes against male candidates. 
The findings of this study have also shown a casual consensus that the pattern of 
portrayals of female political candidates can influence their performances at elections. Findings 
also show that there is a positive perception of women in politics and that the influence of media 
cannot be ruled out. However, there are skepticisms that female political candidates, especially in 
developing democracies like Nigeria are far more vulnerable than men. The implication of this 
impression is that there is a higher tendency for female politicians to be impacted by media 
portrayals than their male counterparts. It is mostly in this sense that newspapers’ portrayals 
during the 2007 and 2011 general elections became relevant to study towards finding out how 
such portrayals can or have impacted on female candidates.  
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The portrayal of Nigerian female candidates in selected Nigerian newspapers has some 
impact on the outcome of elections. While data obtained imply that electorate and the female 
candidates themselves agreed on the value of media portrayals, and are optimistic of the future of 
female politicians in Nigeria, they were less certain about the level of impact. However, it is 
worthy to recall that some scholars have also agreed on the inroads towards improved portrayal 
of female politicians. According to Rose, Dunnaway, and Lawrence (2010) the type and level of 
office a woman seeks matters and has a great correlation to the chance of being elected; noting 
further that the gendered public attitude about women is a double-edged sword. However, the 
researchers argue that in a changing world, women issues have to be redefined in order to 
understand the full implications of gender on media coverage of campaigns.  
This study reveals that while female politicians in Nigeria feel they are not equally 
positioned to perform like male politicians, most of the respondents   sampled think otherwise. 
Most Nigerian female political candidates feel less politically experienced as compared to male 
politicians, but majority of the respondents think once into politics, one may no longer claim 
inexperience, or simply being mentored or sponsored by male politicians.  Therefore, the 
portrayal of Nigerian female political candidates in selected Nigerian newspapers may not have 
negatively impacted on their performances as earlier thought, or at least, any poor performances 
in the 2007 and 2011 general elections may be tied to other factors beyond newspapers 
portrayals alone. Such factors may include the socio-cultural expectations of the Nigerian 
society, instead of being independent minded. 
According to findings, there is a positive perception about women participation in politics 
in Nigeria. Nevertheless, there are skepticisms that female candidates are more vulnerable.  This 
means the likelihood of being influenced by the negative reports of a female candidate is greater 
than that of male politicians. Generally, there is a hint at efforts by Nigerian national dailies 
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towards maintenance of indifferent portrayal of female political candidates; however, the 
perceived balance is delicate. As insinuated by discussants, there is an occasional use of the 
media to agitate for women, just as there is some insensitivity in media portrayals that are 
capable of hurting the interest of women. However, there are feelings that female political 
candidates in Nigeria are “courageous.”  
Though with mix feelings, findings suggest there is an unreliable influence of newspapers 
portrayals of female political candidates in Nigeria towards the outcome of elections. The term 
“unreliable” as used herein suggest that it is quite difficult to say with certainty, the extent to 
which (significant or otherwise), and how (process of influence), newspapers portrayals of 
female political candidates in Nigeria influence their election outcomes. However, findings so far 
point to the fact that Nigerian newspaper portrayals of Nigerian female candidates have 
influenced election outcomes more positively than otherwise. However, it seems reasonable to 
state clearly that irrespective of the newspaper involved or the type of reportage, the portrayal of 
Nigerian female candidates impacts on the outcome of elections mostly by enhancing the 
possibility and potentials of female political candidates’ awareness creation, sustaining a strong 
impression in the minds of electorate. How this reflected in the actual victories of female 
candidate is not clear. 
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CHAPTER FIVE 
SUMMARY, CONCLUSION, AND RECOMMENDATIONS 
5.1      Summary 
This research examines the portrayal of Nigerian female political candidates in selected 
Nigerian newspapers during the 2007 and 2011 Nigerian general elections, and the influence of 
such portrayal on the performance of the female candidates. The newspapers selected, were The 
Punch, Tribune and The Guardian Newspapers of 2007 and 2011 January, February and March 
editions. 
The qualitative data obtained from the textual content of the richest editions of The 
Guardian Newspaper of 2007 and 2011; The Punch Newspaper of 2007 and 2011, Tribune 
Newspaper of 2007 and 2011, as well as interviews with journalists and selected Nigerian female 
political candidates and electorate showed that the newspapers generally portrayed female 
candidates positively. The three selected national newspapers portrayed the stereotypes suffered 
by women and tend to show concern for the female candidates –highlighting any perceived 
injustice during the electioneering processes in the 2007 and 2011 general elections. Other 
aspects that were given high portrayal are positive personality of female candidates and sexist 
portrayal of female political candidates. 
The portrayals tend to suggest that the female candidates were capable of leadership. The 
newspapers portrayals of the female candidates are not necessarily sympathetic or suggestive of 
women weaknesses or dependencies, but slant more towards character traits of the women as 
capable politicians. The portrayals are more about the strong partisan party positions or standing 
of the female candidates. 
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There were more similarities in the portrayal than differences. The newspapers’ portrayal 
of female political candidates were observed to have had   significant similarities and a common 
pattern in the aspect of sexist. There were less similarities in terms of personality traits. 
Findings showed that it was difficult, for the reading populace to readily show any 
similarities in newspapers’ portrayal of Nigerian female politicians; nor make references to the 
types of newspapers portrayal except if they were media professionals.   
The findings of this study have also shown that Nigerian female political candidates were 
not equally positioned to perform like the male politicians. Most Nigerian female political 
candidates were less politically experienced as compared to the male politicians, and were often 
mentored or sponsored by the male politicians.  As such, the portrayal of Nigerian female 
political candidates in selected Nigerian newspapers impacted on their performance either by 
yielding to some of the socio-cultural undertones like male dominance or male support, and not 
necessarily the independent mindedness of the female candidates. Such influence was found to 
be significant no matter how little. 
5.2  Conclusion 
The findings in this study have shown that the selected newspapers portrayed the 
stereotypes suffered by women and tend to show concern for the female candidates –highlighting 
any perceived injustice during the electioneering processes during the 2007 and 2011 general 
elections. Other aspects that were given considerably high portrayal are positive personality of 
female candidates and sexism. 
The portrayal of any political candidate through constructed frames of references in 
newspapers or other media, as a matter of fact is a double edged sword. This is because some of 
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such framing which are expected to direct an impression are capable of being interpreted 
differently. This is mostly true of the use of stereotypes in political communication.  
5.3 Recommendations 
This study recommends the following: 
1. This study has shown that the female politicians and female political candidates were 
largely favourably portrayed in the Nigeria’s print media.  This is a very good reality. 
The media establishment should ensure sustenance of this trend, and should also ensure 
that the pattern of media portrayal of female politicians in Nigeria should just be that of 
media attention and some sort of favour (positive reportage), but must also necessarily be 
a kind of reportage that is accorded adequate recognition or respected in terms of 
significance. 
2. The findings of this study have shown that media coverage of female politicians and 
political candidates was given prominence and positioned in a manner that showed 
gender balance. Therefore, reports on female candidates should be positioned 
prominently in the front pages to connote a basic sense and respect for gender sensitivity 
and balance. More analysis should be provided to the news stories concerning female 
candidates. This is expected to help limit the insinuations that some female candidates 
like playing feminine sentiments. 
3. Today, female participation in politics is considered a good thing that is worthy of serious 
encouragement. The media should be part of that encouragement towards women to be 
more active in partisan politics and political matters. 
4. Female politicians are simply doing their own just like their male (politicians) 
counterparts. Therefore, tendencies for female politicians and female political candidates 
to create gender sensitivities should be seriously discouraged in media reports. Special 
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reporters  on gender and gender related sensitivities are expected to take very good note 
and care of such ugly spill over about female participation in politics. The perception of 
journalists towards women and politics can affect their political development. Journalists 
should often be re-oriented towards such issues as female participation in politics.  
5.4 Contribution to Knowledge 
This study, based on the preceding findings, conclusion, and recommendations, 
has been able to contribute modestly to the general body of knowledge in media studies 
and mass communication, thus: 
1. Media portrayals of female politicians are not entirely to their disadvantage. Contrary to the 
largely held opinion, female political candidates also tend to use or depend on how media 
frame their respective political positions. This assertion is made because the study establised 
that: 
a) some newspapers portrayed Nigerian female politicians as being their political 
parties’ favourites in order to give a favourable impression of the female candidates 
to the  electorate, but at the same time portrayed some of Nigerian female candidates 
as being victims of partisan party insensitivities –highlighting any perceived or actual 
“injustice” during the 2007 and 2011 general elections’ electioneering processes. The 
manifesto of the female candidates and the testimonies in their favour are as well, 
being given very high coverage by the newspapers during the 2007 and 2011 general   
elections. 
b) Possible weak spots of female political candidates or aspects that are likely to show 
the female candidates as trying to have undue advantage were portrayed less. Such 
areas of possible weakness are female candidate’s dependency on party popularity; 
female candidate’s dependency on party sponsorship, female candidate’s dependency 
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on party gender sensitivity, female candidate’s dependency on incumbency 
advantage.   
c) Newspapers in Nigeria portray female candidates as having strong partisan party                
positions or standing like their male counterparts. Such newspapers tend to therefore 
portray far more, the abilities, personality   and the testimonies given in their favour 
than otherwise.  
2. The higher the positive portrayal, the higher the possibility of some variance among other 
newspapers. This is also a contribution to knowledge the study now provides another  
important basis for media scholars and professionals to easily cross-examine media content 
in terms of frames or portrayals. The study also provides a basic template for evaluation of 
media portrayal of female politicians in general, but Nigeria in particular.    
3. The study also contributes to knowledge by identifying and showing that similarities and 
differences in media content may not be random, or at least, not as random as hitherto 
perceived. The study showed that there are often observable patterns in media content and 
portrayals. This is because the study observed that:  
 
a) There are more similarities in the portrayals of female candidates in some Nigerian 
newspapers in aspects that are more capable of revealing possible weak spots of 
female political candidates or show female candidates as trying to have undue 
advantage.  
b) There are fewer differences in the portrayals of female candidates in aspects that 
show female candidates as having strong partisan  positions or standing like their 
male counterparts.  
4. The study contributes to knowledge also in terms of showing a co-relation between 
extraneous variables like professional orientation, policy of media organisations and 
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publishers and the likely differences in media portrayals of female politicians, while 
previous studies have noted a connection between these factors and portrayal in general, 
this study notes the variance in the aforementioned factors and levels, as well as types of 
female portrayals. 
5. This study found that it is generally difficult, if not impossible, for the reading populace to 
readily form a consensus about newspapers’ portrayal of Nigerian female politicians; nor 
make references to the types of newspaper portrayals. This is also a contribution to 
knowledge in the sense that it may help media researchers to become more careful when 
they lay claims to the capabilities of audiences due to exposure to media contents. 
6. Nigerian female political candidates are equally positioned to perform like male politicians. 
Most Nigerian female political candidates are not less politically experienced, though they 
are sometimes mentored or sponsored by male politicians. While this finding may not be 
peculiar to this study, this study nevertheless contributes to knowledge in this direction too 
by showing a casual but weak connection between socio-cultural setting in developing 
democracies like Nigeria, and the nature of media portrayals. 
5.5 Suggestions for Further Studies 
The following suggestions are made for further studies,  
1. There is need for more studies on media and female portrayal. In the context of the 
developing world, and particularly sustainable democracies like Nigeria, after the 2015 
general elections, further studies should be conducted to among other things find out if 
there exist variance in the manner of portrayal of female political candidates vying for 
electoral positions at different levels –local, state and federal elections. Such studies 
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may be significant towards understanding if there is a deliberate or consistent pattern in 
the way the media consider female political competitiveness, ability and viability. 
2. Also, further studies also need to be conducted comparatively to determine possible 
differences in how different media like television, radio, newspapers and magazines 
portray female political candidates. This angle and type of study may also reveal any 
consciousness that may be inherent in females’ political portrayals across the media. 
Such studies may also provide perspectives to the manner, selection and usage of media 
by future female politicians. 
3. Some studies on media, gender and politics also need to further look at the aspect of sex 
–the portrayal of men vis-à-vis women; but most importantly, across different political 
parties such studies are most likely to show the consistency or otherwise in the themes 
that media may be interested in as far as politics is concerned. 
4. There is the need to track, understand and relate political decisions of the Nigerian 
electorate to media agenda, public opinion and frames.  This because, in the context of 
the developing world, and particularly sustainable democracies like Nigeria, after the 
2015 general elections, there seems to be an increasing need to understand how media 
use and reportage may be influential towards electoral decision. The use of social 
media and other news outlets tend to show that further and future media studies may be 
more significant if communication exchanges between the   people (electorate) and the 
media.  
5. Further studies may also need to be conducted to determine the post electoral portrayal 
of female and male politicians. This is because it seems most studies so far on media 
framing and portrayal, focus more on electioneering  and politics, and very minimal on 
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the conducts and performances of elected politicians as well as the aftermath of 
electioneering. Filling such a scholarly gap will be a worthwhile research effort. 
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                                                            APPENDIX A 
Calculation for the Test of Validity and Reliability of the Questionnaire 
Test X      Test Y            XY            X
2 
            Y
2 
4 5 20 16 25 
4 4 16 16 16 
4 4 16 16 16 
5 5 25 25 25 
4 4 16 16 16 
5 4 20 25 16 
4 4 16 16 16 
3 4 12 9 16 
4 3 12 16 9 
4 5 25 16 25 
∑x = 41 ∑y = 42 ∑xy = 178   ∑x
2
 = 171 ∑ y
2
 = 180 
Source: Field Survey, 2016/2017  
 r  =           NΣxy – (Σx) (Σy) 
        [NΣx
2
) – (Σx)
2
] [(NΣy
2
) – (Σy)
2
]    
        =   1780 – (41) (42) / [(1710)- (41)
2
]  [(1800)-(42)
2
]  
        = 1780 – 1722/ [1710 - 1681]  [1800 - 1764]  
        = 58 / (29) (36) square root 
        = 58 / 1044 –square root 
        = 58 / 32.31 
        = 1.8  
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APPENDIX B 1 
Coding Instruments/ Guide 
This study is based on the impact of print media portrayal of female politicians on their 
performance in 2007 and 2011 general elections in Nigeria. 
In coding newspapers, news contents, use the coding sheet provided to code according to 
the content categories.  
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APPENDIX B 2 
Thematic Textual Analysis Guide for Newspaper Portrayals of Female Candidate 
during the 2007 and 2011 General Elections 
Name of coder…………………… Newspaper……………………         Date 
……………….   
A. Themes in Newspaper Portrayal of Female Candidates 
1.Sexism -Media sexist inclinations or terms- sex object, pet, weak, etc. 
2. Personality Traits- The manner in which women are portrayed.  
3.Stereotypes- Stereotypical media terms-house wife, novelty label, etc. 
B placement. 
Story 
placement 
The G The P Tribune Total % 
Front page      
Front back 
page 
     
Inside page      
Back page      
Total       
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C. Story format/Genre 
Story Format The Guardian The Punch Tribune Total % 
Straight News      
Editorial      
Features      
Interview      
Opinion      
Letter to the 
Editor 
     
Cartoons      
Advertorial/ 
Notices 
     
Total      
 
D. Source 
Source  T.G T.P Tribune Total 
Journalists     
Politicians      
Electorate      
Total     
 
E. The Length/Volume 
Length/Volume T.G T.P Tribune Total  
0 – 15cm     
16 – 25cm     
26 – 40cm     
41 – 60cm     
Total      
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F. Triggers 
Triggers T.G T.P Tribune Total 
Party meeting     
Campaign 
ground 
    
Grapevine      
Opponent      
Campaign rally     
Media report     
Media event     
Individual      
Group      
Total     
 
G. Geo-Political spread 
Geopolitical 
spread 
T.G T.P Tribune Total 
North-West     
North-East      
North-Central     
South-South     
South-East     
South-West     
Total     
 
H. Directionality 
Directionality T.G T.P Tribune  Total 
Favourable     
Unfavourable     
Neutral     
Total     
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APPENDIX C 
INTERVIEW GUIDE A: Journalists 
 Name:                                                                                              Date:                                    
Time: 
Question 1: Is your paper sensitive to women’s interest during electioneering? 
Question 2: If Yes Why?   
Question 3: Are media reports done from men point of view? 
Question 4: If Yes Why? 
Question 5: Is there   double standard in reporting women? 
Question 6: Is there progress in the reportage of women in the last two general elections in  
                   Nigeria -2007 and 2011?  
Question 7: Has your paper given special coverage to women in political offices this year? 
Question 8: If Yes Why? 
Question 9: Would you support call   for the media to put gender on the agenda for socio-  
  political development of Nigeria?  
Question 10: How do you perceive women seeking for electoral positions? 
 
NOTE: 
Questions 1 to 10 above are designed to provide data towards answering research question 
one.  
The similarities and differences therein the responses of each interviewee will inevitably 
help towards answering research question two and three. Question 11 below is designed                             
Towards   answering research question four. 
Question 11: Can your view about female and politics influence females’ political  
                       Development ?  
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APPENDIX D 
INTERVIEW GUIDE B: Female Candidates 
 Name:                                                                                              Date:                                    
Time: 
Question1: What do you understand media portrayal of female political candidates in 
Nigeria to be? 
Question 2: How do Newspapers portray Nigerian female politicians? 
Question 3: Are there similarities in how Newspapers portray Nigerian female politicians?  
Question 4: What is your perception about Nigerian female politicians? 
Question 5: Do you think the electorate are positively influenced by newspaper portrayal of 
 female politicians? 
Question 6: Do you think the electorate are negatively influenced by newspaper portrayal 
of  female politicians? 
Question 7: Have you ever been influenced by newspaper’s article or story on a female 
 politician and did it influence your electoral decision? 
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APPENDIX E 
Focus Group Discussion (FGD) Guide 
 Name:                                                                                              Date:                                    
Time: 
Question1: What are your views about female participation in politics in Nigeria? 
Question 2: How do Newspapers portray Nigerian female politicians? 
Question 3: Are there similarities in how Newspapers portray Nigerian female                    
 politicians?  
Question 4: What is your perception about Nigerian female politicians? 
Question 5: Have you ever been influenced by newspaper portrayal of female politicians? 
Question 6: Do you think a newspaper’s article or story on a female politician can 
influence  your electoral decision? 
 
 
 
 
 
 
 
159 
 
 
                                   APPENDIX F 
                                                        Department of Mass Communication 
                                                        Benue State University, Makurdi 
                                                        16
th
 December, 2016 
Dear Respondent, 
REQUEST TO COMPLETE THE QUESTIONNAIRE 
I am a Ph,D student of the Department of Mass Communication, Benue State 
University, Makurdi; carrying out  a research on “ The Impact of Print Media 
Portrayal of Female Politicians on their Performance in the 2007 and 2011 General 
Elections in Nigeria.” 
I appeal to you to respond to this questionnaire frankly and objectively which will help 
me in the collection and collation of the necessary data required for answering the 
research questions. 
I assure you that your responses will be used strictly for this academic exercise only. 
Thanks for your anticipated co-operation. 
 
 
Atime, Shimenenge Mary Yvonne 
      BSU/SS/Ph.D/07/3650  
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       APPENDIX G 
Questionnaire- Interval Rating 
 
1. Describe your level of familiarity with newspapers’ portrayal of female candidates during 
the 2007 general elections in Nigeria: Below average [ ]; Average [ ]; Above average [ ] Undecided [ ] 
 
2. Describe your level of familiarity with newspaper portrayals of female candidates during 
the 2011 general elections in Nigeria: Below average [ ]; Average [ ]; Above average [ ] Undecided [ ] 
 
3. What dominant perception do you have about Nigeria newspaper’ portrayal of female 
candidates during the 2007 general elections in Nigeria? 
Sexists: showing gender roles [ ] Stereotyped against feminism [ ] Stereotyped towards feminism [ ] Neutral/balanced/undecided [ ] 
 
4. What dominant perception do you have about Nigeria newspaper’ portrayal of female 
candidates during the 2011 general elections in Nigeria? 
Sexists: showing gender roles [ ] Stereotyped against feminism [ ] Stereotyped towards feminism [ ] Neutral/balanced/undecided [ ] 
 
5. What dominant perception did you have about female candidates during the 2007 general 
elections in Nigeria? Courageous/Professional/competent [ ]; Feminists/sexists [ ]; Undecided [ ] 
 
6. What dominant perception did you have about female candidates during the 2011 general 
elections in Nigeria: Courageous/Professional/competent [ ]; Feminists/sexists [ ]; Undecided [ ] 
 
7. What similarities/differences did you most noticed in the portrayal of the female 
politicians in Nigeria newspapers during the 2007 and 2011 general elections in Nigeria? 
Courageous/Professional/Competent [ ]; Feminists/sexists [ ]; Undecided [ ] 
 
8. To what extent   would agree that female politicians in Nigeria are equally positioned as 
males? Seriously agree [ ]; Agree [ ]; Seriously disagree [ ]; Disagree [ ]; Undecided [ ] 
 
9. To what extent would you agree that female politicians in Nigeria are less experienced? 
Seriously agree [ ]; Agree [ ]; Seriously disagree [ ]; Disagree [ ]; Undecided [ ] 
 
10. Do you think negative newspaper portrayals can hurt politicians’ chances during 
electioneering? Yes [ ] No [ ] Not sure [ ]   
 
11. Your attitude towards electioneering is to some extent influenced by newspaper contents 
and portrayals? Seriously agree [ ]; Agree [ ]; Seriously disagree [ ]; Disagree [ ]; Undecided  
   
12. To what extent do Nigerian newspaper portrayals of Nigerian female politicians have an 
impact on their performance during electoral campaigns? Not at all [ ]; Not much [ ]; Very much [ ]  
Not sure [ ] 
 
13. Your final electoral choices were to some extent influenced by newspaper contents and 
portrayals? Seriously agree [ ]; Agree [ ]; Seriously disagree [ ]; Disagree [ ]; Undecided [ ] 
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14. To what extent do Nigerian newspaper portrayals of Nigerian female politicians have an 
impact on their overall performance in the elections?  Not at all [ ]; Not much [ ]; Very much [ ]  
 
 
